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ABSTRACT 

This volune outlines potential uses of many of the 
topics associated with daily newspapers, music, film, theater, and 
sports for vocabulary development and grammar review in French 
language instruction. The emphasis is on the advantage of using 
authentic, current materials prepared for the general public but 
somewhat familiar to students. The chapters focus on: reviewing 

ic strips, film reviews and scenarios, 
teaching about music through reviews, advertisements ind product 
copy, housing and real estate, the financial pages, the Thomas Cook 
International Timetable, the "Syndicat d ' Initiative" (Chamber of 
Commerce), th« telephone directory, mail order catalogs, crime 
stories, commercial television, the Tour de F -ance bicycle race, and 
North American football. Most chapters introduce basic vocabulary for 
understanding current articles and provide a series of general 
questions applicable to articles on the topic and designed for 
student response using appropriate vocabulary. A final chapter gives 
instructions for students on preparing an article summary and 
medium-specific exercises, as well as activities intended for further 
vocabulary development. A list of references and suggested additional 
1 jadings is appended. (MSE) 
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Introduction 



students of French at the intermediate and advanced 
levels can be encouraged to learn specialized vocab- 
ulary by using mass media. Hhis volume covers the 
use of many of the topics associated with daily 
newspapers, music, film, theater, sports, and so on. 
Although vocabulary development is a major aim, cer- 
tain chapters also lend themselves well to grammar 
review. Students wishing to develop vocabulary in 
areas not covered here can do so on their own once 
they have begun to fcUKiliarize themselves with the 
techniques that are suggested. 

The idea of the text is to allow students to 
develop vocabulary in areas that interest them. By 
using current topics and occurrences with which they 
may already have some familiarity, they find the 
texts easier to comprehend. Although foreign lan- 
guage textbooks and special readers often provide 
texts based on news, the time lag between the event 
and the book publication date is such that a topic 
may no longer be interesting. One of the more 
attractive ideas of using mass media is that they 
have been prepared for a general public rather than 
specifically for students. Students enjoy using 
authentic materials and are happy to be able to 
understand them even as early as the second year of 
high school or tne second or third semester of uni- 
versity language study. 

Most chapters in this volume introduce basic 
vocabulary to give students sufficient background to 
understand current articles, especially with the aid 
of a dictionary. After the vocabulary is intro- 
duced, a number of general questions are provided 
that are applicable to many articles on the same 
topic, and the students must answer them in French 
using pertinent vocabulary. In the early stages of 
vocabulary development, students may even read one 
or two articles in English, as long as they respond 
to the questions in French. Thus, in answering 
questions about a concert, for instance, students 
would have to discuss the time and place of a con- 
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cert, the artists, the performance, and the critic's 
reaction in French. At this stage, neither the 
questions nor the answers are at a very difficult 
level. Once students have answered the general 
questions, the instructor cm find additional 
articles on the same topic and prepare them for 
class or individual use» This preparation is 
intended to be specific to the articles chosen by 
either the instructor or the students. This entails 
specifying vocabulary to be learned and designing 
certain exercises to reinforce and review the 
content. 

It is recommended that suudents us'^ a mono- 
lingual dirtionary as the primary source of vocabu- 
lary when reading articles. A French-English 
dictionary might have value as a back-up source, but 
French-French dictionaries are much more useful. 
Students may struggle at first trying to understand 
the words of a definition, but in time they will 
notice that certain words and expressions used to 
defxne words keep recurring, and learn them easily 
enough. It becomes a simple task to use a mono- 
lingual dictionary and an interesting challenge as 
well. In any vocfiQjulary list prepared for a par- 
ticular reading passage, it is recommended that the 
teacher select two or three words that students must 
look ap in a monolingual dictionary. They should 
then be asked to compose an original sentence or two 
to show that comprehension is taking place. 



PREPARING A VOCABULARY SHEET 



The following procedures are suggested for pre- 
paring an article. Select 1U to 12 vocabulary words 
and idiomatic expressions that are important for the 
students to retain. You may gloss a few of the more 
difficult or unusual words to help students with 
their reading comprehension. When possible, write 
definitions in terms that are simple enough for the 
students to understand. Use two examples for each 
vocabulary word you introduce. One sentence can 
come directly from the article, while the other can 
be made up from a personal context. 

The following examples show how vocabulary can 
be presented: 

1. Synonyms: Ce film est drole. = Ce film est 
amusant . 
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2. Synonyms used in different structures: 
aimer = plaire a 



Although these two vocabulary items are not 
exact synonyms, they are close enough in meaning to 
allow practice in both structures: 

J'aime ce livre = Ce livre me plait. 

Jacques aime ce film = Ce film (plait a) 
Jacques. Ce film (lui) plc'it. 

(This presentation allows for a review of 
the pronoun lui as well.) 

3. Antonyms: monter =*2 descendre; elle monte 
=^ elle ; elle est mont^e * elle est 

(descendue) . (This item allows for a review of 
verb forms conjugated with etre . ) 

4. Definition followed by an example or two: 
bouder = etre fach^. 



5. Complete verbs to show prepositions (useful 
for pronoun review): 

Inviter quelqu'un a faire quelque chose 

J' invite les filles a danser = 
Je (les) invite a danser. 

Permettre a quelqu'un de faire quelque chose 

Je permets a Robert de prendre son repas = 
( lui ) permets de prendre son repas. 

6. Synonyms involving a structural change: 
se rappeler quelque chose = se souvenir de quelque 
chose 



enfant gat^ est en train de bouder. 



Quand on I'envoie a sa chambre elle boude. 



Elle boude aussi quand elle ne rejoit pas 
ce qu" elle veut . 



Je me rappelle la table = je me souviens 
(de) la table 



Je me la rappelle = ( je m'en souviens) 
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C'est la table (que) je me rappelle. 



C'est la table (dont) je me oouviens. 
(This particular item reviews personal pro- 
nouns and the relative pronouns que and 
dont ♦ ) 

7. Using English to get your point across when 
the explanation in French does not help: bon gr«5 
mal gr^ = willy niliy, whether desired or not 

II a fait son travail bon gr^ mal gr^. 

2uestions for Reading Comprehension 

At the early stages of students' linguistic 
development, use simple qui / quoi and quand type 
questions. Student can be asked to answer in one or 
two words / in sentence fragments or in complete 
sentences. As they become more advanced in their 
ability to read and write, the instructor may well 
consider using three essential questions: 

De quoi s'aglt-il? (This allows for a complete 
topic sentence explaining v/hat the article 
is all about* ) 

Qu'est-ce qui se passe? (The answer can con- 
sist of a 3-4 line summary of the article.) 

Quel en est le r&ultat? (This should yield 
one or two concluding sentences.) 

As students begin writing compositions on a regular 
basis, they will most certainly be able to respond 
to more abstract questions that involve how and why . 

Exercises 

Synonyms . Ecrire le synonyme qu'ii faut. 
Ce film est amusant . Ce film est (drole) . 
J'ai besoin d'un livre. (II me faut) un livre. 



FiLL in the blanks. Cette table n'est pas 
lourde. Au contraire, elle est ( Iggere j . 
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Cloze paragraph. Base the paragraph on the 
questions and answers rather than on the text it- 
self. Instead of deleting words at regular inter- 
vals, delete some essential words that have already 
been well covered in class. 

En France, il y a six regions bien connues pour 

le vin: le Bordelais, , I'Alsace, les 

Cotes du Rhone, 1;* champagne et le Val de 
Loire • La France produit moins de vin que 

mais la qualitS des vins franjais est la 

meilleure du monde. Les vignobles doivent 

leurs origines aux qui les out p]^nt& 

cinq oiecles avant J^sus Christ. 

Answers: (la Bourgogne, I'^talie, Grecs) 

Multiple choice questions. Base questions on 
the entire article. These are useful not only for 
checking students* comprehension but as a vehicle 
for encouraging class discussion. 

Qui Staient les premiers a planter des vignes 
en France? 

1. Les Romains 2. Les Etrusques 

3. Les Grecs 4. Les Phfiniciens 

(answer: Les Grecs) 

Translation from tJnglish into French as a means 
of reinforcing vocabulary. 

1. Your friends ara funny. 
(Tes amis sont marrants. ) 

2. There are no vineyards in Normandy. 

(II n'y a pas de. vignobles en Normandie.) 

Multiple choice questions requiring sither a 
printed possibility or a student's ou)n choice. 

si vous avez envie de prendre un hamburger et des 
f rites, ou ailez-vous? 

!• Chez MacDonalds 2. Chez Wendy's 

3. Chez Burger King 4. 
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Quel acteur a le plus de talent? 



1 • Paul Newman 
3« Mel Gibson 



2. 
4. 



Dustin Hoffman 



It should be pointed out t at the texts and exer- 
cises are intenaed for an early stage of students' 
linguistic development. Once they feel comfortable 
with their comprehension of media aurticles, they 
w^.ll not need the guidance of vocabulary glosses or 
reinforcement exercises* 

Both French-Canadian and French newspapers ca. 
serve as major sources of voced^ulary. They are ^ 
interesting to compare with American newspapers for 
similarities and differences in cultural patterns. 
The advantage of French-Canadian newspapers is that 
many of their topics, curticles, and advertisements 
are representative of North American culture, with 
which students in the United States can identify. 
They are helpful in treating matters already famil- 
iar to Americrn students such as sports (baseball 
and football), housing, and the various consumer 
products advertised in its pages. Students' famil- 
iarity with these topics gives them a head start in 
recognizing and identifying them. The advantage of 
French newspapers is that their topics often 
represent a radical departure from the American way 
of life, and thus offer an excellent means of intro- 
ducing French (or, more generally, European) points 
of culture. The Tour de France is especially 
interesting just because bicycle racing is not 
treated in depth in American newspapers. Compari- 
sons of French and Canadian real estate advertise- 
ments are of particular interest because their focus 
varies substantially from one culture to anothe. • 

Of primary concern here is to provide students 
with tools for locating and using cirticles of uheir 
own choice. By having acce&>^ to frecjuently used 
vocabulary in each of 13 areas, students are better 
equipped to gain a general understanding of ttieir 
reading materials. The general questions are 
intended as a means of developing important topic- 
related vocabulary. 

This volume is a departure from texts that 
offer articles already selected and edited by an 
author for the students' benefit. It in hoj, id, of 
course, that in the process of completing assign- 
ments, students will discover a wide number of 
features, articles, and advertisements that they 
will be able to understand and enjoy. 



6 INTRODUCTION 



13 



Chapter 1 

Reviewing Grammar 
with Headlines 
and Comic Strips 



While most of t' following chapters are concerned 
with introducir ^ vocabulary and various aspects of 
French culture, this chapter has a particular focus 
on reviewing grammar. Headlines serve as an 
excellent way of either supplementing a unit of 
grammar or reviewing one or more points taught at a 
prior time. They are quickly and easily prepared 
and have many uses. They can be topical, reflecting 
current events, and they can tie in with numerous 
points of graumnar. Perhaps the main value is in 
reviewing grammar already presented. After working 
with various text exercises, the headlines show how 
the same points of grammar cure used in a daily con- 
text* The headlines themselves serve as additional 
sentences that can either be transformed or take ".he 
form of fill-in-the-blank exercises. 

First go through several newspapers and maga- 
zines and select short, simple headlines on the 
basis of grammatical categories. The headlines in 
Figure 1.1, for instance, focus on prepositions wit.i 
geographical locations. They can be chosen to suit 
all levels of difficulty, from masculine/feminine 
and singular/plural forms to sophisticated verb 
tenses. 

TV je aie two simp"' ^thods for preparing 
he& line exercises. 1 .t entails choosing a 

category and then pla series of Leadlines on a 

white sheet of paper. The sentences can be numbered 
for easy reference (see Fig. 1.1). Then photocopy 
the page and have it made into a transparency for 
overhead projection. If the headlines ai.o too 
large, they can easily be reduced before making the 
transparer y. The second technique involves a<3ing 
white correction fluid to prepare fill-in-the-blank 
exercises. The blanks can be numbered with a fine, 
black felt-tip pen. It is recommended that one set 
of complete headlines be presented first as a way of 
introducing material, followed by a set with blanks 
for review. 
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1. Iran, le prix du sang 

2. Tremblement de terre Alsace 

3. Un nouveau parti ultra Israel 

4. Saint Petersburg, la grande maison 
de retraites Amerique 

5. Trois Frangais enleves par le 
Jihad islamique Beyrouth 

6 La contre-offensive du 
K.G.B. Afghanistan 

7 Sheraton 8 LA SITUATION I IB AN 

s'installe 

Pekin 

9 «Mourir Madrid » 

10 La Chine propose Japon 

de doubler leurs echarges 

11. Chuck Berry Nice 

12. Premieres neiges 
Belgique 

Figure 1.1 . These headlines become fill-in-the-blank 

exercises focusing on prepositions for geographical 
locations. 
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Teachers can create cuirent transparencies as 
often as they like, or more interestingly, they can 
have their students create them. Headlines offer 
countless possibilities for exercises. A few are 
listed below: 

1. Changing verb tense; going from one tense to 
any other tense: 

Un homme tue sa femme. 

(Un homme a tu^ sa femme.) 



2. Transformin9 sentenuCQ into the singular or 
plural: 

Deux hommes attaquent une banque. 

( Un homme attaque une banque, des banques . ) 

3. Transformation into the singular or plural 
with nouns or adjectives ending in al: 

Les prix normaux dc fruits et legumes 

( Le prix normal ) 



4. Substituting pronouns for nouns: 

Washington va fournir a. Israel deux r^acteurs 
atomlques . 

(Washington va lui fnarnir deux r^acteurs.) 



5. Substituting nouns for pronouns: 

L'Iran a trop d* armes am^ricaines: il est incapable 
de les entretenir. 

{Tj'Iran est incapable d' entretenir les armes am^ric - 
aines. ) 



6. Si clauses; transformation from one form to 
others : 

S'ils avaient fertr.5 leurs pjrtes nous les aurions 
sauv^s . 
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( S'ils ferment leurs portes, nous les sauverons ^ ) 



7. Negative expressions; transformation to the 
simple negative, to other negatives or to affirma- 
tive expressions: 

Le septieme jour: la guerre n'est jamais jolie. 

( La guerre n'est pas jolie, La guerre est toujours 
jolie. ) 



8« Superlative foirm; transformation of singu- 
lar forms into the plural and vice versa: 

Mexique: La plus grande catastrophe p^troliere de 
I'histoire 

( Les plus grandes catastrophes p^trolieres ) 

or, substitution of an adjective that follows a 
noun, sarh as formidable : 

( La catastrophe p^troliere la plus formidable ) 

9, Transformation of the pass^ compost into 
other tenses (past into present, etc*): 

Un gangs cer s*6vade a Luxembourg. 

(Un gangster s^est ^vad^ a Luxembourg, Pes gangsters 
se sont gvadfe a Luxembourg * ) 

"iO. Use of the proper prepositions with 
various countries: 

Attaque d*un train postal Irelande 

In addition, many headlines also lend them- 
selves to transformations of masculine to feminine 
or vice versa and declarative to interrogative or 
vice versa. Several minutes can be spent with each 
headline chosen. In addition to changes involving 
grammar, others involve the use of synonyms, anto- 
nyms and other ways of saying the saune thing. 

The use of a capital city, the country or its 
people, for exaunple, can be transformed: 
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L'impossible paix 
au Liban : ni treve 
ni tran^^ort des blesses 



Un nouveau film 

Le septieme Jour : 

la guerre n 'est jamais joiie 



Appel du Vatican 
aux Brigades rouges 
"Netuezplus" 



«JENE 

ME 
TAIRAI 
JAMAIS» 



HAQAR DUNOR LE VIKING 



par Dik Browne 




j'espEre que 
lorsque mon 
tour viendra, 
j e serai aussi 

BRAVE I 




PA Y EST ! TON BAIN EST PRCT, 
HA6AR! 




Figure 1.2 . These headlines illustrate negative ex- 
pressions, and the Hagar cartoon further reinforces 
the use of jamais . 
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Paris cherche un dialogue avec Washington. 

(Les Franqais cherchent un dialogue avec le'. 
AmSricains* ) 

(La France cherche un dialogue avec les 
Etats-Unis« ) 

One minor tran.. formation can trigger several addi- 
tional changes in the sentence. 

Headlines lend themselves simultaneously to 
points of grammar and to points of culture. The 
following headline is a good example of this: 

Bientot une nouvelle carte d' identity pour les 
Fran9ais 

(Bientot de nouvelles cartes d' identity pour 
les Fran9ais) 

First, it can be used to show that the plural of 
une, des, has to be transformed into de because of 
the plural adjective nouvelles falling before the 
noun. When nouvelles is removed, des can stand. 
Then the matter of the carte d' identitg itself may 
be discussed, as it represents an interesting 
cultural difference given that Americans' principal 
means of identification is the state driver's 
license. 

Comic strips can even be found that illustrate 
one or more points of graunmar. Like headlines, 
comic strip sentences are short. Comic strips have 
the added advantage of the images that provide a 
context for the new vocabulary. And, like head- 
lines, they often have cultural value. 

Some ban des dessinges lend themselves particu- 
larly well to grammatir:l exploitation. Hagar th e 
Horrible , known in French as Hagar Punor Le Viking, 
is a perfect example.'' In Figure 1.2, the headlines 
illustrate negative expressions. The addition of 
Hagar illustrating how jamais is used xn an addi- 
tional context is a way to reinforce this point of 
grammar. Furthermore, American students will 
recognize Hagar from American newspapers ar.d enjoy 



Helgar Dlinor Le Viking by Dik Brown is featured 
as a comic strip in La Presse de Montreal, Le Soir 
de Bruxelles and Le Parisien Lib^rg . In addition, 
the publishing house Dargaud has recently published 
four Hagar albums in French. 
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// tue ses cinq enfants " . 

^ ' 2, Mettre au passe compose 

_ * • • 7 tau singulier et au 

etse suicide piuneD. 



Barre : Si j'ecrivais au Pere Noel ... 1« Flnlssez la phrase* 



Une mere abusive ^- ^'"^^ p^"- 

2, Mettre au plurlel* 

Bombes dans un hotel londonien changez hStei en 

auberge. 

Giscard pose questions Brejnev i. Rempussez les biarcs. 

Si tU es bien sage, tU iras a la foire. 1» Changez le temps present a 

I'imparfait. 2. Changez I'imparfait 
au plus que parfait. 

L*Iran a trop d*armes amerieaines : i- supprimez le mot tro£. 
il est incapable de les entretenir 



MISSILES MX : VICTOIRE - ^^^-^^J^.. ..eux. 
I REAGAN 2 SENAT 



Reforme des hopitaux 



1. Mettez au singulier. 



Figure K3 * These headlines provide a variety of 
grammatical exercises for general review. 
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seeing a feuniliar face all the uvore in French. 

The exercises need not be organized by cat- 
egory; a single transparency may contain a variety 
of grammatical exercises for purposes of general 
review (see Fxg. 1.3) • An adequate review sheet can 
be completed in less than an hour, though more time 
is required in order to take full advantage of 
headlines* 

Hie simplicity and timeliness of newspaper 
headlines as well as certain comic strips make them 
an excellent vehicle for reviewing grammar at 
various levels of French. 
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Chapter 2 

Film Reviews 
and Scenarios 



Motion pictures cure particularly rich resource, 
since virtually eveiy topic possible has been 
addressed on celluloid. Film has gained even 
greater importance in recent years as a result of 
the video revolution and the availability of a wide 
vciriety or offerings on videocassette. French 
classics and current offerings are available for 
purchase cr rental and have already been prepared 
for viewing on American vxdeocassette units. By 
now, film has become an integral part of many 
foreign language courses. On many university cam- 
puses, entire courses are devoted to the aralysis 
and appreciation of various film genres in all 
possible languages. 

This chapter offers a dual focus on film; the 
first concerns specialized vocabulary related to 
newspaper reviews, and the second concerns a list of 
cultural features that may be derived from films 
shot and produced in France. The ideas expressed 
here are intended for students in the early stages 
of learning French — during the second year of high 
school French, or the second semester at the post- 
secondary level. 

Several types of assignments can make use of 
film reviews. Perhaps the simplest is having stu- 
dents answer some short questions based on ads and 
movie listings. Schulz (1974) suggests the 
following questions: 

1 . Combien de cin6nas y a-t-il? 

2. A qvielle heure y a-t-il une s&nce? 

3. Combien coutent les places? (Combien coute 
1' entree?) 

4. Quel genre de films est-ce qu'on p:issa dans 
la ville? 
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5* Quels films am^ricains paraissent 
populaires? 



6. Y a-t-il des films sp^ciaux pour enfants? 

7. Comment les films sont-ils classfe (aux 
Etats-Unis ils sont classes PG, R et X)? 

Although she presents the questions in English for 
teachers of all foreign languages, it j.s best to use 
the langviage being studied since so much of the 
vital vocabulary is to be found in the actual 
questions* 

The major focus of this chapter is to show stu- 
dents how they can use film reviews to develop 
vocabulary and to construct sentences. Although the 
intention of these aissignments is to work with 
reviews written in French, there is no reason why 
early developmental work cannot be done with reviews 
in English, as long as the students' own written 
work is done in French. Some simple terms follow: 

un acteur (une actrice) ; une vedette, une star, un 

personnage qui joue un role principal dans un 

filmc Marilyn Monroe ^tait une grande vedette. 

Humphrey Bogart aussi ^tait une vedette, une 
star. 

tourner un film ; faire un film. On tourne beaucoup 
de films S Hollywood. 

se passer ; arair lieu. L' action du film se pas^e S 
New York. L'histoire a lieu S New York. 

il s'agit de quelque chose ou de quelqu'un ; ce c[ue 
l'histoire raconte. Il s'agit d'un assassinat 
qui a lieu S Paris. Il s'agit d'un homne qui 
meurt dans un accident de route. 

un cin^aste ; personne responsable de 1' activity 
cr&trice et technique d'un film. Francois 
Truffaut, Jean-Luc Godard et Alfred Hitchcock 
sont de grands cin^astes de notre ^poque. 

une cami^ra ; instrument qui sert S filmer. Ne pas 
confondre avec un appareil qui ne fait que des 
photographies . 

un metteur en scene ; perronne qui assure la realis- 
ation d'une CPuvre dramatique, d'un film. 
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un film en V,0, ; un film en version originale; i 

1* Stranger on ajoute des sous-titres. Quand on 
voit un film amSricain a Paris en V.O,/ on 
entend 1» anglais et on lit des sous-titres en 
f ran9ais. 

film double t film dont la langue d'origine a 4t6 
remplacSe par une autre langue. Par exemple, 
aux Etats-Unis, le film franjais "Cousin- 
Cousine" a doublS en anglais. 

un court mgtrage ; un film court, "Le Ballon Rouge" 
est un court mStrage frangais. 

un long m^trage ; Les films qu'on voit au cin&ia 
sont gSnSralement de longs mStrages. "Les 
Dents de la Mer" ("Jaws") est un long mStrage. 

passer ; montrer, etre present 5: II y a un bon film 
qui passe en ville. On passe "Annie Hall" i 
New York. On montre on film de Bogart. 

le critique : personne qui ^crit une critique / le 
compte vendu d'un film. Pauline Kael est cri- 
tique v^^ur The New Yorker. Le film "Tootsie" a 
re^u vme bonne critique . 

des sous-titres ; un film en V.O. a souvent des 

sous-titres dans un pays ou on parle une langue 
autre que celle du film. On a pass^ le film de 
Truffaut, "Le Dernier M^tro," en V.O. aux 
Etats-Unis avec des sous-titres. On dit aussi, 
un film sous-titr^ . 

General cjuestions ; 

1. Quel est le titre du film? (le titre 
franjais ou anglais) 

2. Quand et ou le film a-t-il gt4 tourn^? 

3. Qui en est le cin^aste? Quels sont 
d'autres films qu'il a r^alis^s? 

4. Ou 1* action se passe-t-elle? (Ou a-t-elle 
lieu?) 

5. Qui sont les vedettes du film? Quels sont 
les roles qu'elles jouent? 

6. De quoi le film s'agit-il? (une phrase) 
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7. En trois ou quatre phrases, expliquez ce 
qui se passe. 



8. Comment le film se termine-t-il? (one ou 
deux phrases) 

9. Quel est le meilleur aspect du film? 
(bonne histoire, de bons acteurs, beaucoup d' action, 
etc. ) 

10. Quel est le pire aspect du film? 

11. En g^n^ral, que pense le critique du film 
(comment en est jLa critique)? 

12. Avez-vous envie de voir ce film? 
Pourquoi? 

Again, it might not be a bad idea, as a means of 
developing vocabulary at the early stages, to allow 
students to respond in French to reviews written in 
English or to films they have actually seen. Work 
of this nature allows students to focus on special- 
ized vocabulary found in the general questions (Ou 
le film a-t-il &6 tourn£?; Qui sont les vedettes du 
film? Qui en est le cin£aste?) Students can form 
small groups and ask each other questions pertaining 
to films they have seen in theaters or on televi- 
sion. After some preliminary work in English, 
however, it is much more interesting and challenging 
to develop vocabulary cuid reading comprehension with 
articles in French. Furthermore, many vocabulary 
items given in the general questions are to De found 
in French texts, which simplifies the task to be 
completed. 

The film assignment can be given to students 
using French-language newspapers and magazines from 
any number of countries, including, of course, the 
United States. French- language newspapers are 
published in this country, such i France- Amgrique 
and Le Journal Frangais des Etats-Unis , that are 
very useful in pursuing some of these ideas. Many 
of these newspapers are available in urban areas and 
university libraries throughout North America. 

You would be well advised to help students 
select reviews at the appropriate level of diffi- 
culty. Reviews vary greatly from one Frenah-la.*guage 
newspaper to another. Scxne reviews are written in a 
highly literary style and go into great detail on 
philosophical, historical, and technical aspects of 
a genre or film style. For example, films such as 
"Amadeus" and "Cotton Club" have been the subject of 
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feature articles in L'lSxpress * The film "Amadeus" 
sparked five articles on Mozart in the same issue. ^ 
Other reviews are brief and simple, offering merely 
a synopsis along with the names of the main pro- 
ducers and actors • At the early level of vocab- 
ulary development, the simpler reviews are more 
appropriate. 

The following excerpts of "Cotton Club" reviews 
demonstrate differences of styles and difficulty 
levels* 

Un musicien blanc (Richard Gere) souffle 
dans sa trompette et , par hasard, sauve la 
vie de Dutch Schultz, big boss de la 
pegre. Ce dernier lui donnera un coup de 
pouce, et engagera son frere comme 
chauffeur tueur. Un danseur noir (Greogory 
Hines) tombe amoureux d'une femme blanche, 
puis se s^pare de son frere pour acc^der a 
la c^l^ritd'* • • • Cocnme tout se passe 
dans les ann^es 30 • • • le sang et le 
jazz prennent une allure • . . photog&ique. ^ 

The second excerpt is frcM a much more sophisticated 
source: 

Harlem, ann^es trente. Le film procfede par 
binomes. Richard Gere et sa bien-aim^e Diane 
Lane, elle-meme attach^e a la personne d'un 
bootlegger, lequel a un lieutenant pittoresque, 
comme chaque gangster, Blancs et Noirs. En 
face, un danseur de claquettes (Gregory Hines), 
et sa bien-aim^e (Lornette McKee). . . . Amour 
et racisme, pegre et rausique, reglements de 
comptes et vieilles amities alternent et se 
marient, la violence monte en meme temps que 
les rythmes du succes.^ 

Compare these excerpts with the following very brief 
review of "The Pope of Greenwich Village," taken 
from L' Express : 

Comment deux demi-sel (petit s prox^netes) 
Italiens essaient de suivre a coups d'aventures 



^ L' Express , No. 1738, November 2, 1984 
^L'Express , No. 1748, January 11, 1985 
Claire Devarrieux^ "Cotton Club," de Francis 

Coppola, Le Monde , Edition Internationale , Select ion 

Hebdomadaire , January 8, 1985 
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minables: casses (cambriolages) rat&, paris 
avor*:^8, jobs imb&iles. L'\in pense, 1' autre 
d^pense. Jusqa'au jour oik la Mafia cx>mmence 11 
etre un tantinet irritfe . . . Stuart Rosenberg, 
cin&ste prolixe et parfois heureux ("Luke la 
Main Froide" 1967; "Wusa" 1970; "Brubaker" 
1980), a dirig^ paresseusement cp •^tit polar 
(film policier) sympathique , dam jquel les 
deux acteurs principaux, Eric Roberts et Mickey 
Rourke# jouent les vingt tonnes (les gros 
durs) • Mais, c'est surtout les personnages 
secondaires qui retiennent I'attention: flics 
v^rpux (malhonnete) , barmen fatig^i^s, artisans 



malins. Banal, mais pas mal* 

The matter of finding a suitable level of dif- 
ficulty is crucial with film reviews. The assign- 
ment is of particular interest to those who have 
already seen the film because they already have an 
idea of •'he story, which aids their reading compre- 
hension. Moreover, if students have already read 
reviews of a film in Encflish, they will be curious 
to see how it has been received on the other side of 
the ocean. Sometimes there are enormous differences 
in the way films and actors re perceived. For 
example, some American actors, such as Jerry Lewis 
and Jack Palan-e, have always had great success 
in France, much to the surprise and amusement of 
Americans. 

After a certain aunc ^r^t of developmental work 
has been completed, studen^^s are ready to go from 
general questions applicable to all films to speci- 
fic, teacher-prepared vocabulary and questxons 
related to specific reviews* hs students become 
more proficient in working with basic vocabulary and 
sentences, they become ready for second-level 
questions that require thought and inference rather 
than mere description. Beginning cjuestions such as, 
"Qui sont les vedettes du film?" and "OQ 1' action se 
passe-t-elle?" give way to a question such as, "A 
quelle heure de la journ^e croyez-vous que cette 
scene a lieu? Pourquoi?" 

In addition to working with newspaper accounts 
of a particular movie, students ^^hould consider the 
film itself. They can discuss its story, its 
literary merits, or its cultural content. At the 
early levels of language develo£»nent, the notion of 



"Le Pape de Greenwich Village," L' Express , No. 
1750, January 25, 1985. 
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cultural differences, as superficial as they may be, 
are fascinating and intensify student interest • 
Before viewing a film, students can sharpen their 
awareness by preparing to look for the following 
categories: 

^• artifacts: physical objects, homes 
(architectural styles), streets, churches, cars, 
stc town layouts, etc. 

2* attitudes: reactions toward institutions 
such as food, drink, driving regulations, getting 
fat, vacations, etc. 

3. background: geographical and historical 
setting* 

4. clothing: work cloches, mens' and womens' 
fashions, formal vs* informal attire, etc. 

5. gestures: gest;ires during conversation or 
body language to accompany signif .ant emotional 
reactions such as to forget, not knowing, being 
angry, etc. 

6* humor: the cocu as the butt of jokes (as 
opposed to American jokes about the mother-in-law), 
for example* 

7. onomatopoeia such as paf , wouf , pan-pan 
and proverbial expressions such as le temps c'ost 
1' argent , c'est bon comme le pain , etc. 

8* social customs: manners, greeting and 
leave-taking, forms of address, introducing people, 
I'heure de I'ap^ro , mealtimes, etc* 

9. stereotypes: wearing a beret, having a 
cigarette dangling from one's mouth, being very 
thin, etc. (Morain, n.d. ) (Students can be asked to 
differentiate between valid and invalid stereotypes 
and whether superficial observations actually hold 
true for a great portion of a particular 
population. ) 

These aspects of culture can be discerned in 
educational shorts as well as full-length features 
intended for mass audiences.. One way to derive 
maximum benefit from a film is to obtain a script* 
The French publication L ' Avant Seine du Cingm a, a 
monthly journal available in this country in many 
university libraries, contains scenar^js in French 
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of major films produced throughout the world. 
(Subscriptions axe available from the following 
address: 21, rue Saint-Andr^-des-Arts, 75006 
Paris*) Certain issues contain an index of all the 
scenarios ever published. Complete scripts include 
dialogue, scenario, stage directions, camere. shots 
and occasional black and white photographs. The 
dialogue itself is useful for helping students 
understand the material. The instructor can use it 
to prepare vocabulary, graunmar exercises, and 
questions at various levels. The scenario is a use- 
ful means for locating the many aspects of culture 
that have been discussed earlier. However, the 
printed scenario is somewhat limited ir* the aspects 
of culture it can present; the actual film provides 
a much more complete inventory of cultural features. 
One example of culture as it relates to food can be 
found in the following excerpt from the scenario: 

Gilbert ( un gargon de caf ^ ) : "Alors, i suivre 
un train de cote, un sal^, deux supremes, un 
coquelet et un pavtf du jour saignant." 

Each term (train de c&te, rack of ribs; un saltf, 
pork; supreme de volaille , chicken breast in cream 
sauce; un coquelet , a young rooster; and un pav€ du 
jour saign€mt , a steak cooked rare) would be 
meaningless to uninitiated students merely viewing 
the film. With a script, however, they have time to 
consult a dictionary or someone f2uniliar with French 
gastronomic te*" • Scripts also contain cultural 
references to schools, brand names, the physical 
layout of places, and so on. Such references axe 
found in the stage directions as well ais in the con- 
versations themselves • 

Dialogues are an excellent resource for a 
number -^f reasons. Often the actors' lines axe 
writt exactly as they cure supposed to be delivered 
(e.9., >r' sais pas , T'as faim, toi? Ah, y a de 
quoi ) . The language is ciuthentic — it is language 
the way it is actually spoken, slang, slurred-over 
phrases and all. It is authentic in terms of 
registers, reflecting differences in speech accord- 
ing to age, social class, milieu, and so on. Stu- 
dents can learn about relationships by noting how tu 
and vous are used as they read. The dialogues show 



^"Gargon," L'Avant Scene du Cinfina , No. 
319-320, January 1984. 
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how people at various social levels refer to one 
another formally and informally. Hie script can 
serve as an excellent cultural introduction before 
the students even see the film; the visual elements 
of seeing the film then clarify many details that 
are not readily understood through the script. 

More and more French films are now availfiU^le on 
videocassette for home and school viewing. The 
advantages of videocassettes include the opportunity 
for repeated viewings of the entire film or selected 
excerpts. The pause button can be used to freeze 
action on the screen and clarify the vocabulary or 
meaning of a particular sr-*ne. You can also record 
a film's sound track onto audiocassette to give stu- 
dents practics in listening comprehension. Going a 
step further/ you can take 35mm slides (at 1/30th or 
1/60th of a second) directly from a videocassette 
recorder (VCR) monitor. Hie slides can be used to 
focus on certain scenes or characters. 

A combination of all these factors can be used 
to help students follow and appreciate a film. You 
could even take a portable audiocassette recorder 
into a theater to tape portions of a film for replay 
at a later time. Even if the recording is vastly 
inferior to that of a sound track copied from a VCR, 
short passages of a film heard in conjunction with a 
script can enliven interest and enhance listening 
comprehension. To avoid breaking copyright laws# 
request written permission from film distributors 
before reproducing films or sound tracks. 
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Chapter 3 

Teaching About Music 
Through Reviews 



Newspaper reviews of concerts are an excellent 
vehicle for developing vocabulary in all types of 
music. Reviews contain oomments about performers, 
the concert hall, audience reactions, and the 
various instruroeiits used by symphony orchestras, 
rock groups, and jazz ensembles. Concerts of all 
kinds are giver* gcx>d coverage in dailies, and stu- 
dents have a wide variety from which to choose. 

This chapter deals first with classical music 
before turning to jazz and rock. Many of the 
instruments mentioned in classical music reviews are 
relevant to other types of music as well. The 
vocabulary and descriptions used in record reviews 
are basically the same as those of concert reviews 
with the exception of a few technical items specific 
to the recording industry. 

There are some interesting similarities and 
differences in music vocabulary between English and 
French. Since most terms for musical instruments 
are cognates, students will have little difficulty 
recognizing them (e.g., une troinpette , un piano , un 
basson) . Following are several useful music vocabu- 
lary items and a few peculiarities. 

le chef d'orchestre ; personne qui dirige I'or- 

chestre. Seiji Ozawa est dief d'orchestre de 
I'Orchestre Symphonique de Boston. 

le pupitra ; petit meuble inclintf sur lequel on met 
la partition (la musique). 

la partition ; notation d'une composition musicale. 
Toscanini connaissait beaucoup d'oeuvres par 
coeur et dirigeait souvent sans partition. 
Quand Jean-Pierre Rampal joue de la flfite, il 
regarde la partition. John Williams a fScrit la 
partition pour le film "La Guerre des Etoiles." 

interpreter ; jouer d'une maniSre personnelle; une 
soprano interprSte des chansons; un chef 
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d'orchestre interprSte une composition, etc. 
Le pianiste a interpr^t^ le 3© concerto de 
Saint-Saens • 

un compositeur : personne qui compose des v /res 

musicales. Bach, Mozart, et Beethoven ^taient 
des compositeurs ctflSbres. Cermaine Taillefer, 
Francis Poulenc, et Darius Milhaud ^taient des 
compositeurs f ranjais • 

un/une mglomane : personne qui aime et qui oonnalt 
la musique« 

unop^ra: ouvrage dramatique mie en musique. 

"Carmen" est un op^ra du compositeur Georges 
Bizet. 

un quatuor ; oeuvre de musique ^crite pour quatre 
instruments ou quatre voix. Un quatuor a 
cordes est une OPUvre pour deux violons, alto, 
et violoncelle. II y a aussi un quartette , roais 
il s'agit d'un ensemble de jazz a quatre musi- 
ciens* 

un quintette ; oeuvre de musique Sctite pour cinq 

instruments ou cinq voix. Se dit aussi pour un 
orchestre de jazz compost de cinq raasiciens. 

un chitux un groupe de chanteurs . Le choeur a 
Interpr^t^ "Le Messie" de Haendel. 

une uvre ; creation musicale d'un compositeur; par 
exemple, une symphonie ou un quatuor. Bach a 
fcrit beaucoup d'oeuvres pour orgue. 

un air: roflodie d'\xne chanson. On chante un air. 
Ton a tendance a ^viter une construction corome 
chanter une chanson ) . 

une symphonie ; composition musicale a plusieurs 
mouvements. Beethoven et Schubert ont ^crit 
neuf symphonies chacun. Haydn en a &rit 104. 

un/une soliste ; musicien(ne' qui execute une oeuvre 
^crite pour un instrument. Isaac Stern est un 
soliste qui a interpr^t^ le concerto pour 
violon de Beethoven. 

un/une instmmentiste ; joueur d'un instrument. Il 
y a une vingtaine d' instrumentistes dans un 
or :hestre de chambre. 
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un concerto , composition pour orchestre et un 
instrument soliste. Le Concerto pour piano 
nO 21 de Mozart a 4t6 rendu cfilSbre par le film 
de Bergman, "Elvira Madigan." 

la baguette : bSton mince avec leque*" le chef 
d'orchestre dirige les musiciens. 

Following are the most common musical 
instruments* 

Les cordes ; 

le violon 
I'alto 

le violoncelle 
la contrebassR 
la guitare 
la harpe 

Les cuivres ; 

la trompette 
le trombone 
le cor 
le tuba 

Les bois : 

la clarinette 
le saxophone 
le basson 

le hautbois (mais I'haubolste ) 
la flute 
le piccolo 

Les instruments a percuss ion; 

le tcunbour 

le xylophone 

la grosse caisse 

les timballes (On bat les timballes.) 
la batterie (tambours dans des ensembles rock 
ou jazz) 

Les instruments S clavi er; 

le piano 
le clavecin 

le clavier (surtout pour le rock) 
1 ' orgue 

le synthesizer 
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The French do not use letter designations for iden- 
tifying the keys of musical works • They use do or 
ut (C), rf (D), mi (E), fa (F) , sol (G), la (A) , si 
(B), and back to do. Flat is b^mol and sharp is 
diese. Works are titled as follows: symphonie en 
si b^mol (symphony in B flat) # concerto en do mineur 
Tconcerto in C minor) or sonate en do diSs e (sonata 
in C sharp) • 

Following are a series of general questions 
that can be answered after reading music reviews. 
The questions are also applicable to live or tele- 
vised concerts: 

1. Quel est le nom de I'orchestre? 

2. Ou et quand le concert a-t-il eu lieu? 

3. Qui a dirigfi cet orchestre? 

4. Normalement# qui en est le chef 
d* orchestre? 

5. Qui ftaient les solistes (quels instru- 
ments / quels morceaux) 

6. Quelles oeuvres a-t-on int ^rpr^t^es (qu'est- 
ce que I'orchestre a jou^)? 

?• Que pense le critique du concert (meilleurs 
aspects du concert? pires aspects du concert)? 

8. Le concert a-t-il reju xine critique 
favorable ou dfifavorable? 

The following review excerpts lend themselves well 
to the general questions: 

Un nouvel astre de I'archet est n4 au ciel 
de la musique. Shlomo Mintz n'a pas 25 
ans. En moins d'une demi-heure, il a 
conquis Paris • Silhouette adolescente# 
visage d' enfant roux, il s'est plac^ 
d'emblfe au premier rang en interpr^tant 
le Concerto pour violon de Mendelssohn* 
• • • (Daniel Barembolm) a dirigS 
1' Orchestre de Paris. ... La soiree 
s'achevait sur la Symphonie en si b&nol, 
tfcrite par Schubert a 17 ans. (Cette oeavre 
a £t6 jou^e) avec une sinc^rit^ et un 
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enthousiasrae juv&iiles par un BaremboiTi a 
qui, d5cid6nent, tout rSussit^^ 

The other excerpt tells about the first trip to 
the United States of L'Orchestre de Itoulouse. 

Le programme (qui aura lieu 'k Carnegie Hall) 
est consacr^ a la rausique franjaise. • • • Les 
cuivres sonnent bien, les oordes ont acquis une 
belle pSte (un beau son, bien travail l€) et 
Philippe Entreraont sera, pour ce premier 
voyage, une magnifique locomotive. Son 
interpretation du 5© Concerto de Saint -Saens 
est ^louissante. 

Jazz articles contain relatively few details on 
music. They do give background information on 
soloists and groups, on concert tours they have made 
and on various influences that have made them well 
known, ihe following excerpts illustrate this 
point : 

Cette fois-ci/ Oscar Peterson jouera en solo, 
lundi soir, a Pleyel (salle de concert a 
Paris), et certains regretteront, a juste 
titre, qu'il n'ait pas choisi la formule du 
trio ou du duo, comme ce fut le cas, cet ^t^, 
avec 1* excellent contrebassiste danois, Niels 
Hennig Peterson, lors du festival de jazz 
d* Antibes- Juan- lesPins . 

Another jazz excerpt reads as follows: 

A 33 ans, John Scofield est un guitariste 
totalement marqu5 par I'univers jazz-blues- 
rock-funk n^ de la vague du jazz ^ectrique a 
I'aube des annSes 70. Son maltre a jouer reste 
sans doute de loin John McLaughlin et aussi 
Miles (Dav^s) avec qui il est depuis pres de 
trois ans. 



Jacques Douce lin, "Naissance d'un violoniste," 
Le Fipro , Oct. 15, 1978. 

Pierre-Petit, "Le Capitole a Carnegie Hall," 
Le Figaro, October 15, 1978 

"Rien qu'un piano, mais celui du monument 
Oscar^ Peterson," Le Figaro, October 10, 1979 

"John Scofield: un guitariste loin de Miles," 
Le Quotidien de Paris , April 1, 1985 
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The topic of rock music is one that holds a 
great deal of interest for students of all levels. 
They will ix> doubt enjoy reading about faunous rock 
groups and how they are being received in various 
Francophone countries. Unlike classical music cri- 
tiques, rock articles do not go into much detail on 
music per se other than to mention the band members 
and their instruments. Aside from occasional com- 
ments on tempo and instrumental virtuosity, most of 
the commentary deals with personal and group 
background, hit recordings, videos, recent ooncertSf 
the artists' particular style, and audience reac- 
tions. Reviewers also treat political and social 
factors that influence rock music. The subject 
matter is so varied that few vocaibulary items recur 
frequently. However, British and American influen- 
ces on rock are such that a fair amount of English 
is found in song titles, in descriptions, and in 
names of rock styles (punk, funk, new wave, etc.). 
These English words certainly aid in reading compre- 
hension. Same of the vocabulary most often encoun- 
tered in rock articles include the following: 

les amplis: les amplif icateurs — instruments Aec- 
troniques qui servent a amplifier la musique. 

un batteur ; celui qui joue v3e la batter ie. Ringo 
Starr rftait le batteur des Beatles. 

1* felairage/les felairages ; distribution de la 
lumiSre (lighting). 

enregistrer ; faire un disque. On enregistre avec 
un magnetophone. Le groupe a enregistr^ un 45 
tours Chez C.b.s. 

one guitare ; Dave Evans joue de la guitare pour le 
groupe U2. 

la sono ; materiel de diffusion du son (sound 
system) . 

un tube ; un enregistrement qui a eu beaucoup de 

succes. On a vendu un million d'exemplaires de 
leur dernier tube. 

one tournge ; voyage entrepris par un artiste cu un 
groupe pour donner plusieurs concerts. En 
1984, Michael Jackson a fait une tourntfe aux 
Etats-Unis . 
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The following excerpt is a good example of the 
type of subject matter found in rock articles^ it 
is also an interesting commentary on the state of 
rock music in France. 

Le rock frangais ne se vend pas I 1' Stranger, 
tout simplement parce qu'il est invendable. 
Nos groupes ne font que copier, avec quelcjues 
ann^s de retard, les "innovations" anglo- 
saxonnes. Compte facile a ^tablir: depuis 
vingt ans. New York et Londres ont lanc5 toutes 
les "vagues," tous les styles, tous les 
••looks"; Paris et la Prance, aucun. Et 
pourquoi la Grande Bretagne ou les Etats-Unis 
importeraient-ils des groupes dont ils 
possSdent d^jJ^eux-memes des milliers 
d' exemplaires? 

The following rock review was written about the 
Irish group U2 in concert at the Mantreal Forum. 

Pas de costume, pas '^e d&or, pas d'ampli S 
vous assommer et ri*. jue deux guitariste<? et 
un batteur pour secoi.aer Bono, le leader. Mais 
quelle raagie, quelle intensity, quelle 
Electricity dans la foule. Une des plus belles 
foules c[ue j'ai vues au Forum. . . . Ce ne fut 
pas pourtant un show parfait et c'est peut-etre 
ce qui en a fait son charme. La sono n'Stait 
pas tou jours balanc^e, les Eclairages n'ont 
&loui personne mais cjuelle raagie dans les 
doigts du guitariste Dave Evans qui salt cr&r 
tout en environnement musical avec si peu de 
moyens . 

For articles about jazz or rock concerts, the 
following general (questions are suggested: 

1. De c[uels artistes 5tait-il question? Quels 
Etaient leurs instruments? 

2. Ou et c[uand le concert a-t-il eu lieu? 

3. Quelles chansons ou c[uels morceaux les 
artistes ont-ils interpr$t&? 



"Le rock frangais cherche sa voix," L' Express , 
April^S, 1985 

"CoiMie un printemps irlandais," La Presse de 
Montreal, March 28, 1985 
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4. Quelle a 4t6 la reaction de la foule? 

5* Le concert a-t-il 6t6 une r^ussite ou un 
^chec? Pourquoi? 

6m D'ou viennent les artistes? (D'ou sont-ils 
originaires?) 

7. Quel a 4t6 leur dernier tube? 

5. Lequel de leurs tubes a connu le plus de 
succ^s? 

9. Quelle a St6 leur plus grande tournfe 
jusqu*a maintenant? 

10. Pourquoi ces artistes sont-ils si bien 
connus? Donnez deux ou trois raisons pour leur 
popularity. 

For many of these questions, short answers 
should suffice for demonstrating reading 
comprehension. 
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Chapter 4 
Advertisements 
and Product Copy 



There is probably no medium, in recent times, that 
has been more exploited for pedagogical purposes 
than that of advertising. Ads exist in so many 
forms that they must first be organized into their 
major categories — print and broadcast • Print media 
embrace the two subcategories of large display ads 
and want ads; broadcast advertising is further sub- 
divided into radio and television commercials, (See 
Chap. 12 for a discussion of television.) This 
chapter focuses on print advertising messages. 

Advertisements are enjoyable to work with for 
many reasons. As members of the television age, 
everyone is already familiar with the institution. 
As annoying and as repetitive as commercials may be, 
they do have their pedagogical value, and students 
enjoy studying them. Better yet, they enjoy making 
fun of them. Print ads often have the advantage of 
a visual element that aids comprehension. The head- 
lines or slogans by themselves are rich in pedagogi- 
cal possibilities, (see Chap. 1 on headlines.) 

Another interesting aspect of most ads is their 
length. The text is very often short, meant to 
catch the reader's attention and to encourage a fast 
reading. The picture and the headline offer good 
clues to comprehension, making the text easier to 
understand. Furthermore, these ads are often writ- 
ten in a short # emphatic, breezy style using contem- 
porary language. Thus such ads offer an excellent 
way to develop contemporary vocabulary. 

Some ads are particularly useful because they 
contain several visuals that often tell a complete 
story. In the ad for the margarine vitelma (see 
Fig. 4.1), which appeared in Le Soir de Bruxelles 
during the 1970s, not only is there a series of pic- 
tures that clearly focus on one topic at a time, but 
text is written in the imperative as a set of dos 
and don'ts to ensure the proper functioning of the 
heart. Students can already understand the ad 
without reading the text. The text, however, helps 
them learn the essential vocabulary. In other 
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Figure 4»1 * This Vitelma ad tells a story with 
visuals and text. 
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words, rather than worry about compi hension, stu- 
dents can concentrate on learning vocabulary. 

A two-page ad for IBM Prance shows 100 probable 
users of computers on tne Job (see Fig. 4.2). These 
pictorial representations re excellent for asking 
questions about various profess ions • 

Another type of large ad with a m&jor visual 
ccmponent is that for a new apartment complex. Such 
ads often feature floor planw along with other use- 
ful information about location (see Chap. 5). 

Certain magazine ads are especially valuable 
because of the cultural content of the visual i, 
which can prompt simple cri^estions snch aB: 

1. Qu'est-ce qu'ils portent? 

2. Qui voyez-vous? 

3. Qu'est-ce 'ju'ils font? 

Questions can be asked regarding differences in 
culture and sexual stereotypes* They can also be 
asked about clothing, hov iing, and aurchitecture as 
well as a variety of other cultural aspects, (see 
questions on culture in Chap. 2 on film.) 

Ads are an exceptionally versatile resource 
because of the complete range of products they 
cover. An instructor can exploit a simple ad for 
class use or ask students to emswer general 
questions based on ads of their own ciioico. Typical 
general questions that c^re applicable to all pro- 
ducts include the following? 

1. De quoi s'«iyit-il? 

2. Qu'est-ce que c' est? 

3. A quoi ce prcduit sert-il? (This is a good 
nuescion for exploiting the idiomatic expression 
servir a^. ) 

4. Comment est-ce qu'on s'an sert? (two or 
three sentences). This is a good cjuestion for 
covering the expres.^ion se servir de quelque chose 
and its synonym employer quelque chose . These syno- 
nyms are further useful for reviewing the reflexive 
form and the pronouns le and en. For exeunple: 

Un bic? Je I'emploie pour ^crire. 

Je m'en sers pour €crire. 
C'est le bic que j'emploie. 
C'est le bic dont je me sers. 
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Figure 4.2 . Tnese pictorial representations of pro- 
f .ssions by IBM are excellent prompts for questions* 
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5. CombiGn couUe ce produit? 



6» Ou peut-on I'acheter? 

7. Que contient la bolte (le tube, etc). 

8. Ou a-t-il 6ti fabriqu^? 

Computer ads are particularly interesting 
because they reflect today's fascination with the 
new technology and contain vocabulary to describe 
various aspects of computer operations. Teachers 
find the vocabulary interesting because it is new 
and has a real context instead of merely being a 
part of a new word list. A recent ad for the IBM 
Personal Computer in Le Point is a good example of 
new vocabulary in appropriate context:^ 

Avec 128.000 caractSres de m^moire (128K), deux 
unites de disquettes, un clavier de 128 signes 
et fonctions, un ^cran monochrome, one impri- 
mante travail lant a 80 caractSres par seconde 
et un choix de logicials de base (traitement de 
texte, calcul et tableur) , il est propose a 
40.000 francs dans les boutiques IBM. 

This copy contains essential vocabulary such as 
128K, screen ( €cran ) , printer ( imprimante ) , word 
processing ( traitement de texte ), math functions 
(calcul) , double-disk drive (deux unites de 
diskette ) and spreadsheet (tableur) . 

The same issue of Le Point also contains a 
three-page ad for the Hewlett-Packard HP 150, pre - 

microordinateur a ^cran tactile . A picture 
series demonstrates how the touch screen works (see 
Fig. 4.3). Additional copy in the ad gives the 
following general information: 

Pour comaiuniquer avec le nouveau HP 150, il 
suffit d'effleurer du doigt son ^cran tactile. 
II voas r^pond. Entre lui et vous, le dialogue 
est direct. Equip^ d' un clavier en plus /le son 
^cran tactile, le HP 150 per.net a tous les 
utilisateurs, meme peu inlti&, d'^tablir avec 
I'ordinateur la relation la plus immediate qui 
soit. 



1 

Le Point, May 28 -June 3, 1984 
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Figure 4»3 » This Hewlett-Packard ad gives a visual 
demon^itration of how the touch screen works* 
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The Hewlett-Packard ad is particularly instructive 
for several reasons. It contains recent computer 
terminology in French and the visual element 
demonstrates the fcran tactile, making these words 
easy to understand and retain. In addition to 
introducing some very useful vocabulary such as 
software ( logiciel ) , word processing ( traitement de 
texte) and file management ( gestion de fichiers ) , 
the ad lends itself well to a review of some impor- 
tant points of grammar I including the following: 

1 . the verb disposer de quelque chose 

2. the plural of f ondeunental , les logiciels 
f ondamentaux 

3. the verb form i^ suffit de ( faire quelque 
chose) 

4. the verb form permettre quelqu'un de 
faire q uelque chose 

5. the superlative 1^ relation la plus 
immg'diate followed by the subjunctive qui soit 

The two ads offer a great deal of computer- 
related vocabulary that should be easy enough to 
understand or deduce frcan the graphics. Trying to 
understand the new terms on the basis of the visuals 
and the context is, in itself, a pleasant activity 
for te chers and their students. 

In addition to the general questions on ads 
suggested earlier in this chapter, the instructor 
can prepare series of questions that pertain 
directly to specific ads. In this %*ay/ assignments 
may be tailored to the specific interests of stu- 
dents, focusing on relevant vocabulary and graunmar. 



Wrapper Copy and Instructions 

In addition to ads in newspapers and magazines, 
some very useful vocabulary can be gleaned from pro- 
duct containers or from instructions enclosed with 
products. Many products purchased in this country, 
such as film and electronic equipment, include 
information and instruction sheets in se/eral major 
languages. French-language information ed>out other 
items, however, such as beauty products, food mixes, 
and so on, needs to be obtained in Francophone 
areas. Ore major advantage of these texts is that 
they are often written in series of imperatives. 
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Since students can usually figure out what to do on 
the basis of their personal experience (such as 
using a shampoo or making pudding) , they can con- 
centrate on learning vocabulary rather than 
following instructions to the letter^ The general 
questions listed earlier are applicable. 

The product information on a tube of hair- 
styling gel, for example, is sufficient to answer 
the questions: 

Tenax, gel a base de gommes naturelles, redonne 
souplesse et brillance a votre coiffure et la 
maintient en place toute la journfie. Son uti- 
lisation est simple. L 'Equivalent d'une 
noisette de Tenax appliquEe sur cheveux 
mouillEs suivi d' un coup de peigne suffit a 
garder votre coiffure parfaite juscju'au soir. 

Questions 2-4 'see p. 35) would be answered as 
follows : 

2. C'est un gel a uase de gommes naturelles« 

3. II redonne souplesse et brillance a la 
coiffure. 

4. II faut mettre une noisette de Tenax sur 
leR cheveux mouillEs suivi d'un coup de peigne. 

Some ons refer to the user's experience with 

the product, such as its cost amd place of purchase: 



6. Dans les pharmacies. 

Information regarding the quantity of the product 
and the location of the manufacturer is usually 
printed on the outside wrapper of the product, and 
is also useful for introducing vocabulary. 

?• 100 ml. 

r. II a 4t£ fabriquE en France (a Paris). 

Another product, Biogaze, contains a mode 
d'emploi in the infinitive form that could be nicely 
exploited in class. Biogaze is a first-aid salve in 
gauze form enveloped within two strips of waxed 
paper — une bande 90cm x _12^ cm. The instructions and 
product information are complete and lend them&elves 
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to an effective demonstration • The directions read 
as follows.' 



D&ouper un morceau de Biogaze, enlever les 
deux feuilles de paper protectrices et 
appliquer directement sur la plaie, en ayant 
soin de la recouvrir compl Sterne nt et meme d'en 
dSborder legSrement le contour • Pecouvrir la 
Biogaze de compresses stSriles et completer le 
pansement comme § 1* ordinaire* 

The first step in a demonstration should consist of 
a brief presentation of some essential vocabulary. 
In the example of the Biogaze ad, che following 
words, taken directly from the inefcructions, should 
be included: d^couper , enlever , appliqpier / le 
pansement , la £laie# and recouvrir. The student 
takes a pair of scissors, cuts a piece cf the medi- 
cation and then applies it to a real or imaginary 
wound while explaining the steps, using the instruc- 
tions as a guide. In addition to demonstrating the 
product, a student can then proceed to answer the 
general questions: 

2. C*est un pansement. 

3. II sert a cicatriser les plaies, les 
ulcerations, les brulures et les escarres. (The 
student finds the vocabulary to use with servir a in 
the language on the wrapper: pauisement cicatrisant 
plaies-ulc^raLions-brulureg- escarres . ) 

4. (The actual demonstration using either il 
f aut + infinitives or vous-form imperatives.) 

5. F17,40. 

6. Dans les pharmacies. 

7. Une bande 90cm x 12cm (35.4" x 4.7"). 

8. En France; 92000 Nanterre. 

The best feature of these ads is that they can be 
done quickly and easily in class. Brief, five- 
minute intervals can be devoted to commercials that 
actually demonstrate products; this is also a 
pleasant and effective way to start a class. The 
students are limited in time by the five to six 
answers required and the time it takes to dem- 
onstrate a product. Admittedly these demonstrations 
can range from simple tasks such as making pudding 
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or using a hair product to more difficult ones such 
as inserting a roll of film in a camHra while 
describing the actions with the proper terminology • 
But whatever the length and however involved the 
demonstration, the vocabulary is all there in 
written form to be applied, and the technique of 
combining action with words helps students learn* 
The coiomercials are almost always followei by a 
question-answer session to elaborate on the infor- 
mation presented and to reinforce the newly acquired 
vocabulary. 
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Chapter 5 

Housing and Real Estate 



The topics of housing and real estate are of great 
value to the intermediate student of foreign lan- 
guages. Large and small ads for apartments and 
houses contain information on a wide number of 
topics ordinarily mentioned in first- and second- 
year texts. They include floor plans, room n<»aen- 
clature, location, and prices, as well as vocabulary 
related to rental and purchase. This information 
ties in with Chapter 10 on mail-order catalogues for 
teaching the vocabulary of ordering furniture and 
appliances. Housing ada are also useful for 
teaching verbs because they can be used to show 
where certain activities are completed. (Je oe 
couche dans ma chambre, je me lave dans la salle de 
bain et je mange dans la cuisine ou la salle i 
manger, etc.) Instructors can use the materials to 
guide students to some of the more pertinent aspects 
of culture as they explain such things as salle de 
bain, W.C. , and cave . 

Most information on housing in newspapers and 
magazines comes in the form of ads, both large 
(display) and classified. The display ads, often 
for luxury apartments ( appartements de grand stand- 
ing ) , occasionally include a properly labeled floor 
plan complete with dimensions. This type of ad can 
be used to ask a series of questions relating to the 
functions of the rooms (see Fig. 5.1). Additional 
information can be sought, such as the name, address 
and phone number of the building in question. Dis- 
play ads often contain detailed information on 
location, prices, facilities, and various advantages 
(see Fig. 5.2, p. 46). Students can be asked to 
convert the franc prices to U.S. dollars and the 
metric dimensions to square feet, an exercise that 
serves as a review of numbers. 

The topic of housing calls for a look at want 
ads. All the important information regarding an 
apartment is condensed into a four-to-six- line ad 
consisting of a series of aQ^breviations— some easy 
to understand, some not. Several years ago, the 
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Fi^gure^^. This ad displaying an apartment floor 

plan can be used to ask questions 6Qx)ut the uses of 
the rooms. 
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French Le Figaro published a Lexique des Abbrevia- 
tions to help readers understand the classified ads 
(see Fig. 5.3, p. 48). 'xtiis lexicon is useful to 
students since most of the words in the list are 
either cognates or words covered in elementary 
textbooks; hence, they are easy enough to understand. 

Students will no doubt have studied housing 
terms such as cuisine / chambre ^ coucher , fimd salle 
de bain , but they may experience a certain amount of 
confusion with le dressing , le balcon, le w.C. , and 
le living/salle de sgjour . In addition, the latter 
is sometimes referred to in Canada as le vivoir or 
in textbooks as le salon . 

Another interesting matter concerns the price 
per house or apartment, in France, housing is often 
sold by the square meter, depending on location, of 
course. As one can imagine, prices for housing in 
Paris are considerably higher than those for equiva- 
lent housing in the provinces. This information can 
be conveyed through problem-solving activities in 
which students multiply the eurea in square meters by 
the price per square meter to determine the total 
cost in francs, which can then be converted to 
dollars. 

The following vocabulary items are the ones 
most often found in large 6uid small ads in French 
newspapers: 

bs: salles de bain: 3 gdes ch, 2 bs, 2 cuis. 
Exemple: Dans cet appartement il y a deux 
salles de bain. 

une caution : somme d* argent qui sert de garantie 
(security deposit). A la fin de mon sSjour 
dans cet appartement on me rendra ma caution. 

une cave : endroit non am^nag^ qui se trouve sous 

une raaison. Une cave est idtfale pour conserver 
les vins parce que la temperature y varie trSs 
peu. 

les charges : argent versS pour entretenir une 

maison — entrotien, chauffage, ^ectricit^, etc. 
En g^n^ral, le loyer comprend les charges. 
Exemple: 2.200F charges Comprises (maintenance 
or utilities or both; this factor varies from 
one house to another). 

a d^battre : le prix n'est pas d^finitif; on peut 
n^gocier: Prix, 1.150.000F a d€battre. Au 
Canada, on dit prix discuter. 
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V&m vivre dans un pctil immeubit an pierre 6t tailt situt 
A deux pas du mttro IMairie ck Cftch^. 

Venez profitir du soM dans un appartament crienlt plain 
Sud-Ouast : la Kving. las 2 chamlm at la cuisina donnant tous 
sur la baloon-tarrissa par da largas porta-fanttras. 
Cm aocumtni Kt\ pt coftUactuti. 

BUREAU DEVENTE OUR PLACE: 
OuverttoutluiDursdt 14hA19h. *90A1A1C 
wutS<m<dittDiiMnd». /OxlxlD 

^-COFRAR SA?AW" 



Figure 5.2 . This display ad contains detailed infor- 
mation on location, price, facilities, amd various 
advantages > 
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dgf Inltlf : final, sClr; il n'y pas de n^gociations 
possibles. 200.000 francs, prix d^finitif. 

donner sur : avoir acces sur; le balcon donne sur la 
plage. (Le balcon est situ^ en face de la 
plage. ) 

un F4 t appartement ayant quatre pieces plus cuisine 
et salle de bain (F2, F3, etc.): F25^ ^t., 
sol ss €isc. loyer 2.000F + charges. 
Appartement de deux pieces au 5§me ^tage, plus 
sous-sol et ascenseur. On dit aussi Tl, T2, 
etc. 

face ; en face de quelque diose, ayant vue sur 
quelque chose: apt. face a la mer. 
L' appartement donne sur la mer. 

un ixmneuble ; un batiment, un building: Imm nf. = 
Immeuble neuf (batiment qu'on vient de 
construire). Hon appartement se trouve dans 
cet immeuble blanc. 

un living ; de 1' anglais "living room." Piece Je 

sejour. On dit aussi mi salon ou une salle de 
s^jour . 

livraison : jour ou I'on prend possession d'un 

appartement ou d'une maison: Livraison janvier 
1986. Au Canada, on dit libre ou occupation . 
L' appartement sera libre le 3 janvier. Occupa- 
tion le 3 janvier. 

la location : action de louer quelque chose. Je 
voudrais louer cet appartement pour trois 
semaines. C'est une location de trois semaines. 

un local : une piSce ou une partie d'un batiment. 
La cave est un local qui se trouve sous une 
maison Les bureaux d'Air France se trouvent 
dans ces locaux. 

une loggia : un balcon oouvert. 

metre carr^ cu m^: a peu prSs "square yard" : Gd 
studio 60 m2, 2.7U0 F di. comprises. Presque 
toutes les annonces indiquent la superficie 
(les dimensions) d'une roaison ou d*un appar- 
tement en mfetres carr^s. Une piSce 9 X 12 
pieds est 3X4 "yards" ou 12 "square yards," 
ce qui correspond a a peu pres 12 metres 
Carres . 
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LEXIQUE DES ABREVIATIONS 



m AJOM AU MM$ m9 

1 A rttptcltr It Itcttur. car una patitt annonea pa doit pa« prandra l allura d un r4Pu« at doit oar- 
mallra la lactura rapida du maaaagt : 

2 A uuvagardar la crMibiiil* du maaaapa. car un racoura axagAr* aux abrtviaiiona conduit k daa 
ampiputiAa qui vont parfoia |uaqu*A ancourapar la publicity manaongtra ; 

3 A atfiirar l afficacttA da lannonca. car plua una pahta annonca donnara daa informaliona pracisai 
piui vita aara rAaoiua la parfaiia adAquption da l offra A la damanda. 



Q 

Oar. Oa/apa 
Gd Orantf 


(aa) PrAa. (aa) PrU9ni9r 

PrAl. Pf4fntion$ 

Princip. PriiKipMl0 

Prof. lib. Pfoi9»9ionM /ibAra/aa 

Prox. Prouimiti 

Wa Poria 

Pa Prix 


H 

Mma Homma 


II 

fl.d.C. ftai«tfa^/ituaaAa 
AAcapt ftAcaprio.1 
Hacn. R9Cn0reh0 
RAf. flA/Ara/ica 
Ria ftoufa 
B.-V. #)andai-vcua 


1 

Imm. ImmauM 
IndAp. MipmufBnt 


J 

Jard, Jard/ff 
J.F. J9wmHll9 
J.H. J0iifm Momma 
Jra Joura 


8. da batna Sa//a da baina 
8. A manpar Sa//a A manpar 
8. d'aau 8a//a d'^au 
8Aj. SA/ouf 
Stand. Standing 
SlA Soc/AfA 
Surf. Sur/aca 


K 

Kitchen KUehM»n» 


L 

Liv. dbic l/Wnp doud/a 
Lock iocaujr 
LoQt iopamani 


T 

TAI. rf/Ap/iona 
t 0. Toil ouvranf 
Travx rravaui 

Tt eft Tour con/or r 


M 

Max. M^Mimum 
Mana. M§n$u9l 

Mm. Minimum 
M* AlAfro 


V 

Vd Vnd 
Vta Vfama 


P 

Park. ParAi.10 
Part P%fUcuh§f 
Pay. P^¥illQn 
P. P/Aca 
Piarra da T. Piarra da rai7/a 
PI. P/aca 
Poaaib. PoutMii9 
Pptaira PfOfifi4t^if§ 
PplA PrOfinM 


^ tlglM utuwl* 

Km, Ma. 
av.bd.r. 

W.RP /Voyapaura B§pf4s9nt9nt$ 

Pt%ti%n^ 

• • • 



Acn 

Adr. 

Anc. 

Appoint 

Appt 

Ardt 

Aac. 



Anci9n 

Appoinfm%nt 
Ap04rt9m9ni 
Afronai$M0m§nt 
A$C9n$9ue 



dale. 

Bani. 

BAt 

Bout 

Burx 



Salcon 

6an/iaua. 

Bium^ni 

Boutiqu0 

9ye9MUM 



Cab toil. 
Candid. 
Caa. bail 
Chbra 

Chbra da bna 
Chbra da aarv. 

Cn comp. 

Cnf cant. 

Cial 

Conalr. 

Cpt 

CrAd 

Cuia. 



Ca6//»af^(o//arra 
Canditfa^ufa 
Caaaion Ml 
C/iamb/a 

C/iambra da bonna 

CMarpaa comp/iaaa 
C/iau/fapa canfra/ 
Commarcia/ 

ConafrucffOO 
Compfanf 
CrAdir 
Cyi»in0 



Ocha 
OApand 



OoucMa 
D4p0ndMnc9 



Ur. 

Emplact 

Env 
El 

El nf 
Expar. 



ecfiffa 

impiscam^nt 
tnvof^r 
ffapa 
f far nau/ 
fipArianca 



Fma 



F 

f^mmf, 



Figure 5>3 > Le Figaro published this helpful lexicon 
to help readers understand the classified housing 
ads* 
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une moquette ; tapis oouvrant gSn^ralement toute la 
surface d'une pi See. Au Cauala, on dit tapis 
mur mur « 

un notaire ; off icier public qui s'occupe de la 

vente et de 1' achat d'un logement. En ^ qui 
concerne les achats et les ventes d'une maison, 
un rotaire en France remplit les fonctions d'un 
avocat aux Etats-Unis. 

a partir de mille francs ; le prix le plus bas est 
mille francs. Plusieurs appartements a vendre, 
a partir de 650.0 OOF, Autrement dit, les prix 
commencent i 650.000F. 

park (abbreviation): un parking. Lieu oCl I'on 

stationne une voiture: Appt. 2P 54 ni2. 2 
balcons, cave, park ss-sol. On peut se garer 
au parking qui se trouve au 30us-so] . 

une piSce : une partie d'un appartement ou d'une 
malson. La cuisine, la salle a manger et la 
salle de bain sont des piSces. On parle aussi 
d'un deux pieces qui est un appartement ayant 
deux pi&':es. Dans les annoncer, on lit 2P, 5P, 
etc. 

un pi<,d*a"terre : un appartement qu'on aaploie de 

temps ftn temps; g^n^ralement un petit logsment 
dans une ville qui n'est pas la residence prin- 
cipale. J'habite Dijon mais j'ai un pied-S- 
terre a Paris. 

RER (Roseau Express Regional): train qui dessert la 
banlieue parisienne. Souvent mentionn^ dans 
les annonces pour indiquer qu'un logement est 
pr6s d'une station RER. 

salle d'eau : niece oii I'on se lava. Synonyms d^ 
salle de _3 ain . 

salle de sgjour (s'^crit aussi sgjour or s£j ) ; voir 
living > 

salon: voir li. ing . 

se jour ; voir living . 

sous-sol (s'^crit aussi ss sol dans les annonces): 
partie d'u. ** jon^ux jction am^nag^e au-dessous 
du rez-de-chauss6e. La difference entre la 
cave et le sous-sol est que le sous-sol est 
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ounSnagS et une cave ne I'est pas* Quand on 
pense § une cave on pense gSn^ralement I une 
partie du sous-sol consacr^e au vin* 

s tanding ; de 1' anglais "high standing," fiL^gant, 
chic: Magnif. appart, 5P, ds tr4s bel iinm, 
grand stand* Le mot fran9ais standing ou grand 
standing se traduit par le mot deluxe employ^ 
en anglais* Done, un appartement de grand 
standing se traduit par 1' expression anglaise, 
"deluxe apartment*" 

BUT (s'&rit aussi s/): Vue s/ pare; vue s/ Seine* 
Auti^,Tient dit, la maison d^crite a une vue sur 
le p^^rc ou sur la Seine* 

sur place (s'Scrit aussi s/place) : II faut aller 

visiter le logement; on ne peut pas t€l5phoner* 

tennis ; court de tennis* 2 tennis = deux counts 
de tennis* 

tout confort (s'4crit aussi tt eft ) ; ayant tout, ce 
qui est n&essaire po*ir rendre un logement 
confortable; toutes les facilit^s; Beau 4P, tt 
eft 579-66-36* 

urgent; le propri^taire aimerait vendre ca louer le 
logement aussi vite que possible* 



The above lexicon should make it fairly easy to 
understand the following ad* 

e e 2 

Pans 13 Av* de Oioisy, 7 tft, Imm* 128m ase* 

5P tt eft* grand stand*, park* ss* sol 2 bs 3 

ehbres 3 500F + ch T^l 47-20-06-56 

On the basis of this ad, students should be able to 
answer the following questions* 

1* Ou se trouve le logement? (arrondissement? 
etage? ) 

2* Quelle en est la surface? 

3* Combien de pieces y a-t-il? 

^» Ou met-on sa voiture? 

I * Quel est le ioyer? 

6* Quel est le num^ro de tfilfiphone? 

After a trial run with this ad, students should be 
ready to answer general questions with want ads from 
French newspapers {see Fig* 5*4) * The following 
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eft, tafi Imh 



. AmMCAaACflM 

a II cfi « iiiBtfi 

cMyf. Mivitf. m«. Fa: 

no 000 F. 



CMIVAUtlf. M #fKi9ll. 
•tyOta It cn. Mc, M 
210000 F. 

OttPt Hf >7»>7» 



CMVIOAtf. iHMi 
Mr«1|iii».piUimF. 

0«PI 5t»^7»>73 



2r.ttffll,iiMj|l. 



0«PI SM>77>»S 



90«fl M CNMT. IM. 
tfaaiii^. « 
N2MO0OF. 

0«PI S— >77>»5 



I T.. 2». 

NaoooiF. 
0«W Stf >7»>7a 



^ouaniAui 

2 p.. rJk. 0«M* 
0»iL ami w ditfM. fk: 
20OQOOF. 

ORPI 93A.17.M 



DOSOBDIER 



9jpCIS4ftOMP 

CMii. MM.. imriiM. 



•WPI. finM, fWltf 2 PM8. II 



apcit4soooop 

i» MNAIIO. £. tft t.. 



iniiOii.io*.Tf«i9tf2». 
(ft. Imm* pteia fsvcM* Mtfitf « 



ONAin. OS. M 

i.fSli" 



# 00ii» Pib^ w^c. Ocfta 

'^•fSiffkoo? 



lOOOF/Mii. ^ 
OW>tl»l»f 



(IP M M CM. N : OB 000 F. 



av 



STUDIOS a 

_j 101000 F. r.c. pMt. 
lOoooF err. 
iiooe/Mii. 

SNAM^ OSS-OS-It 



t AOII COiUR 

fUMhair.snoooF. 

CfJJM.lSS-4740 



MOSMCU 
OiaMO««O.SSOSSOF 
OfVMSOMOiON 
SS<0>04^4 aw OO^S^4I 



y •sin m A.0iiii2»,.ii 

oft, Imm. $imm, ahmft. in- 
CtJJ>> OfA.f 1^ 



•I* MOMIMOMTAMT 
Sm iHMi.. 0*01.. afMrOt. 



N.S. 



Bailieiie 



Apil 2^M Sliii^. 2 



ftllMCC 
f»-SO 



020000F. 



SI. M. S> 



VANVU* lycOt SNelialti. 
•li. ♦ Mm. Mii.. ». Si Sfii. 
lRMi.tt eft, p> 200000 F. * 

ORPI SS4*t7-10 



2 #cit. OHii.. Oiia. 

OTf^lS 



VANVtO, lyelt M cftiUl. 2- 
01.. ail. 4^ 2 cliOfw « mil- 
«niM« Il2m*. liM naiif. m 
1200 OOOF. 

ORPI 554-97-10 



MAISONS 



Vealts 




mt ARLIS 

1200m'. mm. fitfiit. ) 
Miil.. O'My. pwm 




SrifSrf'icSSi 




VCBlCO 



. U d. SOOin^ M 
a iOnMwr OiM M 
Itrri •! Oelt. SOkm Mtf 
Caiiara. 000000 F. ut\ 
SS-7I.I0 



Figure 5>4 * In these ads for a variety of houses and 
apartments, students can find answers to the general 
questions be low • 



general questions are intended to pply to a variety 
of houses and apartments ^ although not all the 
information sought is available from each ad. stu- 
dents should be asked to answer just what they can 
from the ad or ads they choose: 

1. Combine de pidces y a-t-il? Quelles sont 
ces pieces? 

2. Combien y a-t-il de toilettes ou de salles 
de bain? 
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3. peut-on stdtionne^ sa voiture? 



4. Quelle est la superficie du logement? (en 
m2? en "square yards"?) 

5. Quels sont les prix roentionn^s? loyer? 
charges? prix d' achat? 

6. CKi se trouve ce log-^ment? (adresse? 
arrondissement? vi" le?) 

?• Qu'est-ce qui le rend intiCressant? (Quels 
en sont les avantages?) 

8. A qui faut-il s'adresser? 

9. Quel est le num^ro de t^lSphone du 
propri^taire ou de I'agence? 

10. Quand peut-on visiter les locaux? 

11. Quand peat -on y emmSn&ger (date de 
livraison) ? 

Even the parody in Fig. 5. 5 should be under- 
stood without too much difficulty. If students find 
it funny, you will know their comprehension is fine. 

A good writing exercise to supplement the 
vocabulary development described here is to expand 
classified ads from their teleg^'aphic style into 
coherent paragraphs. 

The ads discussed so far have been taken from 
French newspapers and naturally reflect French 
cultural patterns. The housing ads in French- 
Canadian newspapers immediately reveal the strong 
influence of the North American culture. In com-- 
paring them, you may organize the vocabulary into 
three categories: 

(a) same category, similar words (e.g., chambre 
or ch in France versus chambres coucher or c c (or 
even c a c ) in Canada, 

(b) same concept, different vocabulary (e.g., 
where the French use the word moguette , the French- 
Canadian term used is tapis mur a^ mur , a direct 
translation of the English "wall-to-wall carpet"), 
and 

(c) different concerns (e.g., French-Canadian 
ads for new apartments may aavertise special finan- 
cial arrangements such as "HypothSques 94%, $2,000 
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Appartements ventes 
S« arrdt 

Jardin dM QIandat, m«tro SAINT- 
MARCEL. Imm. mocht. 12 4t. 
bruyant. $ombr«. 1 ch.. 26 t. da 
bna, paa WC. 8 tar impaaaa du Rat. 
»am. dim, at Wtaa 2 M h oa 

6« arrdt 

MdtroRASRML Imm. an ruina. vua 
8u. chantlar. f>aa da ch. ni da cula. 
(maia iolia ridaauxdana llMrAa). 3* 
soua-aol. Chaud at humlda. aasaz 
sombra. 55 rua Boiaaunada. 
samadi aux haufaa da TV 

SKINI ■IAUX*AIITS 

Et. al.. aac pi. ach. 2 trx. 1 dblaroa. 
cuia. ab. paada te 75 m«. 7634432 

T arrdt 

CHAMP OE MARS. 13 490m<. 
imm. gria. paa da toit. 142 ch. 
GOURBI. 267.5a28 

arrdt 

Granda boulavarda. 14.5 m*. 5 p.. 
2 cuta.. baina dans la cour. 18« At. 
(asc. juaqu'au 5«) poaaib. Alac. at 
GOURBI. 2675a28 

12* arrdt 

PRES MAIRIE 9 rua ELISA 
LEMONNIER. imm. da luxa an 
boia. UbTM ; 1 p. 600 m>. 32.50 F 
TTC. 26p. 35m<. 160000F. 3p. 
100 m<» %25 £. Occupy Ax/ 4a ; 2 p. 
47 m*. dama aaula. 2 franca balgaa. 
GENET 35&M37. 
Lun. C h * 0 h. 13 * 14 h. mar. 7 h 
12 h. Jau. 10 h-12 h. Vind. 3 h-6 h. 
Sam. dim. at Mtaa 12 h-l3 h. 

14* arrdt 

HAMEAU M0NTS0URI8 
2 at 3 pi4caa matalaaa^aa. Prita 
convantionnAs aur placa dimancha 
da 20 h * I'auba. 2 rua d'Arcuatl. 
Vanaz an couplaa 

M« PORTI D'ORLIANS 

Bal immaubia inaalubra. 

1. 3 piAcaa. antrAa. aortia couloir. 

|.orta. chalea. 

2. Studio, chambra. wc, a.d.b. au 
soua-aol. Iftrua Poiriarda Nar^ay 
(angla 132 av. du Gl LMtarc). sam. 
dim. 14 h A 17 h. 



18* arrdt 

14. R. FIRMIN GlUXn* 
Sam. 14 h-16 h. patit 4 p. Jardin. 
baian^oira. oorda * noaud (* rino* 
var)7SO0OOF(caah). 

1«* arrdt 

M« PORTE SAINT-CLOUD 
Imm. XIV* altefa. trte malaaln. 
humkJa, tout * ragout, wc * inatal- 
lar. 3 a. da balna. vua impranabla 

l7^bdMurat.Dim.lundil4h>i7 h 

17* arrdt 

R. Saint-FMInand. 20* 4taga avac 
aacaliar. immaubia non tarmini. 
vantilation. vua da loua laa cdtia, 
WO 000 FR T*t. : 577J6JI5 

MONciAu 6 pen 

Grand Imm.. gwid atanding. gd 
couloir, gda antrAa. gdaa ch.. gda 
recaption. 4 aacanaaura. 3 aaca- 
liara da aarvica. 2 400 000 F 

5e7<6,78 

TERNES VEROURB 

23 m». div. lux, grand. 703,3331 

18* arrdt 

RESIDENTIEL. Rua du Squara 
Carpaaux. gd octoplax da immau- 
bia 4 Magaa. anUAa aur 3 niv.. a4j. 
devant voua. wc au mlllau du cou- 
loir i g.. adb darri*ra. cuia. au daa- 
aoua cava, i drta ch. da bonna. 
1700 000 F (aac. 4 3 000F). 
Immo Marcadat 252MM2 

n. HERMEL 

3 p.. cuia.. wc. baina. chf. cal. gaz. 
tgiM. ilac; lavaboa, (an^traa, portaa. 
varroua. bal. imm. piarra da patita 
Uilla. Px 350 000 F 25&64.5& 

Propriitis 

ALPILLBS • PROVENCE 

Maa a* ti*cla. non rastauri. mur 
d'ancainta. pont lavia. toaaa aux 
Itcna. Pi4gaa da ttaa laa pidcaa. 
oubliattaa at wc au fond du couloir, 
tarrain 14 m>. Tai. : (76) 01.33.6a 

Viagers 

Etuda LOBEL. 6d Votlaira Pa'ia XI- 
Til. 356513a Sp4cla!iata viagars. 
maurtraa. diaparitiorsa. fbSaa taux. 
diacrition. conaaila. 
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will )cnow their comprehension is fine. 
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comptant/ balance 3 ems." The French leave these 
financial considerations to banks. On the other 
hand, the French almost aULways montion square meter 
dimensions, generally ignored in CanaJla i ads except 
for new houses or condominiums. Other differences 
in vocabulary include the following: 

frais de condo or frais de maintien ; maintenance 
charges for a condominium, generally expressed 
in France by the term charges . 

hypotheque : mortgage; established in France by 
banks and not by developers. 

libre : used to denote vihen lodgings will be free or 
^hen they can be occupied . Canadian ads also 
use the term occujpation immediate . The French 
use the term livraison or livrable . 

maison de ville ; word for word, "town house." This 
term has definite cultural implications. A 
European town house is a large, st.ately home 
within a city. In Europe, most desirable 
housing is in a city, while suburbs often con- 
tain less expensive lodgings. 

pied ; as in a 200 pieds du m^tro . The metric 
system may be offjcial in Canada, but feet, 
yards, amd inches are still very much in use. 

pieds Carres ; Canadian surface dimensions, when 
given, are most often expressed in pieds 
Carres . 

pres ^coles ; nore of a concern in North America 

than in France. This type of statement is not 
found in French ads; prSs m^tro remarks, 
however, are pertinent in both cultures. 

salle familiale ; the North American family room , 
again, word for word. 

1 salle de pain : in the North American culture, a 
full bathroom plus a "powder room." In France, 
most homes have the same, at least one full 
bathroom and a "powder room" known as a W.C. 
When French ads mention 2^bs , they generally 
mean two full bathrooms in addition to the tra- 
ditional W.C. , which is never advertised. Some 
newer French homes do have both the bathing 
and toilet facilities in the same room but also 
include a separate W.C. 
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^^fllDEMONTRtAL 


(133) AloUK 
lUK MONTREAL 


^^flEK MONTREAL 


AHUNTSIC grond 5\4. ru-de- 
dMussAe tripitx. chouftaoellcc- 
trique. rcpiHnt, SSSQ, 1614001. 


ANJOU: cntre Versoiiles, Golt- 
MM-M^. 3Vt dMwffi. Mectrl- 


MUL ST-MICHEL tt Lourier, 4W, 
ilcdrique. 3e. $33f. Milet. S234052 


AnuPiTsic ouiii# JM« moder* 
ne, Mfww oronrtt colmt,<XiM17S. 


»OUL. coy IN e... 4 pMces, entrfe 
wvMse sicheuse. 2e. ovec ooroge. 
Libre ler iuin. 641-3456. 


ANJOU: 3^ dMiti lous-sd. dtouf- 


AHUNTSIC derri mMro »mrU 
Boomsa, J pitees* $460, tntrAt 

»*?>«»«',^ l** ovrll. 
3l2-tOI3 tntrt tlvlfh. 

ANUNTS^j Qtristoph^coiomb 


MMIL. PIE-IJL 3% chouffH eou 
dMuSe. 72M>14, 641-2612. 


opms in. 


ironquiiie. 277-2416; 2744663 


coin F ewvjjvi bos. ovec cour, 
3995. 3124013. 


ANJOU: 4Vi 3Vi 2Vi 1 W, diouffls. 


iOUL.jSMjOurcnl coin St-Zotiquc. 
m tout fouml. $200. 2744466. 


■OUL. St^fOurenl coin St-Zotique. 
m mwcllemcnl redkor*. $2U. 
2744466. 


AHUNTSIC 1^ 2ik, 3W. 4\i filO 
d $36S. 31^4403 OU 337-7971 


ANJOU: SVk tai dt duDltx ovic 
SSOMiWS. 3S24n4 


AHUNTSIC 3Vk nwf S32S, $371 pot 
chouft*. 420-20S7 man 9h ef ST 


■OUL. ST- JOSEPH E^AVi cDouf- 
fi. mMro; moi-luin. $475. 5224497 


AHUNTSIC 

3pMmdeml sow-soM^ po«le, 
rMrlotrotcur. occupoNon Immi- 
diat« OU Pius lord. S2«0. Nicole: 3n- 


APP. 31« rut BMudry. entr«e 
sMwvst, libre ler moi. 


■OUL. ST-JOSEPH, grond IVt 
dnuffi, boiserit, coroge. terrosse. 
libre. $1100. 337-420O et 211-3671. 


clwufft. 277-793I soir. 


iOUL. ST-JOSEPH prte St-Andre. 
S^^chwffi fibre. sS30mols. 527- 
2417, 2794633. 


AHUNTSIC 4^ 3Vk, 2\1 \% 999) 
Papineau,Sauriol.3l2^ 3194357 


tevel dImoHs*, topis mur 6 mur. 
*9W, sauna piseim exMrleure. 
tm d'eou cl eou choude payees. 
pr*s mMro Angrlgnon, 364-2412 


iOUL. ST-JOSIEPH ouest, 309 
gronr Vh, drnii-souvMl. choufto- 
ge Mdrique. poMe. rMrlg^oteur 
neuf^ topis. $450 por moU. llbre 
Immidi^ement, »7-2301. 


AHUNTSIC 4<A chduffft, mitro. 
moQWIns. Jjanguille, ler luillct, 
S350, tiS-3799 


AHUNTSIC 

SVk soile de lev et fover. occuDotion 
immMicrte ou plus ford. $650. 
Nicoie: 302-5511 


APf ARTEMENTS UIXUEUX 

OUTREMONT 

Edifice stairitoire. cfMuff*. pisci- 
ne IntArieure, souno, oscenseur. 

277-5873 


iOUL. ST-JOSEPH Pie IX. 4</k 
wrritn. cntr6e loveuse s6chcuse. 
, chayffoge Medrique. libre, ler 2e 
$300. semi sous-sol $275. 256^1. 


AHUNTSIC 9M9,Miiicn. ItrMoQe. 
poroge double 327-5576. 


■OUL. ST-LAURENT 6242. 
Pi«ces. $m2744466. 


AHUNTSIC ogp 4\4 im chouffi 
eou ctMude. 38-3776. ^i^310S. 


AHUNTSIC b(» grand 6Vk. sous- 
soi fini ovfc 2 ctMinbres. gorogt 
at coyr, librt luiiitt, 10151 Georges 
Borii, 1-227-3429 soir. 


5«0 Oe Soloberry. 3Vi. 4Vi. occu- 
pation ler moi. M9-1291 


■OULX'ACAOIE. 1321 1415. 1495, 
centre RocklondTlVi Vh, V.i. 4'A. 
Voir concierge ou 149-7061. 


AfPl BOHN N.D.6. 
2315 AvMiw MadiMA 

y/Ljvi, ivt mooernes. eiectricite 
inciusei occupotion inunMlale ou 
plus lord. 

Adminlsir* por 

AlUu INlcKNATIONAL INC. 
4SI.70M 


$595. ler iuillef. 254-1611. 


AHUNTSIC dupicx. 3301, Vh 250S. 
Lege Info. 49$-34SI (frols} 


f^%?lftl"^'<-LERAY, Vh meu- 
wm, I6(KS67. SimoiM^ molt vnAiMk 


ensoieilie, llbre ler nwi. 3I9-22I0 


C.p.N. espoce diouft*. 30x30. souv 
sol moison opps. solle boin. $225. 
212-1223. 


AHUNTSIC grond 4Vk. block tron- 


AHUNTSIC hout di duplex. 1 
» ices, rlrip' t. tronquiiie. 1.U0 pi 
cor. ensolokli*. $700 por rnols. 
riffrences cxigAes. ler luiilet. 
10.106 St-Denis. sS^ou 3i143». 


C.DJ1. mMro Plomondon, 2*4. Vh, 
4Vi.5Vi. 277466* OU73I43W. 


AU MRD DE t/EAU. 4650 bOUl. 
Losolie. immeuble tuxueux prts 
mMro, iVt, 4Vk. dnuff*s. 766-2546 


j Vi. 2V^6louer. polte. rMrigeroteur 
MfelJSr Concierge. 



Figure S>6 > These Canadian housing ads can be xised 
to emswer the general questions and for comparison 
with ads from France. 
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BESi tOfr AVAILABLE 



80U8-801 flni : a finished basement. In France the 
term sous-sol amtfnag€ is close* Canadian ads 
often abbreviate sous -sol as s/sol, but the 
French use the initial b/ only to indicate sur, 
as in Ch&lons s/Seine * 

toit cath^drale t only in North America is there 
mention of a cathedral ceiling. 

taxes basses : In North America, taxes vary accord- 
ing to size of dw'elling and the socioeconomic 
level of a community; citizens "pay" for good 
schools* In France, people ue taxed according 
to the value of their property. Since public 
education is nationalized and schools follow a 
standard curriculum, schools in (me area are 
not necessarily better than those in wother. 
However, the composition of a community could 
certainly influence the type of teaching that 
takes place. 

tourbillon or bain tourbillon : French ads do not 

mention whirlpools; nor do they mention saunas. 
They are used in French-Canadian ads as a 
selling ipoint for condominiums. 

vivoir: sometimes used in Canada as a synonym for 
salon , which is seen more frequently. 



Canadian ads (see Fig. 5.6) can also be used to 
answer the general questions suggested earlier. 
Students may wish to compare French and Canadian ads 
and draw their own conclusions. 
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Chapter 6 

The Financial Pages 



Students at the intermediate and advanced levels of 
French can learn about the French business world by 
examining the financial pages of various newspapers 
and magazines. Not only do newspapers contain 
c'larts of several stock markets, but they also 
include reports of activities in various markets 
throughout the world, including that of Wall Street. 
These pages should give students the chance to 
review numbers, learn some ixoportant industrial 
names and read simple ads and articles pertaining to 
profits, losses, dividends, stock offerings, and 
other information of interest to the general public. 

One of the simpler exercises is to ask students 
to use the newspaper charts to give the opening and 
closing prices of several listings and to ask them 
to calculate the gain or perte at the cloture , the 
"final bell." In other cases, a series of general 
questions can be asked about articles of market 
activity or ads for stock offerings. 

Th> differences between French and American 
punctuetion should be pointed out. In contrast to 
the Airerican 10.2% and 1,264.35, the French write 
10,2% and 1 265,35. 

home of the more frequently used stock market 
terms include the following: 

accuser : signaler reception, donner avis qu'on a 
re9u quelque chose. J' accuse reception de 
votre cheque. L'indice des industrielles a 
accusS un modeste repli de 4,31 points. 

une action : titre qui repr^sente une fraction du 

capital d'une soci5t5. II a achet^ 30 actions 
de la socifit5 General Motors. 

la bourse : reunion p^riodique de personnes qui 

s'assemblent pour conclure des operations sur 
les valeurs mobiliSres ou sur des maichandises; 
lieu ou ellas se r^unissent (stock market). La 
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bourse de Wall Streec est sans doute la plus 
connue du monde* 

un bgngflce : argent gagnfi. Exxon a annonc^ un 
bfin^f ice de 1,42 milliard de dollars. 

le billet vert ; le dollar. Le billet vert a 
enregistrfi une petite baisse. 

la cloture ( 4= 1' ouverture) : la fermeture, le moment 
ou I'on ferme le roarch^. La cloture de la 
bourse a Wall Street a lieu 5 3h. On dit aussi 
cloturer: La bourse a cloture avec des gains. 

la cote: valeur des titres. La cx)te a terminfi en 

repli (en baisse). La hausse de Wall Street en 
liaison avec le repli (la chute) de la roonnaie 
amfiricaine pourrait avoir une influence 
heureuse sur la cote franfaise. 

coter ; Indiquer le cours d'une valeur. Le dollar a 
cot6 9,99F contre 1C,059F la veille. 

un coupon ; papier qu'on remet (donne) contre 
paiement d'un dividende. 

le cours ; prix auquel sent n^ocifies les valeurs. 
II y a eu une chute des cours a Wall Street ou 
I'indice des industrielles a perdu 5,98 points. 

detenir; poss^der. Ce monsieur dfitient 100 titres 
de Peugeot. II possSde 100 actions. Celui qui 
d^tient des titres est un d£tenteur. 

la devise; valeur 5trangSre nfigociable dans un 

pays. En France, le dollar, le yen et la livre 
sterling sont des devises. ^ dollar est la 
devise amfiricaine. 

un dividende; argent donn€ par une entreprise a 
tous ceux qui d^tiennent des titres (qui ont 
des actions). Proctor et Gamble a annonc5 un 
dividende de 85 cents. 

un effritement ; une parte, une baisse. Malgr^ un 
effritement du dollar les valeurs sont rest5*^3 
inchangfies a la cloture. Le dollar s'est 
eff ritg . 

une entreprise ; ane compagnie, une socifit5. 
^'eugeot est une trSs grande entreprise. 
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enreglstrer ; inscrire sur un registre public. Le 
Dow-Jones a enregistr^ \in r:ouveau record his- 
torique a la bourse de Tokyo. Le dollar a 
enregistr^ sa plus forte chute depuis 14 ane et 
I'or ses meilleurs gains depuis plus de dix 
ans. 

ur^e filiale ; soci^tfi oontrolfe et dirigSe par la 
soci6t€ mfere. Esso France est une filiale 
d' Exxon, grosse entreprise am&ricaine. 

la flaunb^e : niont€e, explosion d'une action. La 
fleuob^e du dollar aide les touristes mais non 
pas les exportateurs amtfricains. 

une hausse (:^une baisse) : augmentation de prix ou 
de valeur. II y a eu hier \ine iSgSre hausse 
des cours i la Bourse de Paris. Le dollar a 
enregistr^ une hausse de 12%. Souvent quand il 
y a une hausse du dollar il y a une baisse de 
I'or. On dit aussi etre en hausse . L'indice 
des valeure a cl&tur€ en hausse. 

un indice ; nombre qui sert i exprimer un rapport. 
A Will Street 1' indice Dow-Jones a battu un 
nouveau record. 

invest ir ; placer des capitaux dans une entreprise. 
un invest isseur : celui lui place oes capitaux, 

qui fait un investisser it. J'ai investi $500 

dans la compagnie Xerox # 

le m€tal fin ; I'or. Hier il y a eu une chute du 
billet vert et une hausse du m^tal fin. 

un relSvement : action de hausser, de monter. Il y 
aura un relSvement du prochain dividende de 3 a 
8 francs. Une raajoration. 

se rqplier : tomber/ etre en baisse. Les valeurs 
fran9aises se sont repli^es; elles ont baiss€ . 
elles ont chut£. General Motors a chutV de 3 a 
73^;. Philip Morris a perdu 2 a 90^. IBM est 
tombS de 1 ^ a 129 . 

un repli (=^une avance): une chute, un recul, une 
baisse. Le replis du dollar a caus^ une petite 
panique. La cote a termini en repli. 

le taux du change : prix d'une inonnaie ^trangere. 
Voici le taux du march^ mon^taire; le dollar 
vaut 10 francs. 
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une valeur: un titre, une action. L' actionnaire a 
vendu 500 valeurs i la bourse. 



Many of the vocabulary items appear with a 
great deal of regularity in the financial pages. 
The following excerpts show how the lexicon is used 
in context: 

La tendance s^est affaiblie roercredi a Wall 
Street dans un march^ moins actif que la 
veille. L'indice pr^liminaire des industri- 
elles s'est ^tabli i 1 264,35 en baisse de 6,73 
points. Q»jelque 107 millions d* actions ont 
^chang^es. Le nombre des baisses a dSpassS 
celui des hausses: 841 contre 691. 461 titres 
ont ^t^ inchang^s. Selon les analystes, la 
bourse s'est stabilis^e par sympathie avec les 
marches mon^taires aprSs fr€n€sie de la veille 
lorsque le dollau: a enregistr€ sa plus forte 
chute depuis quatorze ans et I'or ses ineilleurs 
gains depuis plus de dix ans. ... Les 
valeurs les plus activement trait^es sont les 
suivantes: 1 389 000 General Motors, 73]fe, 
baisse 2%; • • • American Express, 42lBf 
hausse ^. ^ 

The following excerpt also makes use of several of 
the vocabulary itesas: 

Le groupe Gulf Oil vient de c€der au principal 
actionnaire Exxon sa participation de 18,35% 
dans le capital d'Esso SAF. La participation 
d' Exxon dans sa filiale fran9aise passe ainsi a 
plus de 81%, le solde etant detenu par le 
public. . . . Parmi les valeurs les plus en 
vue du march^ au comptant, figurcnt encore 
Piper Hiedesieck apr^s I'annonce r^cente 
d' excellentes perspectives et du relfevement du 
prochain dividende de 3 S 8 F. 

In addition to the articles in the financial pages, 
the stock market charts that are published in most 
French newsoapers are particularly useful for a 
variety of exercises. Cummins (1982) provides a 
good description of the Bourse da Paris. The 
following terms explain the main headings of a 
financial chart: 



"Wall Street," Le Figaro , March 25, 1985 
"Instantan^s," Le Figaro , October 2, 1979 
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le march^ a r^glement mensuel ; all the stocks in 
this listing must be purchased within a fixed 
period. The due date is listed as le jour de 
liquidation or la date de liquidation . 

comptant , le march^ au comptant : stocks in this 

listing must be paid for in full at the time of 
purchase • 

obligations et bonds ; bond market* 

hors cote ! over-the-counter market. 

changes ; foreign monies. 

SICAV (Socitfttfs d'Investissement a Capital 

Variable): similar to American mutual funds. 

or ; gold market. 

REGLEMENT MENSUEL 

Taux d« raport* : 103/1 %. UqiMalion au 21 mart. 



Comp. 



407S 
1430 
1038 
1615 
1239 
1209 
2S5 
635 
625 
790 
104 
225 
200 
890 
865 
1060 
295 
696 
595 
187 
2W 
285 
570 
330 



VALEUR8 



EinpLEtal4^% 73 
CaaEnargit3% ... 
Elact(CQE)mai63 . 
R«naultoct83 .... 
RttonaPouianeSS . 
Saint Qobain inai83 
Thomaon 8 A|uil83 

ACCOR 

AganotHavaa 

AirLiquida 

Als.8upamuve<Ny) 

AIAPJ 

AMhomAUwttiqua.. 
Application Oai .... 

Aiiomari 

AtMN. Entrapriaaa . . . 
Aviona OaaaauH . . . . 
Bail Equipamant . . . . 

Bail hwaaWia. 

Bancaira (Cia) 

Bazar HoM Villa ... . 

BaghinBay 

Bafgar(M) 

BiC 

B.1.8 



Prie. 



1660 
3960 
1452 
1022 
1641 
1225 
1230 

278 

575 

614 

770 

120.10 

260 

185 
1026 

851 
1155 

231 

685 

582 

219 

295 

320 

545 

327 



1690 
3960 
1460 
1034 
1650 
1235 
1235 
278 
571 
616 
770 
121 
262 
184 
1020 
850 
1160 
280 
689 
590 
222 
295 
320 
547 
324 



Dam. 



1695 
3970 
1465 
1034 
1650 
1235 
1235 

278 

571 

620 

770 

121.50 

261 

184 
1028 

851 
1155 

281 

689 

590 

222 

297 

320 

548 

324 



%Var. 



•1-2.10 
-0.25 
•1-0.89 
•H.17 
••-0,54 
•1-0.81 
•1-0.40 
+0 
•0.69 
•1-0.97 
+0 

•1-1.16 
••-0,38 
-0.54 
•1-0.19 
+0 
+0 
+0 

•1-0.58 
•H.37 
•1-1.36 
•1-0.67 
+0 

•1-0.55 
•0.91 



Figure 6.1 . Renault, Thomson, Beghin Say, and Bic 
are among the best knovm companies that participate 
in the Paris Bourse. 



FINANCIAL PAGES 



61 



ERIC 



67 



Most French daily newspapers publish stcck 
market quotations on the Bourse de Paris as well as 
other important stock markets throughout the world. 
The financial pages of Le Figaro and L^^ Monde are 
quite detailed in their coverage of daily activi- 
ties. Figure 6.1 (p. 61) shows an excerpt from the 
March^ i RSglement Mensuel taken from Le Figaro . 3 
It includes preceding quotations ( pr€c. ) and the 
first and last quotations of the day ( prem. , dern . ) • 
It also includes the gains or los8*»s in per-sentage 
points. This excerpt is ideal for asking basic 
questions about names and numbers* lliere is also a 
specialized daily, La Tribune de I'Economie , that 
devotes most of it' pages to economics and finance. 
Its stock market pages include a detailed chart of 
the market as %#ell aa a special section on how to 
read and understand it (see Fig. 6.2). Questions 
can be formulated about daily activity as well as 
dividends, expiration dates # values, and so on. In 
Figure 6.3 (p. 64), for instance, it is evident that 
the company Air Liquide paid a dividend of 19F50 on 
June 18, 1984, and other information appears about 
the present and past history of its stock. 

Following are some general questions concerning 
the financial pages of French newspapers based on 
the charts: 

1. Au march6 Sl terme, quelle est la cote 
d'ouverture de Michelin (Peugeot, Eastman Kodak, 
Hachette)? Quelle ^tait la oote de cloture de Bic? 

2. Quelle est la date de liquidation? 

3. Quel est le pourcentage de variation des 
Galeries Lafayette? 

4. Quels sont le premier et dernier cours 
d* American Express? 

5. A la rubrique Changes , quel est le cours du 
dollar par rapport au franc franjais? (Le cours de 
la. livre sterling?) 

From various artxcles: 

1. A la Bourse de Paris, ccMnbien de valeurs 
(actions, titres) ont trait^es? 



Le Figaro , March 21, 1985 
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Comment lire la cote 

Pour ehaque val«ur. Im ranaaionMientt tont r«group4» tur 4 
Kgnes on 4 colonntt : 

1'*colonne : Court •xtr^irot do i'ann^o (plus haut suivi du plu« tat) 
dopuit lo 2-1-86 : court do comfMntation tC » ; report € 11 1 (B « 
bonut). 

2* colocmo? fiombco do litrot adtaiit. (Pour ht valours 4tr«ng«rot 
Bayor. Oouttcho Bank. Hitachi. MmutMu.. Morck. PNKpt, Royal 
Dutch ot Siomont. lot titrot admit tont oxptimAt on millitrt '4I0 
titrot) : trantactkMW (do la voillo auiviot do oollot do I'a vant-i/oillo) * 
quotitA do n4goci«tion. 

3* cotonno; Mom do la valour. accocnpagnA do ton codo do 
n^gociation. do ton Mctour d'aclivit* t S ».:<tauf pour lot valourt 
tongiret pour lotquollot la Chambro SyncKcaki no foumit pot co 
rantoignomont). do ton nominal cN». Sur la 3* ligna. tont 
montionnte los coupont d4tach6t (dividondos avoir fitcal comprit 
avoc lour data do d6tachamont ot io num^ro do coupon : droitt : 
DA « droit d'attribution ; DS ■ droit da toutcriptkxi ; DR - droit da 
repartition ; DO - droit d'option). A notar qua pour lat tociAt^t 
payant dat aconiptas at dat toMat. ia nuHitant total an franca dae 
coupont da I'axardce pracadsnt a«t mantionnA antrt paranthteat. 
Enfin, tur la 4* ligna. la court prteMant; pour lat valaurt 
6trangArat lat daux court qui tuivnnt la mot t prte6d. » tont let 
demiart court da la pramiAra at da la dauxidma t6anca da la vailla. 
4* cotonna ; I'* ligne : Court du jpur (pramiar court, at t'il y a liau. 
axtrftmot at damiar) ; tur las troit autras lignos, primat trait6at sur 
las 3 tehtoncas. 

Cas particuliars ; la signs • signifie qu'vn dv^namant social a pu 
ontraTnar un changemant dans ies cours axtrfimas. La signs ♦ 
signifie que le nombro do titrcs a chang6 depuis le d^but de 
rannC<f. Le signe 0 signifie que lu titre est non d6mat6rialisable. 



Reponse des primes : vendredi 19 avril 1985. 
Liquidation: lundi 22 avril 1985, 
Reports: mardj 23 avril 'i985. 
Taux de Targent (mf^rs 1985) : II 3/8 %. 

Figure 6^2 . This section of Le Tribune de 1 ' Economi e 
explains how to read its detailed rtock market 
chart • 
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BOURSE DE PARIS 



Comp. 




NOMOELAVALEUR 
Cocle;Soctour;Nominil 
OMd.(d8l8ilmoniMl); 


COURSETPRMESDUJOUR 
EcMancas' ^ 

Z J -Jlin 






VALEURS FRANCAiSES 


1 //3 




A CliDttllilT^ #9 QL T9 


Iq. 1750 1753 1750 






LOOw JioUU li lUUr 


A177w40 1790/20 


16G0C 


28^ 4707 


1-6-64 0 04 1/2 % 


M 179O160C/40 


17.742 R 


I)ar5 


PricAdint 1 775 








9 WM90C IILC nCnK 9 11 


Um M4AC J4JC 

wH> 4149 4143 4145 






voao 190090 ll lUUr 


3970C 


28^ 


14^c36' lOltf F 


M 4210/80 4240/40 


202.4311 




^lo4dinl:4165 


J 4240/80 4280/40 




2 ICvwOt 










Coda 1400) S 72 N lOflOF 


1468 C 


2M3. 1094 


10-1044 cl 94.71 F 




15.69 R 


Mr 10 


PrkMant : 1469 






4iJUU\W 


RENAULT S% OCT ft3 


8a 10>l^ 






CiMte 14001 s 41 M irvnF 


1038 C 


2S03 813 


24-10«4cr 90.93 F 




1UR 


par 10 


Pr6cMint 1049 




1690 




R.POULENC 10 % JUIN 83 


■HI* 


1500 


29^ 40 


Coda 14002. S 14 N 10Q0F 


1650C 


TMO 61 


MOM c 2. 103.03 F 






IMrlO 


Pr4c«dant : 1655 




1270 




SAWT-fiOBAIN IIAI 13 


ILi 19iS 


1213 


2903 32 


Coda 14003 SUN 1000 F 


1235C 


28« 43 


16-7Mc2 72^7 F 




13iR 


par 10 


Priddar..: 1245 








THnilSOII JIIU 1 PT M 
1 nUMOUlf JMILLC 1 M 


lK|. icOD 


1200 




Coia 14004. S 32 N 1000F 


1237 C 


2S03 220 


l^cl MU1F 




1323 R 


Mr )0 


Pr«cAdant 1247 




lot 




ACCOR 


Kq. 265 


MS 30 


9<UT flOM 


Coda 12040. S 74 N 100F 


A 291.50/10 294.?^2%/5 




2M3 18570 


20844C 23 6J0F 


M 309/10 318/5 


PStf 


Mr 2S 


PrkMant 285 




/20 


2 loo 372 


A6ENCEHAVAS 


Uq. 565 


565 


2^ 1482 


Coda 12104. S 73 N 100F 


565C 


2»<33 1675 


31-7-MNf 19.50 F OS 




6.04 R 


par5 


Pr4cMant 570 




649 


25 616892 


AiRUnUiDE 


liq. 649 


552 


2^ 9319 


Coda 12007. S 14 N 70F 


A 655/10 


620C 


28<D 10728 


18^ 19.50 FDA 76 


M 662/10 


6.63 R 


Pir5 


PrteMant 639 




845 


470012« 


ALSAC. SUPER. (Ny) 


liq. 770 


688 


29^ 166 


Coda 12430. S 72 N 100F 


775 C 


2803 126 


19^*84 30FDSt? 




8.29 R 


par 10 


PrkMant 770 





Figure 6»3 . This figure shows, amc j other things, 
that Air Liquide paid a dividend of 19,50F on 
June 18, 1984. 
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2. A la bourse de New York (Wall Street), 
combien de valeurs ont trait^es? Combien y 
avait-il de hausses? de baisses? d' inchangfies? 

3. A Wall Street, quelles ^talent les valeura 
le plus activement traitfies? En cloture, quel ^tait 
I'indice des industrielles? 

4» Quelles compagnies ont emnonc^ un 
dividende? Quel est le montant (la somme) de rhaque 
dividende indiqufi? 

5. 9uelles ::onipagnies ont emnoncfi un bSnSfice? 
Quel est montant de chaque bfiififice trouvfi? 



The emswers to these questions can be found in 
the financial pages of most French newspapers; the 
article excerpts and charts in this chapter are an 
excellent starting point. 



FINANCIAL PAGES 65 





Figure 7*1 * The International Timetable nap of 
France ahom every city and tovm served by train as 
well as all the rail lines. 
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Chapter 7 

The Thomas Cook 

international Timetable 



Each month the Ihomas Cook Company^ a well-known 
international travel agency, publishes The Inter- 
national Timetable , a two-volume storehouse of 
information with schedules and maps of train and 
ferry service throughout the world. The first 
volume, The Continental Timetable , gives train and 
shipping schedules for Great Britain and Europe. 
The Overseas Timetable provides schedules for the 
rest of the world. The schedules and maps are keyed 
to one cuiother for ease in planning trips and deter- 
mining distances between places. French teachers 
will find these texts useful for information about 
France and Francophone countries all over the world. 
Travel agencies generally subscribe to the publica- 
tion, receiving an update every month, but language 
teachers can make excellent use of outdated issues, 
which may be requested fr<m local travel agencies. 

Despite being out of date, any issue is a 
valuable resource for names, locations, distances, 
and travel times, as well as useful addresses. The 
timetables include maps of all countries that have 
rail service. The main map of France is printed on 
two facing pages and includes every city and town 
served by train as well la all the rail lines (see 
Fig. 7.1). Ninety-five separate schedules are 
listed for France, whose rail system is probably the 
best developed in the world. In contrast, there are 
49 schedules for the United States, including 
Alaska, and 112 for the entire continent of Africa. 

These timetables are an excellent way to intro- 
duce geography, to encourage practice with numbers, 
and to reinforce the 24-hour system of telling time. 
When teaching the various symbols that are used to 
indicate sleeping cars, restaurants, and so on (see 
Fig. 7.2, p. 68), you can adk literally dozens of 
questions ut an early stage. A recent guide is also 
indispensable for encouraging class participation in 
planning a r up excursion €QDroad. 

One sugg tion for usino this guide is to plan 
a rail trip between two French cities. For example, 
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Figure 7,2 * When teaching symbols for sleeping cars, 
restaurants, and so on, you can ask many questions 
at an early stage. 
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if you were planning a trip between Paris and 
Angers, you would start by locating Paris and Aigers 
on the timetable map. The direct rail line between 
the two cities has the number 123 written above it. 
(Heavily traveled routes have several numbers.) 
Chart 123 refers to a train that runs between Paris 
and Le Croisic (see Fig. 7.3, p. 70). The infor- 
mation on it includes the following: 



1. Distance, in kilometers, to all cities. 

2. The identification number of each train. 
3# Departure and currival times. 

4. The types of trains iTrans-Europe Express, 
express, first class). 

5. Services (food, bar, snack, couchettes). 

6 . Changes ( les correspondances ) . 

7. Extra costs. 

8. Days and dates of service and nonservice. 



The chart prompts the following questions: 

1 . Quel est le kilomStrage entre Paris et 
Angers? 



2# Q\iel train quitte Paris pour Angers le plus 

tot dans la journ^e? 

3. A quelle heure part le dernier train 

d' Angers a Paris? 



4. Combien de trains par jour y a-t-il entre 
Paris et Angers? 

5. GSneralement pendant combien de temps le 
train s' arrete-t-ii ii Angers? 

6. Quels sont les arrets juste avant et aprSs 
Angers? 

7. Quel est le train le plus rapide entre 
Paris et Angers? 



8. Norraalement , quelle est la dur^e du voyage 
entre Paris et Angers (combien de temps faut-il pour 
faire ce voyage)? 

Mo°i- trains are described under "notes" on each 
su'.iw^ule. T^ie G:Tnbols referring to berths, dining 
cars, bar cars, and so on are explained in four lan- 
guages at the front of the book and yield vocabulary 
items such as couchettes , wagon-restaurpnt , voiture- 
bar, and jours ouvrables . 
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Figure 7»3 . HiiB train schedule prompts questions 
about distances/ times / services/ transfer points , 
costs, and dates* 
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students may be interested to compare the 
travel times on the regular train system and the 
Trains a Grande Vitesse (TGV) (see Fig. 7.4). 
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Figure 7 .4 . A schedule for Trains a Grande Vitesse. 



A recent edition of the Thomas Cook Timetable 
contained 68 pages of varied information before the 
schedules. Included were average temperatures (in 
Fahrenheit and Celsius) for various locales, town 
maps, visa requirements, consular addresses, customs 
regulations, and distances in kilometers and miles. 

Train schedules and maps can be photocopied, 
enlarged and placed on transparencies for class 
work. A yellow highlighting pen can be used on the 
transparencies t^iomselves to focus students' atten- 
tion on ce'^tain features of a map or schedule. 

Students can also determine ticket prices for 
travel throughout France. Although they are not 
given in the book/ they can be calculated easily 
enough because they are based on distance. In 1985, 
the price per kilometer of rail travel was 40.2 cen- 
times . Various supplementary charges for first- 
class and express charges are given in the book. 
Various discount charges for group travel may be 
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calculated on the basis of published percentages. 
All of these basic calculations can be done in 
French • 

The following dialogue between a reservations 
agent and a client at a Bureau des Renseignements 
illustrates the process of purchasing tickets from 
Paris to Pornichet, a small to%m on the western 
coast of France near Nantes • Information for the 
dialogue is to be found Li Table 123, Paris-Nantes- 
Le Croisic (Fig. 7.3, p. 70). The trip may be 
traced on the rail map in Figure l•^ (p. 66) by 
following Route 123, %*hich corresponds to Table 123. 
While the town of Pornichet is too small to hi indi- 
cated on the map, the city of St. Nazaire, 15 kilo- 
meters away, is marked so the traveler has a c,^neral 
idea of the location. 

Au Bureau des Renseignements 
a la Gare Montparnasse a Paris: 

Le clieut: Bon jour. Monsieur. Je voudrais aller a 
Pornichet, s'il vous plait. 

L'employtf: Tres bien, Monsieur. Quand partez-vous, 
le matin ou l*apr^s-midi? 

Le client: Le matin, de pr^f^rence, et je voudrais 
un train avec un wagon- restaurant. 

L'employtf: Alors, il y a un train rapide qui part 
d* ici a 6h.48 mais il faut changer de train a 
St. Nazaire. Le train y arrive a 10h.44. 
Ensuite il faut attendre une demi-heure jusqu'a 
11h.21 pour prendre le train qui arrivera a 
Pornichet a 11h.34. 

Le client: C'est combien, 1-^ billet en deuxieme 
ciasse? 

L' employ ^: 191 francs, Monsieur. 

Le clienc. C"et*i- or> trajet d* environ cinq heures. 
N'y a-t-il pas de trai^ dlrecte qui suit plus 
rapide? 

L'employ^: Si, il y a un express directe a 7h. qui 
arrive S Pornichet a 11h.34 mais il n'y a pas 
de wagon restaurant. 

Le client: Parmi tous les trains allant a Pornichet, 
lequei est le plus rapide? 
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L' employ^: Celoi de 16h.44, un direct qui arrive a 
2Ch.51/ un voyage de 4 heures, 

Le client: D' accord. Je voudrais r^server deux 
places pour oelui de 16h.44. Y a-t-il des 
frais suppl&nentaires payer? 

L' employ^: Seulement 8 francs la place pour les 

reservations. Done, deux places a 191 francs 
plus 16 francs, fa vous fait 398 francs en 
tout. 

Le client: Je peux payer avec la carte Visa? 
L' employ^: Bien adr^ Monsieur. 

This passage concerns a town Jiat is relatively 
easy to find. With the use of various timetables 
and accompanying charts, students can plan more 
complicated journeys to villages off the beaten 
track requiring various train changes. 

Additional information about French trains in 
the form of brochures wi^h pictures, mapc, and 
important timetables are available in English from 
the French National Railways, 610 Fifth Ave., New 
York, NY 10020. 
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Chapter 8 

Le Syndicat d'Initiative 



Although the series of Guides Verts published by the 
Michelin tire oompany is widely considered to be the 
finest information available on all areas of France , 
the French- language versions are mainly intended for 
those vdth good reading comprehension. Another 
excellent body of authentic information, especially 
of authentic material, is that published by local 
Syndicats d'Initiative. These are the local 
tourist/information offices that distribute free 
maps, area descriptions, and hotel and restaurant 
listings to anyone who requests them. 

Local maps can be useful for a number of class 
exercises. Large-Rcale representations of towns 
(usually in color) are especially easy to follow 
(see Fig. 8.1, p. 76). Like other documents 
described in this volume, they can be photocopied 
and distributed to students or they can be made into 
transparencies to focus attention on a screen. From 
a cultural perspective, French maps are interesting 
to American students since most French cities are 
quite different from American cities with their 
typical grid system. Students will be able to make 
the following generalizations about French towns: 

1. Hhe cathedral or largest church is usually 
at the center of town. 

2. A number of important places (post offices, 
cathedrals, monuments, etc.) are located on streets 
bearing the same name (Place de la Poste, Place St. 
Michel, etc. ) . 

3. Nearly every town in France has a street 
named after Foch, Geunbetta, or both. 

4. Most large towns have pedestrian areaa that 
bar traffic during the day. 
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Fi git r : 8 > 1 • Local maps such as this one of Dijon can 
be u&»elal for a number of class exercises* 
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5, French tovms and cities are not designed on 
a grid. They are often expansions or developments 
of towns that are hundreds of years old. 

6. Very often, a street changes its name every 
block or so, while Americar. streets often retain 
their names for many miles (e.g.. New York's Broad- 
way or Los Angeles' Wilshire Boule/ard) . 

General questions applicable to all town maps 
include the following: 

1. Ou se trouve . • • 

a) la cathSdrale principale? 

b) la poste (les P.T.T)? 

c) la mairie ou 1' hotel de ville? 

d) le lyc^e? 

e) le stade municipal? 

f) la rue principale? 

2. Dans quel d^partement et dans quelle pro- 
vince se trouve (cette ville) (cette commune)? (Une 
commune est la plus petite subdivision d'un terri- 
toire administr^e par un itiaire, un adjoint (assist- 
ant) et un conseil administratif . Normalement, une 
conmune est plus petite (ju'une ville. Bruxelles est 
une ville qui consiste de 19 communes. II ne faut 
pas confondre commune (petite ville ou subdivision) 
avec communautg (groupe social ou religieux dont les 
membres vivent ensemble, par exemple, la communaut^ 
juive de Paris ou la communaut^ frangaise de San 
Francisco) . 

3. Quel est le chef-lieu du d^partement? 
(chef-lifu = centre administratif d'un d^partement) . 

4. Comment va-t-on a pied 

a) de la cath^drale au syndicat 
d' initiative? 

b) du syndicat d' initiative a 1' hotel de 
ville? 

c) de I'hotel do ville au stade municipal? 

5. Quels sont les grands magasins en ville? 
Ou se trouvent-ils? Local maps often contain the 
names and locations of essential services as well as 
small ads for various commercial establishments of 
interest to tourists. Instructors can certainly add 
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their own questions to those that have been 
suggested above, especially if they have specific 
mai.s with which they are working. 

In addition to maps, Syndicats d* initiative 
also distribute information on hotels fiuid restau- 
rants. One such guide, published by the Comit^ 
Regional de Tourisme de Bourgogne in Dijon (Prefec- 
ture, 21041 Difon c6dex) , lists the following hotel 
information for all of Burgundy (see Fig. 8.2). 

^^ Name, addresc euid phone number. 

2. Classification (1-4 stars): 

U ne ^toile t hotel ayant des chambres avec 
eau chaude et froide, chauffage cenV et 
des toilettes par ^tage pour 10 c' ' '>res* 
ainsi une salle de douche pour 
pers ikiiet . 

Deux gtoiles ; hotel ^quip6 d' on ascenseur, 
qui est obligatoire quand 1' hotel a plus de 
7uatre Stages. Ces h&tels off rent la 
posBibiiitfi d'un petit dejeuner serv.^ dans 
la chambre. 

Tro i s gtoiles ; Les "trois ^toiles" ont une 
moquette ou des materia ax de haute quality 
dans le hall, \8S salonf) et le bar. Le 
personnel parxe au moins deux langu'*i 
^trangeres, y compris 1' anglais. 

Qgatre gtoiles ; Ces hotels on^ un 
restaurant et sont &iuip^s d' uri ascenseur , 
des que I'immeuble d€passe deux Stages* 
Les "quatre ^toiles" sont les hotels les 
plus luxueux.1 

3. Dates they art. slosed.« 

4. Number of rooms with and without baths, 
showers, and rt^Cc 

5. Minxi. 'im and maucimum price per person 
depending on varying conditions. 



6. ^" *.cft for breakfast; minimum and max aum 
prices for other meals . 



Journal Fra ais d'/^mferique . Vol. 7 ^o. 23, 
22 nov-12 dec. 1985, p. 20 



78 



SYNDICAT D' INITIATIVE 



ERLC 



83 



mm 
IP ^ 



} I I I I I I i i I i 



2 

I 




i M N i ■ 



o 

m 
Z 
O 
m 

O 
m 

CO 

> 

09 
39 



TTTT 

it 



I SI 



B B B B B B B 



ili 



-p-r- 
■ « 



■ « • 



!• !• • ■ 
• • « S^l* « 



■ i< • 

« I* « 



t > > 



► i 



M « S B 



S g » S 



2 » z z 



8 S 



C g 8 



•1 



8 



§ § § 
§ S 8 



3 i 

" 8 



8 8 



8 >8 



I 5 5 

8 S 8 



5 - 5 - 
i » i « 



-» 

8 * 



— — - ^ 
* " g ■" s 



8 

o 



§ 



I § 



mi 



0MCIIVATI0N9 



m 



III 



« 6 



Figure 8>2 « This page from a hotel guide provides 
answers to the questions below. 



The following questions in French are based on 
the information to be found in Figure 8«2« 

1. Combien hotels y a-t-il a Beaune? 

2. Combien y a-t-il de deux tftoiles? 

3. C i' en de deux Aoiles acceptent la carte 

Visa? 
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4. Quel est le prix minimum pour une personne? 
Le prix maximum? Pourquoi y a-t-il cette 
difference? 

5. Quel est le prix moyen du petit dfijeuner 
pour tous les deux ^toiles la ville? (N.B. Le 
petit dejeuner se compose g^n&alement d' un 
croissant ou de tranches de baguette et de cafS)« 

6. Quel est le nom da plus petit hotel? du 
pluG grand? 

?• Quel est votre choix? Pourquoi? 

3« Quels sont les deux ^toiles ayant une 
piscine privfie? 

9. Dans quels troi«" ^toiles les chiens ne 
sont-ils pas admis? 

The easiest way to obtain tourist information 
in French from various Syndicaus d' Initiative is to 
pick it up during a trip. One can also request maps 
and brochures by mail enclosing two international- 
reply coupons/ which are availaQ)le at any U.S. post 
office. Addre&iS a simple request to the Syndicat 
d' Initiative of any community for which you would 
like information. 

Another way of learning about various places of 
interest in France is through the travel section of 
the Sunday New York Times. Although articles on 
r ranee do not appear weekly, they appeer fairly 
often, certainly once or twice a month. The Times * 
articles genvirally contain information about an 
area, its attractions, and, witnout fail, its 
cuisire. The last paragraph generally tells the 
reader where additional information may be obtained. 

Another repository of comprehensive information 
is the Michelin Guide Vert , which is available in 
French (and sometimes in English) for all major 
areas of France. Areas particularly known for their 
tourist attractions are given a ranking of from cne 
to three stars, i.iey are also featured on a 
detailed area map in color in the first few pages of 
the '^^lide. In addition to the detailed information 
on c ies and towns alphabetically listed in each of 

regional guides, the first 40-50 pages of each 
contain a wealth of general information about an 
area. Even the ^mall city ruaps featured in the 
Michelin series can be enlarged and used for some 
essential questions. 
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Chapter 9 

The Telephone Directory 



The telephone directory is another storehouse of 
information that can be used at the early levels of 
language instruction. It also ties in well with 
students traveling abroad. Of particular interest 
are the explanatory sections on telephone use and 
rates in the front part of a direct^^ry, and the 
yellow pages in the last section. Students can 
easily learn and retain information from the direc- 
tory by dialing phone numbers and using charts and 
rate structures to calculate prices for telephone 
calls placed throughout the world. 

While American rates are based on the distance 
and duration of calls on a minute-by-minute basis, 
the French system, for calls throughout the world, 
is based on a single rate known as the taxe de base. 
This rate changes from time to time; in 1985 it was 
75 centimes. This aiuount is applied each time there 
is an impulse (une impulsion ) , a barely audible 
millisecond buzz that can be heard at regular inter- 
vals during a call. The longer the distance to the 
number dialed, the more frequent the inpulses. 
Within France, there are three rate zones, each 
based on the same taxe de base of 75 centimes. The 
first zone, the immediate call in j area, is shown in 
Figure 9.1 (p. 82) in black. The second zone, shown 
in gray, are areas somewhat beyond the city where 
the call originates. During calls to these areas, 
there is an impulse every 24 seconds. Thus in a 
period of 60 seconds, there are 2.5 impulses at 75 
centimes «*ach for a cost of 1.875 francs. For calls 
beyond this zone anywhere in Trance, there is an 
impulse each 12 seconds, or 5 per minute. Thus the 
per-minute rate is found by multiplying 5 impulses 
per minute by the 75 centime taxe de base , or 3.75 
francs. For calls placed between b P.M. and 8 A.M. 
the rate is halved. 

Prices can be calculated for countries through- 
out the world since impulse rates are jpublished for 
each country in a separate chart (see Fig. 9.2, 
p. 83). For a cal"* from France to Japan, for 
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r^tta carta vooa parmat : 

• da trouvar laa indicatifa da zona 

• da calcular la prix da voa communicationa intarurlMiinaa 




Figure 9>1 > This map bhows local calling zones in 
black and gray, beyond which a higher price rate 
applies* 
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Figure 9>2 > This is part f^t the chart showing codes 
and rates for cails from France to other countries. 
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example, thti chart shows that the 75 centime charge 
will be made every 1.3 seconds. Thus, in one 
minute, there will be 46 impulses at 75 centimes 
each for a 60-secoAd rate of 34,50 francs. For a 
number in the Unitnd States, there is an impulse 
every 2,5 seconds, or 24 impulses a minute. Tfhen 
multiplied by the same taxt* de base of 75 centimes, 
this amounts to 18 francs per minute, A directory 
footnote indicates that night rates are in effect 
for the United States between 10 P.M. and 10 A.M. 
The 7B centime rate remains the same but the caller 
is charged every 3 seconds rather than every 2.5 
seconds, the day rate. The savings is 3 francs per 
minute after 10 P.M. The French rate can be con- 
verted into dollaifW of course, usina the current 
rate of exchemge. Problem-solving exercises of this 
kind add an intej, eating dimension to the review of 
nuncanf caoiqfa rp hsa unlohtoib ifuaohf rp qftex i 
ItnaohrnzM 

In addition to information about ra' , the 
telephone directory is a good v#ay to learn some 
geography. Tie general instructions in a French 
phone book describe how to nake calls within the 
same city or town, within a d^partement and to other 
d^partements as well. When students act out placing 
calls between various cities in France, they learn 
the name of the apprr ;iate depart ements . 

Until October 1985, there was an indicatif 
(area or le) for every d^partement in France. When 
calling someone outside the d^partement , it was 
necessary to dial 16 in order to get out of the 
area; then, upon hearing the tonality (dial tone) 
the caller would dial a six-digit number. Only 
Paris and a few other large metropolitan areas had 
seven-digit numbers. On October 25, 1985, now 
telephone dialing regulations came into being. In 
simple terms, the following changes took effect: 

1 . All phone numbers in France now consist of 
eight digits. The seven-digit Paris numbers are t)o^ 
preceded by 4 (in other words, the former 123 45 C7 
is new 41 23 45 67). The six-digit provincial num- 
bers are now preceded directly Ly the d ^partement 's 
indicatif . 

2. In order to call within the greater Paris 
area (Paris to Paris) or within the provinces (and 
province to province) the caller dials only the 
eight-digit number. 

3. To call Pans from the prc^vinces, the 
caller imist dial 16, wait for a dial tone, and t^en 
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Figure 9>3 > This page shows how to make calis to 
other countries. 
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dial { followed by the new eight-K^lgit number. To 
call the provinces from Paris, the caller dials 16, 
waits for the tonalit^ , and then dials the eight- 
digit: number* The only change from the old system 
was the addition of a digit for Parisian numbers. 
There was no change in procedure for international 
calls in either direction* 

It is in the explanatory pages of any depart- 
mental annuaire that students learn how to dial 
Information (12), place callu cut of the d^partement 
(16) or the country (19), and make collect calls, 
known as t^lgphone r en V.C.V. ( payement chez vous ) 
(see Fig. 9.3, p. B5) , They thus '<sarn how to use 
the directory to place calls all over the world* 
For example, in order to call someone in San Fran- 
cisco from France, it would be necessary to do the 
following: 

K D&rocher le rfcepteur. Attender la 
tonalitS. 

2. Apr^s la tonalit^, composer 19 pour lee 
appels intornationaux • 

3. Composer 1 (code pour les Etats-Unis), 415 
pour la region de San Francisco suivi des 7 chiffres 
du numSro eun&ricain. 

The following types of questions can be asked 
from the explanatory pages of any of the 96 depart- 
mental and Parisian directories. 

1. Quel num^ro faut-il composer pour "les 
renseignements" ? 

2. A partir de Marseille, comment t^l^phone-t- 
on a un abonn^ a ReiiTiS? i Moscou? a Boston? 

3. Quel est I'indicatif de la Cote '^'Or? 

4. Quel est le taux d' impulsion pour tous les 
appels t^l^phoniques? 

5. Combien d' impulsions par minute y a-t-il 
entre Paris et Caen? Entre Pans et Moscou? 

6. Calculez les prix pour les coups de 
tSlSphone pour minutes dans la question 
prfc&lente. 
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Figure 9.4 . Hotel ads in the Yellow Pages are excel- 
lent for language practice. 
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The vellow Pages 

The Yellow Pages are well known in France and 
in other Francophone countries all over the world. 
They are yet another source of authentic material 
that can be used to review a variety of topics. 
Included are product categorieR, naires, addresses, 
and phone numbers, as well eis occasional ads con- 
taining additional information. In addition to 
learning about the various types of professions 
listed, students can learn certain information by 
posing au3 prospective travelers* Those who have 
used Chapter 7 to plan a rail trip can follow up 
with the yellow pages to look into hotels, 
restaurants, and car rentals (looking under location 
for the latter). In the section devoted to hotels 
(see Fig. 9.4, p. 87), in addition to names and 
addresses, the occasional accompanying ads offer 
information regarding location, services, and the 
all-in5>ortant quality ratings. 

Other categories of interest to travelers and 
students include automobile rental companies, auto- 
mobile repair shops, 2d.rlines, bicycles, and so on. 
In going over the listings, there is much informa- 
tion obtainable without even calling anywhere. The 
Yellow Pages can be photocopied, enlarged, made into 
transparencies, and highlighted with a marker to 
focus on desired features. 

Some typical questions ^or the category devoted 
to hotels might be as follows: 

1. Quelle est I'adresse de I'Hotel Astrid? 

2. Quel est le num^ro de t^l^phone? 

3. Dans quelle ville se trouve cet hotel? 

4. Ou S Rennes cet hotel se trouve-t-il? 

5. Quel est le code postal? 

6. Corabien d'^toiles a-t-il? 

7. Y a-t-il un restaurant dana 1* hotel? 

8. corabien de trcis ^toiles y a-t-il S la page 
194? Quels sont ces hotels? 

9. Combien d* hotels a la page 194 indiquent 
qu' ils ont un restaurant? 
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circonscriptlomi administrativos r^ionalas 
et dApartamants 




F igure 9.S . This map from the telephone directory 
saows the dtfpartements «md their two-digit identifi- 
cation numbers* 
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French- language Yellow Pages can usually be 
found in major urban and university libraries as 
well as in Francophone embassies and consulates. 
American telephone companies can arrange for custo- 
mers to obtain directories from Quebec for $24. 

In France, all 96 departmental telephone direc- 
tories can be purchaoed from the Centre de Reparat- 
ion et de Vente des Annuaires, 5, rue Emile Baudot i 
91308 Massy cedex, France. Local directories are 
available at any post office or t^l&)outique . 
Directories can also be purchased in microfiche 
form, which is useful for those with microfiche 
readers or microform photocopying facilities. 

Telephone directories carry a detailed map of 
France clearly showing all the d^partements as well 
as their two-digit identification numbers, %»hich are 
the basis of postal codes and automobile license 
plate numbers (see Pig. 9.5). The capital city 
( chef-lieu ) for each d^partement has a main postal 
code consisting of the two-digit departmental number 
followed by 000. Thus Dijon, the capital of Cote 
d*Or, whose number is 21, has a postal code of 
21000. Strasbourg is 67000, Bordeaux is 33000, and 
so on. Unlike American towns, which are usually 
written together with state names, French towns are 
usually mentioned with a postal code and only occa- 
sionally with a department name in parentheses. 

Using these numbers, students can locate an 
area on the map and identify the province as well. 
Thus in addition to showing that Dijon is the capi- 
tal of Cote d'Or, the directory also reveals that 
the area in question is Burgundy. In addition to 
showing the various d^partements , the map also shows 
the administrative divisions known aa les cir- 
conscriptions administratives r^gionales , each of 
which groups together two to six depart ements (see 
Fig. 9.5, p. 89). Many of these areas have taken 
the name of the pre-Napoleonic provinces that were 
replaced by the de^artements at the time of the 
Revolution. La Bourgogne, for instance, comprises 
the d^partements of Yonne, NiSvre, cSte d'Or, and 
Saone-et-Loire. Names such as Alsace, Auvergne, 
Provence, and Limousin are used once again in an 
official capacity. Exercises involving the names 
and numbers of various regions in France aure yet 
another means of reviewing numbers and learning 
about the geography of the country. Using the 
directory maps (Figs. 9.1 and 9.5), the following 
questions can be ausked (answers are in parentheses): 

1 . Vous et mvit^ a passer une semaine chez 
une famille habitant Montlujon (03). Situez le 
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d^partement la circonscription regional e« 
( Allier ; Auvergne ) 

2. Leur numtfro de t^ltfphone est 35 78 92. 
quel est 1' indicatif ? (70) 

3. Quelle est la plus grande ville de cette 
conscription rtfgionale? (Clermont-Ferrand) 

4. Dane quel d^partement cette ville se 
trouve-t-elle? (Puy-de-oSme) 

5. Quels sont les d^partements d' Auvergne? 
(Allier, Puy de Ddme, Cantal et Haute Loire) 

6. Pour ttfltfphoner de Paris k cette famille S 
Montlujon quels chiffres faut-il composer? (16 (70) 
35 78 92) 

7. Si I'on t^tfphone a cette feunille de Bor- 
deaux, quel numtfro faut-il composer (d'aprSs les 
nouveaux reglements mis en vigueur en octobre 1985)? 

For information on using the Parisiam Yellow 
Pages, see Scanlan (1986). 
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Chapter 10 

Mail Order Catalogues 



The mail order catalogue is another excellent source 
of information for a variety of topics tr iqht in 
elementary and intermediate French. The rtrjst exten- 
sive vocabulary is found in general catalogues for 
clothing. Items are usually displayed in color pho- 
tographs, described in a few sentences and priced. 
Students can go through a catalogue "selecting" 
items they want by name and price (see Fig. 10.1, 
p. 94). They can determine the price in U.S. 
dollars by checking the latest exchange rates (in 
most large daily newspapers). They can determine 
their size in the French system by referring to 
guidebook conversion tables or measuring instruc- 
tions given in catalogues (see Fig. 10.2, p. 96). 

When the::e are not enough catalogues to go 
around, individual pages can be photocopied and 
distributed or made into transparencies for class 
viewing. The instructor can also tear out selected 
pages and distribute one each to everyone in class 
along with a set of general questions such as the 
following: 

1. Qu'est-ce que c'est? (Quel est le 
produit? ) 

2. De quelle oouleur esc-ce? (Even if the 
picture is in black and white, the description will 
tell the colors in which the item is available). 
Quel est le choix de coloris? ( Co lor is is defined 
later in this chapter.) 

3. Pour qui est-ce (pour hommes, femmes, 
enfants, etc.)? 

4. Quand est-ce qu'on (le)(la) porte? (en 
hiver, pour aller a la plage, pour faire du ski, 
etc . ) ? 

5. Quel en est le prix en francs? en dollars? 
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Figure 1 0 • 1 » Students can leaf through the catalogue 
and select items • 
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In addition to the copy on clothing, general 
catalogues (such as those of La Redoute or Trois 
Suisses) also describe a wide variety of products 
covered in the first two years of French, Students 
can easily furnish a home with the sections devoted 
to various rcxjms in a house, using the catalogue to 
place appropriate items in all of the rooms (see 
Fig, 10,3, p, 98) • They can design a home and fur- 
nish it on an individuc.' '^Is or, with selected 
photocopied pages, they ^ irticipate as a group 
while the teacher stands ' a board or overhead pro- 
jector and draws in the items as they aure mentioned. 
The prices of the items used can be totaled for a 
global figure in francs and in dollars. (These can 
be compared with prices from an American catalogue 
for some interesting revelations.) For those who 
wish to make comparisons involving the metric 
system, it might be interesting to compare French 
and American refrigerators for price and size. The 
typically small French refrigerator can itself be 
the basis of a point of culture on French eating and 
shopping habits. 

Catalogue work lends itself well to the prepa- 
ration of color slides. An audiovisual department 
can prepare slides on various selected items, or the 
teacher can prepare slides with a 35mm single-lens 
reflex camera and special copying lenses. Two 
slides can be picst-Pted for each item: one with the 
accompanying description and the other without. The 
undescribed picture is projected first and a series 
of questions are posed. The second slide, giving 
the description and price notation, is shown to 
reinforce the features of the picture that have just 
been discussed. 

Ona of the advantages of working with a mail- 
order catalogue is that it gives access to the voca- 
bulary of a great variety of items in the main cate- 
gories of clothing, furniture, and appliances. 
Although catalogues contain far too many items to 
gloss, certain terms relating to clothing and the 
process of ordering should be singled out. Some of 
the following terms are found with great frequency 
throughout any catalogue. 

Colors: 

The term couleur is not used to describe 
catalogue items. Instead, one finds les coloris, 
which are shades of color or whole ranges of shades. 
Besides the basic colors, les coloris include nore 
precise names of colors, such as marine (navy blue), 
bordeaux (translated interestingly as burgundy), ana 
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Figure 10>2 > This page shows how students can deter- 
mine their sizes. 
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roux (rust). Des pulls en maille jersey: Coloris, 
rouge, naturel, bleu paille, marine, cannelle et 
gris. 

Material: 

The most commonly found tissus are JLe coton and 
la laine. Others include le tergal , a wash-and-wear 
synthetic, JLe polyester , 1* acrylique ^ and le^ velours 
(corduroy). II a ac'ietfi un pull en acrylique et un 
pan talon en tergal. 

Fabric styles; 

5 rayures ou raye ; striped. II porte une 
chemise ray^e. 

a carreaux : checked. Elle porte une jupe a 
carreaux* 

^cossais ; plaid. Elle possMe une jupe 
^cossaise et un kilt &:ossais. 

uni ; solid color. II a achetfi une cravate 
unie . Le catalogue irontre une cravate unie en 
cinq coloris. 

Collar styles: 

le col en V ; V-neck. 
ras du ecu : crew necV. 
roulg : turtleneck. 

boule: cowl neck; very loose turtleneck. 
col aux pointes boutonnfes : button- down 
collar. 



La taill e is a general term indicating size for 
most clothing items, with the following exceptions. 
The term pointure is used for items for the hands 
and feet. lis ont des chaussettes en trois 
pointures; 39-4.. 41-42 et 43-44-45. lis n'ont pas 
les gants que je cherche dans ma pointure. The term 
1' encc] "re is used for neck size. II cherche une 
chemise d'encolure 39. 

For mail or telephone orders, the catalogue 
asks the client to give measurements such as the 
tour de poi trine (chest) , tour de taille (waist) , 
and tour de bassin (hips), as appropriate. 
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Figure 10 •3 « Students can furnish and stock imagin- 
ary rooms using a catalogue* 
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Preparing and sending the order: 



The following vocabulary is taken from the 
instructions at the end of the catalogue for deter- 
mining size and for filling out the order blank. 

un bon de commande : Fiche qu'il faut remplir pour 
passer une commande* 

une etiquette ; dins ce oontexte, le bout de papier 
collant sur lequel fig\irent le nom et I'adresse 
du client. 

le montant ; le prix de tous les achats commandos. 

payement a la llvraison ; Le client paie quand il 
repoit sa commande. 

la participation aux frais d' envoi ; somme d' argent 
qu'il faut payer pour les frais d'emballage et 
de poste (handling emd shipping charges). 

passer une commande ; Ordre par lequel un client 
demande une marchandise. 

la taxe de contre-rembc xsement en vigxaeur ; Les 
frais suppl€mentaires a payer a la livraison 
(C.O.D* charges). En vigueur ; les frais au 
moment de 1' envoi. Le nouveau tarif pour les 
timbres-poste sera en vigueur le 1 janvier. 

vendu en lots ; Quand la marchandise est vendue en 
plusieurs unit& a la fois. Par exemple, le 
lot de deux ti-shirts se vend a 35 francs. 
Les chaussettes sont vendues par lots de trois 
paires . 

Using this vocabulary, the following questions 
can ^e asked about various items of clothing to be 
ordered; 

1. Quels sont I'encolure et le ooloris de la 
chemise d^sirfe? 

2. Quels sont la taille, le ooloris et le 
style de la jupe d^sir^? 

3. Quels sont le tissu, la taille et le 
coloris du pantalon d€sir*?? 

4. Quels sont le ooloris et ia pointure de la 
l^o:.^'^. dc gants d^sirfie? 
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cost trds simple: 

Si vous commar.dez par courner, 
il vous suffit de suivre les indications ci-dessous 
Si vous possedez un bon de commande 
etjquete a vos nom et adresse. 
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Vous recevrez d autres bons de commande dans vos colts et dans tous les documents que nous vous enverrons 

Si vous n en avez plus vous pouvez nous envoyer votre commande sur papier libre 

en respectant 'es conseiis qui vous sont donnes ci dessus ou bien nous la parser par t^l^pf^one 

c est tenement plus pratique (voyez pages 766 et 769) 



tTKI 



l£S 3 SUISSE LA QUAUTE PAR 



Figure 10.4 . Students can use these instructions to 
place their orders. 
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After students have made their selections, they 
can procee^^ to place an order using the instructions 
found at the end of the catalogue (see Fig* 10.4) • 
They can then order by telephone or by mail. This 
gives students an opportunity to work with weasure- 
ments , dimensions / weights , sizes , auid colors • Stu- 
dents can use fictional addresses 2md phone numbers 
for their orders and use the catalogue to locate the 
appropriate regional 3 Sulsses office (see Fig. 
10.5) • This exercise is certainly useful for 
reviewing numbers and for learning how to telephone 
from cne place in France to another* 
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Figure ^0 .5 . Most catalogues have a list of regional 
offices. 
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Chapter 1 1 
Crime Stories 



Of all the subjects that might be addressed in the 
first two levels of French, crime is probably men- 
tioned the least. There is so much other material 
to be introduced that there is usually no time for 
it. And yet, the topic of crime is well worth con- 
sidering. First of all, many articles in daily 
newspapers treat acts of crime and terrorism. The 
French judicial process is of interest from a 
cultural point of view because there are some impor- 
tant similarities and differences with the American 
system of justice. The vocabulary used in 
describing criminal acts and intervention by the 
police and the courts is useful for understanding a 
vast array of novels^ films, and telecasts. 

From a grammatical perspective, the topic 
offers aJjundanc examples of the use of the passive. 
Many newspaper accounts tell what happens to people 
who have been arrested and booked for various 
infractions. Note the use of the passive in the 
following sentences: 

Un homme a 6t6 arrets par la police. 

Deux femmes ont 6t6 interpell^es . 

Un meurtre a commis. 

lies quatre voleurs sont recherch^s par la 
police. 

Le corps a 4t6 retrouv^ pr&s de la maison. 

These sentences lend themselves well to exercises of 
agreement as well as to conversion into the active 
voice. 

Following is vocabulary that is commonly used 
in crime and crime-related accounts, organized into 
categories . 
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Les criminels: 



u n assassin : Celui qui tue volontairement une autre 
personne. 

un auteur : Celui qui a conimis un crime. L'auteur 
du hold-up a disparu dans la fouie. La police 
recherche les auteurB du meurtre. 

un cambrioleur (ou un casseur ) : Celui qui entre 

dans un logement par effraction (en cassant les 
serrures) pour voler des objets de valeur. 

un intrus ; Personne qui entre quelque part sans 
etre invitee • 

un malfaiteur : Personne qui commet des actes 
criminels* 

un meurtxie r (ou \in assassin ): Celui qui tue une 
autre personne; qui commet un meurtre. 

un ravisseur: Personne qui enlfeve \ine autre 

personne par force; qui commet \in rapt, souvent 
pour une ran9on. 

un receleur : Celui qui garde chez lui des objets 
vol^s; qui com^iet un recel. 

un repris de justice (ou un r^cidiviste ) : Celui qui 
a d^ja pass€ du temps en prison • 

un truand ; Un voleur • 

un voleur : Celui qui prend des choses, souvent par 
force, qui ne lui appartienuent pasr 



Les crimes ; 

un attentat : acte d' agression, souvent pour des 

raisons politiques. Quand on place une bombe 
qui explose et cause des d^gats ou la mort. 
L' attentat au restaurant a tu6 50 personnes. 

abattre : Tuer. Le voleur, armfi d"un fusil a pompe 
au canon scifi a cdbbatu trois personnes en quit- 
tan t la banque* 

un complice : Celui qui participe avec quelqu'un I 
un acte criminel. L" auteur du crime et seo 
complices ont 6t6 arretfis. 
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en lever ; kidnapper. Les gangsters ont enlev^ un 
enfant pour une ran9on de vingt millions de 
francs^ 



faux et usage de faux ; la falsification d'un docu- 
ment, d'une npuvre ou d'une signature. La 
police a arr&t^ un individu pour faux et usage 
de faux. 

une fusillade ; action de tirer sur des gens avec 
1' intention de les tuer. Hier soir il y a eu 
une fusillade dans un bar a Bayonne. Un homme 
a tird sur des gens avec une mitrailletv II 
y a eu trois morts. 

un meurtre ; un homicide. Action de tuer un etre 
humain-, Monsieur Dupcnt a 6tS arretS pour le 
meurtre de sa femme. 

un rapt ; un enlevement. Action de kidnapper. Le 
rapt de 1' enfant a fait peur a tous ceu;: qui 
habitaient le quartier. 

un recel ; detention d'objets vol^s. I^a police a 
retrouvS beaucoup de bijoux et d'armes a feu 
chez celui qui est accusS du recel. 

wi reglement c^e comptes ; action de r&oudre un 
problfeme (getting even, settling a score). 
Toi, tu as tu6 un membre de ma famille, done, 
moi, je vais tuer un membre de la tienne. Le 
meurtre est dii a un reglement de comptes. 

revendiquer un crime ; quand on prend la responsa- 
bilit^ d'un acter Le Jihad islamique a reven- 
diquS 1* attentat a la base am&icaine a 
Beyrouth qui a tu^ plus de 250 militaires. 

tirer sur quelqu'un ; envoyer \m projectile au moyen 
d'une arme. Avec son pistolet, il a tir€ sur 
les clients qiii ^taient assis au bar. 

une tentative ; quand on essaie d' obtenir un r^sul- 
tat. Sa tentative de meurtre a rat^ parce que 
son pistolet ue fonctionnait pas. 

violer une femme ; action de la possSder contre sa 
volontS (il s'agit d' un viol ) . L'inculp^ a 
re9u une peine de 55 ans d' emprisonnement pour 
viol* 
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Lpi travail de la police : 



appr€hender : eurreter c[uelqu'un. La police a 

appr^erd^ la femme c^ui a comis le hold-up 
dans la banque. 

arreter : apprAender. II s'agit d' une arrestatio n. 
La police a arrets le voleur. 

les C.R.S .: Corapagnies R^publicaines de S^curit^. 
Unites mobiles participant au maintient de 
I'ordre. Les C.R.S. ont appelfe pour 
r^tablir I'ordre apr§s la nanif estation 
(reunion publique g&i&alement pour exprimer un 
sentiment ou une opinion publique). 

d^tenir : Action de garder quelqu'un en prison. La 
police dftient le malfaiteur. II s'agit du 
detenu. 

fcrouer : Mettre en prison, incarc^rer: Apres avoir 
in^errog^ par la police, le bandit a 
^crou^. 

des empreintes (digitales) : Traces laiss^es par les 
doigts c[ui pfrmettent d' identifier quelqu'un. 
La police a d^couvert des emj^reintes du 
meurtrier dans une voiture abandonn^e. 

enqueter : recherche de la v^rit^ en posant des 

questions et en ^coutant des tSnoignages. Les 
gendarmes enquetent sur le hold-up qui a eu 
lieu a une station-sorvice a Nancy. lis sont 
charges de I'enquete du hold-up a Nancy. 

un gendarme ; militaire faisant partie d'un ccrpj 
responsable du maintien de I'ordre et de ia 
surety publique. Correspond a un "State 
Trooper" aux Etats-Unis. Gendarmerie ; bureaux 
ou il remplit ses fonctions. 

incarci'rer : mettre en prison. Les meurtriers les 
plus notoires ^taient incarc^r^s a Alcatraz. 
Le jeune homme a 4t£ incarc^r^ pour avoir con- 
duit une voiture sous 1' influence de la 
boisson. 

inculper : action d'attribuer un crime officielle- 
ment a c[uelc[u'un (to charge someone with a 
crime) . Le professeur a 4t4 inculp^ de vol a 
main aTm4e» Cette femme a 4t4 inculp^e de ten- 
tative de raeurtre. 
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un Indice ; un signe laiss^ par un inalfaiteur qai 

aidera a prouver son identity ou S r&oudre un 
crime* Le suspect a laissS ses empreintes 
digitales^ sur le tSlSphone; c*est le seul 
indice que nous ayons jusqu'a present. 

interpeller ; action de poser des questions i 

quelqu'un. La police a interpell5 le patron du 
bar pour avoir des renseignements sur le 
voleur . 

uii mandat d'arrSt ; document qui permet de 

rechercher f*- d' arrSter un inculp5 en fuite et 
de le d€ten i. pour une p&riode plus ou moins 
longue. La police, munie d"un mandat d"arr§t, 
recherche le pr&ident de la compagnie. 

mettre quelqu'un en garde & vue ; garder quelqu'un 
en prison pour ur. d€lai de 24 heures. Les 
quatre accuses sont detenus en garde a vue iL 
Metz. 

un mobile ; cause pour laquelle \in crime a 4t4 

commis. Puisqu'il y avait beaucoup d' argent 
dans le portefeuille du mort, la police ignore 
le mobile du meurtre* 

mettre quelqu'un en liberty ; permettre a quelqu'un 
de quitter la prison. Action de lib^rer une 
personne. Quand les gendarmes ont trouvfi le 
veritable auteur du crime ils ont 4t6 obliges 
c'e mettre leur premier suspect en libeit€« 

p e rqui s itionner (ou faire des perquisitions ) : faire 
des recherches gfin^ralement chez 1' inculp^, 
fouiller. La police s'est rendue chez le 
su9 " ct four faire erquisitions mais elle 

;*'a rien crouvfi. 

rechercher ; quand la poiice cherche des personnes 
ou des objets. On recherche la femme du mort 
pour meurtre. On recherche des indices chez la 
victime. 

le signalem it de quelqu'un ; description de 

quelqu'un pour pouvoir le retrouver. La police 
a envoy^ le signalement du voleur a toutes les 
chalnes de t^l^vision. 
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La justice (les juges et la cour) : 



coupable ; personne qui a cx)inmis un crimes Le jeune 
homme est coupable de vol et sera enprisonn€« 
Les coupeQ^les ont 6t6 ^crouSs* 

comparattre ; action de se presenter devant un juge^ 
L'accusS doit comparattre devant le juge demain 
matiu i 10 heures. 

instruction ; enquete prSliminaire. Le procureur 

(le parquet) ordonne cette enquSte qu'il confie 
a la police judiciaire. 

juge d' instruction (ou juge instructeur ) : celui qui 
obtient tous les €l6aents n^cessaires pour per- 
mettre un verdict. S'il n'y a pas de bonnes 
raisons pour amener un accus^ en justice, il 
rend une ordonnance de non-lieu et 1' accuse est 
mis en liberty. 

un mandat de dgpot ; ordre du juge au directeur 

d'une maison d' arret de mettre un inculp^ en 
€tat de detention. 

non-lieu (ou ordonnance de non-lieu ): quand le juge 
d' instruction decide qu'il n'y pas ajsez de 
preuves pour poursuivre un inculp6, il rend une 
ordonnance de non-lieu. II n'y a pas de procSs 
et I'accus^ est mis en liberty. L'accus^ a 
b€n€fici€ d'une ordonnance de non-linu. 

le parque t: ensemble des magistrats charges de 

veiller ^ la protection de la soci^t^. Dans un 
proces criminel, c* est le parquet qui plaide 
pour le gouvernement contre I'accus^. C'est 

son travail de prouver que I'accus^ est 
coupable. Monsieur Bagnolet a inculp6 
lundi de detention ill^gale d' armes par le juge 
Cianfarelli du parquet de Nanterre. Bruno 
Suiak a 6t€ inculpS par le parquet d'Evry. 

une peine : punition. Le juge a inflig^ au voleur 
une peine de deuK ans d' emprisonnement . En 
France, la peine capitale (la peine de mort) 
n' existe plus. 

r^clusion : action d'etre mis en prison. 3oa6 Soler 
a it6 condamn^ a six ans de r^clusion pour vol, 
puis a dix cms de prison pour homicide 
volontaire. 
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sursis ; action de remettre une peine a une date 

ult^rieure. Le condauan^ ne doit pas aller en 
prison tout de suite; son emprisonnement 
dfipendra de la fagon dont il se conduira. 
Monsieur l^^lain a refu une peine de deux ans 
d' emprisonnement avec sursis (a suspended 
sentence) • 



Les armes ; 

une bombe artisanale ; une bombe confectionnfe chez 
un individu (dcms une maison ou un garage) et 
non pas dans une usine. AprSs 1* attentat dans 
un caf^ de Paris, les encju^teurg ont trouv4 des 
fragments d'une bombe artisanale, 

un canon ; tube d' une arme a feu. II y a des 

pistolets avec des canons longs et courts. Les 
gangsters ont souvent un fusil a pompe au canon 
sci5« L'homme dens la voiture a sorti le canon 
de sa carabine pcir la vitre et a tir^ sur la 
victime. 

une carabine ; un fusil a canon court; un fusil 
l5ger (rifle). 

un coup-de-poing cungricain ; une arme de main. 

Masse mfitallique qu'un gangster met dans sa 
main pour faire mal a quelqu'un. 

un couteau a cran d' arret ; switch- blade knife. 

un fusil a pompe ; shotgu.i. 

une mitraillete ; aripe a feu automatique portative 
a tir rapide. Tout a coup un homme est entr^ 
dans le bar et a ouvert le fen avec sa 
mitraillette. 

un poignard ; couteau a lame courte et assez large, 
pointue du bout. II a frapp^ le vieillard d' un 
coup de poignard. 

un silencieux ; objei; qu'on met a one arme a feu 
pour ^touffer 1^ bruit. Comme le revolver 
avait un silencieux personne n'a entendu le 
coup de feu. 
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The following excerpt shows the use of some of 
the preceding vocabulary: 



DRCX3UE: UN PROFESSEUR ECROUE 



Un professeur agr^gfi de ruathfiniatiques et dix 
jeunes gens ont 4t4 ^croufis hier, dans le 
dSparteraent de I'Aube, pour usage et trafic de 
stupfifiants i la suite de deux enquStes menfies 
par la siiretfi et la gendarmerie de Troyes. 
. . . Au domicile du professeur qui recevait de 
nombreux visiteurs/ trois fumeurs devaient etre 
apprfihend^S/ une certaine quantity de hashisch 
€tait saisie. • • • Dans le meme temps dans un 
autre appartement, dix jeunes 'jens ftaient 
interpell^s et les enqueteurs dficouvraient 800 
grammes de hashisch # du canabis et ui^ important 
materiel de fumeur et des seringues. 

Following are a number of general questions 
aplicable to crime articles. Although the questions 
will not all pertain to each article read, most can 
be used* 

1. De quel crime s'agit-il (en une phrasel)? 

2. tVii (est I'auteur) (sont les auteurs) du 
crime? 

3* Quand et ou ce crime a-t-il eu lieu? 

4. En deux ou trois phrases, expliquez ce qui 
s'est pass£» 

5. Qu"a fait la police? (A-t-elie interpell^, 
arrets, inculpfi, 6cto\i6 quelqu'un?) 

6. Devant qui les personnes apprShend^es ont- 
elles dii comparaitre (devant un juge d" instruction) ? 

7. Qu'est-ce qu'on a retrouv5 au lieu du crime 
(un corps, des indices)? 

8* Qu'est-ce qu'on croit etre le mobile du 
crime (un rSglement de comptes, un vol, des raisons 
politiques)? 



"Drogue: vji professeur &rou^," Le Figaro , le 
13 dScembre 197S 
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9. Quel est le signalement (de I'auteur, des 
auteurs) du crime? 



10. Qui est-ce que la police a interpell^? 
11* a 4t6 mis en garde a vue? 

12. Quelle sera la peine probable de ce crime? 

^3^ Quelle a StS la sentence impos^e par le 

juge? 

14. Quel organisme a revendiqufi ce crime? 

15. Quels indices les enqu&teurs ont-ils 
trouvSs? 



As with other subject areas described in this 
volume, the instructor may wish to approach crime 
with some early vocabulary development using 
articles or television accounts in English. The 
following made-up event demonstrates how this can be 
done. 



A man in his early twenties robbed a liquor 
store last night at 11 P.M., closing time, 
making off with about $5,000. The victim 
described the robber as a medium height Cauca- 
sian with a thin moustache and a scar on his 
chin, armed with a 38 caliber pistol. He drove 
off in a stolen 1975 blue Volvo which has since 
been recovered on the town square. The police 
are questioning several residents from the area 
who have known ties with the underworld. 



The following questions can be used for the 
preceding passage: 

1. De quel crime s'agit-il? (II s'agit d' un 
vol S maij\ arm&.) 



2. Qui est I'auteur du crime? (Un jeune blanc 
agS de 20 ans environ) 

3. Quelle arme poss5dait-il? (II avait un 
pistolet, calibre 38.) 

4. Quel est son Jignalement? (Taille moyenne, 
une moustache, 20-21 ans, une cicatrice au menton) 

5. Quel a £t6 le mobile du crime? (Vol) 
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6. Quels indices a-t-on retrouv^s? (Aucune 
mention dans 1' article) 



7. Qui la police a-t-elle interpell6? 
(Plusieurs residents de la commune) 

This vocabulary was selected on the basis of 
the frequency of its occurrence in the press. Words 
with multiple meanings such as canon (gun barrel) 
have a particular meaning in the context of crime • 
In certain cases, the difficulty of defining l«gal 
terms makes it necessary to ada English equivalents. 
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Chapter 1 2 

Commercial Television^ 



For close to three decades, television has proven to 
be a popular cuid effective medium in the foreign 
language classroom, A great deal has already been 
written about the many uses of video (Berwald, 
1985), including specially prepared instructional 
telecasts, French films, and teacher/student- 
prepared videotaped lessons. Television promises to 
be an even more active medium with the growing popu- 
larity of French videocassettes and the development 
of satellite transmissions from Quebec and western 
Europe. Still, commercial television, one of the 
most popular uses of this medium, has been virtually 
ignored by the profession and is the particular 
focus of this chapter. A great variety of instruc- 
tional possibilities can be developed with both 
English- and French- language programs available in 
this country and in Canada. A vital adjunct to the 
use of television is the videocassette recorder 
(VCR) and its capability of copying programs 
directly off the air. Recorded programs are perhaps 
the most interesting and flexible visual aid 
available for the classroom. The element of sound 
and motion can be used in many ways to taach all of 
the major foreign language skill areas. 

American television programs are a good 
starting point. There are two easy ways of using 
them to teach French. One technique, applicable to 
the third and fourth levels of instruction, is to 
bring a television set into the classroom, select a 
program, and ask students to take telegraphic notes, 
in French, of a 5-10 minute segment of the program. 
A student miglit copy nctes that read as follows: 



This chapter is adapted from "Teaching French 
Language Skills with Commercial Television," which 
apeared in Fr ench Review , Vol. L, No. 2, December 
1976 and appears here with permission. 
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horame entre maison/parle avec enfants/en train 
regarder tfl.6/t6l6phone sonne/qqun demande 
M* Jones 



The last step of this exercise, perhaps the roost 
crucial, is the class participation in creating a 
stylistically sound finished product. Students are 
asked to read their sentences aloud as the instruc- 
tor writes a paragraph or two on the blackboard or 
overhead projector. Corrections and improvements 
are made and improper forms are rejected. Students 
also learn that although some of their forms may be 
grammatically correct, native speakers would prob- 
ably use another form (such as the use of of f rir 
rather than acheter in Je vais lui of f rir un verre 
de vin £OU£fc) • Students may so wish to incor- 
porate additional thoughts ai ideas in the com- 
position that may be suggest* a by the telecast. 
Police dramas lend themselves to description when 
there is a succ ^sion of action shots with a minimum 
of dialogue. Often the first two minutes of such a 
program, typically a lead-in used to attract 
viewers, provides such sen opportunity. This would 
certainly offer ample opportunity to take notes and 
then write them up in paragraph form. 

A variation of this lesson is to assign the 
televiewing for homework. This eliminates the 
necessity of taping a progreim or of taking class 
time for actual viewing. Students take notes and 
prepare a composition at home, thus allowing the 
instructor to focus entirely on putting the com- 
position together in class on a participatory basis 
as described earlier. 

Another use of commercial television involves 
the dubbing mechanism found on many videotape decks. 
On many videotape decks, the "dub" button is used to 
erase the original sound track of a telecast. A new 
one can then be produced. This procedure allows tb3 
following activities to take place. 

1 . Try narrating the action on the screen in 
the foreign language. Your voice-over can be simple 
or complex depending on the class level for which it 
is intended. Alongside the dubb^i^g# you may have 
music or sound effects playing on an audiocassette 
player in the background. For exaunple, you can tape 
a professional football game off the air and prepare 
a voice-over narration of the action with crowd 
rounds playing on audiotape in the background (see 
Chapter 14). 
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2. You can dub a dialogue in the foreign lan- 
guage. The instrt 2tor or students listen to the 
original dialogue and prepare an approximate trans- 
lation, which is then dubbed. The dubbing will be 
more effective if you iibten ^o thz original once or 
twice to note the time intei 'als of each dialogue 
line. Do not worry about perfecting lip-synchroni- 
zation since even a ciodest effort produces results 
that are highly effective as a teaching vehicle. 
Segments from Jtaierican soap operas are particularly 
suited for recording ^•^^'^ ' '>Mng because they offer 
plenty of dialogue and .i.e action. 

3. You can also aub material that is totally 
unrelated to the action on the screen. Imagine 
dubbing in lines from an old French ALM textbook to 
a rerun of the western "Bonanza." The incongruity 
of this juxtaposition never fails to evoke laughter 
from people who experience it. Sound dubbing has 
great value in stimulating active participation by 
students, who can develop their creative talents by 
preparing dialogues as they perfect their French 
writing and speaking skills. 

Other instructional possibilities lie with 
French- language telecasts, whicn may be readily 
viewed in the Uaited States and C? ada. Viewers in 
certain regions of northern New England can receive 
on cable French- language programming directly from 
Quebec. Simply set up a VCR unit in a hotel room, 
attach it to the television set, and record. 
Several hours of such taping will yield an interest- 
ing variety of materials that can be used in the 
classroom. 

The simplest and perhaps least effective use of 
a taped telecast is merely to play it back, which 
produces a passive experience. With a sporting 
event such as a hockey game, since the action is 
obvious, the viewer does not even need to understand 
French to know wliat is going on. The use of a pause 
button, however, transforms the telecast into an 
active teaching situation. Once the action is 
"frozen" on the screen, the instructor may ask 
countless questions. Thus the pause button is an 
indispensable aid to teaching with television. 
Accompanying vocabulary sheets and exercises of 
varying types are also very useful for reinforcing 
what you wish to present. 

Two other pieces of equipment may be used in 
conjunction with telecasts. Both the single-lens 
reflex camera and the audiocassette recorder may be 
put to excellent use. (The single-lens reflex 
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camera is one that enables the photographer to view 
exactly what will be captured on film; a range 
finder will not capture at close range the image 
seen through a viewfinder.) The reflex camera can 
be used with or vdthout close-up lanses to take 
slides of various portions of a telecasts These 
slides can serve to introduce vocabulary and to pre- 
view some of the more essential scenes of a tele- 
cast. They can also be used for review after 
prog7:ams have been seen and studied. The cassette 
recorder may be used to copy the sound portion of a 
French telecast, Which might then be edited to 
incorporate explanations. Hie cassette recordings 
and slides can be used together as a means of pre- 
paring students to follow a telecast. They can also 
be used for individual work. 

The instructor interested in using television 
to teach language skills might wish to consider the 
advantages of one-minute commercial messages. Com- 
mercials in French lend themselves to classroom 
instruction for a number of reasons: (a) Often the 
same comercials appear in am English version in the 
United States, arousing interest in how the same 
message is treated in amother language (or in 
another culture); (b) There is often much humor ^ 
action, and 'variety in a tautly prepared 60-second 
dramatization; (c) Written sentences often appear on 
the screen to aid comprehension and reinforce the 
spoken form; (d) The addition of music or a jingle 
renders the announcement more interesting and 
amusing; (e) The time factor is excellent; much can 
be done with a minute of material, and yet it is an 
aunorjxt of time students can handle without getting 
confused or bored; and (e) A commercial is also a 
good starting point for furtner use of television. 

In order to oerive maximum benefits from using 

commercial television in class , consider the 
following suggestions: 

1. Select a segment for use in class and copy 
the sound portion onto audiotape. 

2. Using the sound portion in its original, 
uncut version # copy it onto another audiotape, 
introducing pauses at appropriate places to aid 
comprehension (for example, at natural breath pauses 
or at the ends of sentences). 

3. With a single- 1ms reflex camera, take a 
number of still photos of the telecast. Use the 
35mm slides to discuss the action and to introduce 
vocabulary. 
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4. Preview the telecast, extracting some of 
the more difficult vocabulary words and idiomatic 
expressions. These can be compiled with sample sen- 
tences to prepare students to listen, vie^/, and 
respond (see the Introduction). 

After working with the vocabulary, hearing 
audiotapes, and observing slides, students will be 
better prepared to view a taped telecast. It might 
be interesting to begin a television lasson by 
playing a selected segment once through without 
stopping to see how much students can understand 
from a first run. Compare this with a final play- 
through after the preparation to note the increase 
in comprehension. 

By using the pause button and freezing the 
action on the screen, the instructor can run through 
a number of questions, discuss various aspects of 
the action, and introduce elements of vocabulary. 
The addition of slides, handouts, and audiotape 
strengthens and reinforces skills. In addition, 
when the videotape unit is not readily available, 
these materials may be used independently as prep- 
aration. Furthermore, the use of other techniques 
for presenting the same material adds variety and 
interest to the classroom. The reader is again 
reminded of the potential of these approaches for 
individuals working on their own. 

Off-the-air taping for classroom use must be 
done in observance of copyright laws. New laws pro- 
mulgated in the mid-1970s and formulated into guide- 
lines in 1981 spell out limitations on taped 
broadcast materials. These guidelines refer to 
schools' off-the-air taping of telecasts intended 
for use by the general public without charge: 

Under the guideline standards, a broadcast 
prograun may be recorded off the air 
simultaneously with broadcast transmission 
(including simultaneous cable retransmis- 
sion) . The recordings may be made only at 
the request of and used by individual 
teachers. They may not be regularly 
recorded in emticipation of rec[uests. 
Also, no broadcast program may be recorded 
off the air more than once at the request 
of the same teacher, regardless of the 
number of times the program may be broad- 
cast. A limited number of copies may be 
reproduced, within the guidelines, from 
each off-the-air recording to meet the 
needs of teachers. ... The copies made 
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may be retained for a period not to exceed 
45 calendar days after the date of 
recording. All copies should then be 
erased or destroyed immediately. • • • 
Under the guidelines, off-the-air record- 
ings may be used "once by individual 
teachers in the course of relevant teach- 
ing activities and repeated once only when 
instructional reinforcement is necessary." 
Use should occur in classrooms and similar 
places devoted to instruction within a 
single building, cluster or campus, or in 
the homes of students receiving formalized 
home instruction. Use may be made during 
the first 10 consecutive school days 
within the 45 calendar-day retention 
period. • • • The off-the-air recordings 
may not be altered from their original 

content or combined so as to make up 

^ 2 

teaching compilations or anthologies. 

In addition to working with the actual medium, 
do not overlook the television pages of French 
newspapers or television guides (such as T^l^-7- 
Jours ) • They contain progrcim listings of six chan- 
nels as well as synopses of special progrfuns and 
feature films (see Fig. 12.1). Schulz (1974) has 
suggested some pertinent questions as a means of 
developing reading and vocabulary and of focusing on 
various cultural differences. Although her (ques- 
tions were written in English for *ase in all foreign 
language classes, it is a good idea to put them into 
French since the vocabulary items in the questions 
are useful for {Erasing responses. 

1. Combien y a-t-il de postes 6netteurs? (Au 
Canada on dit des canaux . ) 

2. Comment ces postes s* appellent-ils? 

3. Combien de programmes y a-t-il le matin? 
1 ' apres midi? le soir? 

4. Entre quelles heures peut-on rt.garder la 

t6l6? 



Donald F. Johnston, Copyrigh t Handbook , New 
York and London, R.R. Bowker Company, 1982. 
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SoAnarlodtJMtfiQtoU 
•UMn-Louto Ronooroni 

Bruno . '^SnM 

Victor . , 
Vtmoux 



Dlttmitm 1974, 1977 
Shnont, It J«m ffito qui t'occupt 
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Figure 12.1 . This is a page from T^g-7-Jour8 . 
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5« Quels genres de programmes paraissent les 
plus populaires? (documentairei f ilm-policier , 
feuilletoi*, actualitfii western, jeux, etc.) 



$• Quels sont les programmes £un^:icains 
repr^sent^s a la t6l6 fran^aise? 

As for film descriptions in the televi n pages, 
you may use the vocabulary and general aestions 
suggested in Chapter 2. 

The new field of video holds particular inter- 
est for foreign language classes as international 
programs £md interactive video become more acces- 
sible. Many French programs are ccMomercially 
available here for use on American VCR units. 
Furthermore, many of our language laboratories 
possess the technical facilities for playing back^ 
videocassettes prepared in Francophone countries. 
Meanwhi** however, daily commercial television, 
easily accessible to everyone, has excellent poten- 
tial for vocabulary development at the intermediate 
level. 



Interactive video- a marriage between the com- 
puter and television, holds particular promise for 
language teaching in the years to come. 

The system Secam is used for France and Luxem- 
bourg, and Pal for Belgium and &»/itzerland. 
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Chapter 1 3 

Le Tour de France 



Anyone who has ever noticed a newspaper or magazine 
account of the Tour de France cannot fail to have 
seen maps depicting the three-week itinerary. These 
maps include not only the 21-22 stages of the race, 
but they also point out the cities and terrain 
through which the race takes the 140 or so par- 
ticipants (see Fig. 13. 1). These maps by themselves 
can serve as an excellent point of departure for 
teaching the geography of France, and in addition 
the bicycle race is a wide-rMging "^pic that offers 
a wealth of possibilities for the teaching of French 
language, culture, and grammar. Newspaper emd maga- 
zine accounts of the race provide the reader with a 
great deal of statistical information regarding the 
rules of the race, participating countries, prizes, 
sponsors, and distances (see Fig. 13.2, p. 124). 
These facts and figures can be used to teach, among 
other topics: 

• numbers 

• geography of France and of western Europe 

• names of various countries (and their 
inhabitants) 

• racing rules 

• the metric system 

• colors 

• uniforms — maillots , casxjuettes 

• sponsors of the race 

• advertising — various companies and their 



In recent years, more and more young Americans 
have become knowledgeable about the Tour de France. 
Tnis may be due in part to the great interest in 
cycling that developed in the United States during 
the 1970s. The media help fucil this interest with 
occasional stories and updates of the July classic. 
In 1984, Columbia Broadcasting System devoted a 
20-minute television segment each Sunday afternoon 
to some significant aspect of the race as it 
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Figure 13>1 > This map shows the 1984 itinerary of the 
race. 
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progressed through its various stages. Certainly 
the specialized American bicycle magazines provide 
detailed coverage of the Tour de France emd other 
major races aa well* One reason for increased 
coverage in this c»untry may be the recent par- 
ticipation of Americans-— Jonathan Bqyer since 1982 
ana Greg Lemond in 1984 and 1985* Lemond took 
second place in 1985. 

The TDur de France is, of ooorse, a major 
sporting event: in France and has been since 1903, 
receiving extensive media coverage. Although mosu 
participants come frank %*e stern Europe (France, 
Belgium, Holland, Irelamd, T*"aly, Spain, and Switz- 
erland in particular) , others represent such far-off 
lands as Australia, Colombia, and now, of course, 
the Uiited St:ates. Commercial establishments pour 
millions of advertising francs into the event to 
make it a success • 

The rac consists of 21-22 Stapes , each of 
which is covered in about four hours of racing in 
one day. Racers go from 125 to 250 kilometers per 
stage, depending on the terrain, and cover about 
4,000 kilometers for the entire race. They race as 
individuals axid as members of a team. In 1982, 
there were 17 teams of 10 racers each for a total of 
170 participants. In 1983, there were 14 teams and 
140 participants who began the race. The itinerary 
changes every year. Before 1983, the Tour would 
begin in a neighboring country and finis'* on the 
Champs-Elys^es in Paris. The race would even 
include one or two brief forays out of France. 
Since 1983, however, the race has been run entirely 
in France. The racers do not complete the course in 
continuous fasaion; occasionally they are trans- 
ported by automobile, plane, helicopter, or train to 
the next stage, so that they cover as much of France 
as possible. In this way, the Tour can avoid 
neglecting remote areas of the country. 

Since many publications offer exhaustive docu- 
wentation on the Tour de France, including Guide du 
Tour, L'Ec[uipe Magazine , Miroir du Cyclisme , Miroir 
du Tour, Sprint , and V^o , only a brief overview is 
given here. Approximately 150 racers compete as 
individuals and as teams for some 22 prizes, which 
are generally cash awards presented by any of the 
large companies sponsoring the race. The top prize 
is the maillot jaune or the yellow racing jersey, 
awarded, in addition to cash, after each ^tape emd 
after the entire race to the racer with the best 
time. The next highest prize is the maillot vert , 
which i& given to the racer with the highest accumu- 
lation of points. Points are awarded to the top 15 
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racers or so for each stage of the race. Numerous 
other factors enter into the awarding of points, 
which are covered in detail in annual guides devoted 
to the race* 

Perhaps the bist sources of current infoxrmation 
on the Tour de France are magazines such aa Vtflo and 
Miroir du Cyclisme * Both feature maps showing a 
complete itinerary of the race and a day-by-day 
schedule • These magazines also contain a great deal 
of information about participants, teams, sponsors, 
terrain, and even the gastronomy of all the areas 
covered in the race* A French reportage could not 
be complete without ccering regional food and wine 
specialties! 

While maps of the race can be used to teach 
geography and certain technicalities, magazine and 
newspaper articles are perhaps the richest resource 
for a unit on the Tour de France. Magazine pictures 
or slides prepared from these pictures can be used 
to teach the following topics: 

Specialized clothing ; 

•Hie various maillots include yellow (champion, 
with the best time), green (champion, with the 
highest point total), polka dots (bes*; mountain 
performance), and white (best performance of racers 
up to 24 years of age) . 

The casquettes are yellow for the best team in 
time and green for the best team in points. 

Individuals and teams can be identified on the 
basis of the companies displayed on their jerseys. 
For exaunple, Ti-Raleigh Campognolo refers to two 
companies that together sponsor a team made up of 
racers predominantly from Holland; Renault-Elf- 
Gitane are three companies that jointly sponsor a 
team from France. 

Terrain: 

The rainy, cobblestoned north contrasts with 
the flat west and the mountainous south and east* 

Distances ; 

Students can study the kilomgtrags^i between the 
villes- 6tapes (the starting and finishing points of 
each stage) and the height of the various mountain 
passes the racers must negotiate (see Fig. 13.3, 
p. 126). 
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Les amvto seront lug^ sur la piste du Stade V4lodrome ou les coureurs 
auronl k parcounr la distance depuis le poste de chronomMrage (300m^fe$) plus 
un tour complel (500mMres • au total 800 m^res) Les temps sont pns i I entrte du 
Stade Velodrome 

X Ccntr6le de ravitailiement 
* * Rush Simca 
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Numbers : 



The identifying numbers worn on the dossards of 
each participant offer practice in numbersT 

Bicycle nomenclature ; 

The various bicycles used can be identified and 
compared* 

While pictures are best for introducing and 
reviewing vocabulary and simple concepts (colors, 
numbers, terrain, etc.), newspaper accounts and box 
scores are useful for asking detailed questions 
about the race. The following aspects can be 
covered using the summary results of any stage of 
the race : 

• names of individuals and te«uns (see Fig. 13.4, 
p. 128; ranking of participants; names of spon- 
soring companies and their products (see Fig. 
13.4); 

• nationality of the participants (see Fig. 13.4); 

• point and time totals (see Fig. 13.2); and 

• names of awards as well aa their sponsors and 
recioients. The value of prizes in French francs 
can be converted into U.S. dollars at the current 
rate of exchange (see Fig. 13.5, p. 129). 

Some typical questions to ask using the charts 
in this chapter include the following: 

1. 2ui a gagng le maillot jaune de la 9e 
^tape? le maillot vert? 

2. Quelle ^tait la distance de cette ^tape? 

3. Dans quelle ville cette ^tape a-t-elle 
commence? Ofi s« est-elle-termin^e? 

4. Dans quels dgpartements l'€tepe est-e? le 
pass^e? 

5. ?v quelle heure la neuvi&ne ^tape a-t-elle 
commence? termini? 

6. Quelle est la hauteur en metres du sommet 
le plus €lLev6 de la 13Sme ^tape? 
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Mequipes 
140 coureurs 



COOP-MERaiER 
MAVIC 



1. ttfllMIUJmM 
t ANOtRMMKMiaM 

I. MICNAUOiiOiUM 
10. MOMAUOwi*- 

RENAULT 
ELF-QITANE 



•OULE D*OR 
COLNAQO 
CA MPAONOUO 



11. 

12. aCIUROOwlM 

iiCMiyAUJWWiwppr 

14. 0IMIIUieli»rJua4 
If. WONOWUmwwI* 
II. QJUdWt OMMVIM* 
17. JUiUNim* 
U. MAOOTMm 
II. ggMOMPiiCil 

TI'RALeOH 
CAMPAQNOLO 



I Mm 



II. ViM m VIIOC JtllMMI 
at Oi KCULOMKR M04 
aOCNOOVTMoM 
K iAMMCm JOlWlll 
]1 UWIIIIOMaNtltflfl 

ii.ooiriiiaoiCHr 

27. MMJmM 
SI. VAMVUITUcM 
9. VfLOtONOUfN OM iFi 

PEUQEOT-SHEU 
MiCHEUN 



41. MtUM 
4t MUf TMimr 

43. OCM«M«l«f« 

44. WW i l H AwHw H 

4?. MMCHU^MIl* 



41. ICtZ 

10. - 




17. VAN 



AERNOUOT-rfOONVEO 
ZEEPMARC 




•1 



8l vSSmSuSSSUi 

mVANMIIKMLAc .<^SV 

URBOOUTE 
MOTOBECANE 



t 

TI.AUANMM 
72. MNOIilWMl' 
Ql MMUVNCKJomniMa.) 
TiMtMUIMMiittMoJ 
ItOAliOWNOy 

11 VANWIlSSSuQCI jtanLuo 



IIMMM S tHB^ 4tM|tf9 1 tfMriW 

•I Mm* 

91. AH0tfllONniM»(AMlr4 
II. lOtltt JltlWI 

a. iouiw^KnNtftf 

mlSuSiii&tiOir 
«. nocMg an ii um wr 

4l.lilONftMII. 

CILO-AUFINA 



MNOVmCHflOIOMw. 

WOLBER 



Mi MNNCTPMrtili 



inumcc w ii n * 



•EM •MAVIC 
REYOEL 

'JSt 



t 

tl. AOO t TIMtIO Jtnulw yofO 

CL tiniNatfiiiMi 

•t aOVOUpiMiNliCUtA) 
M.CAMTOiMinr 



160. NOOKS titvonilNV*. 



EURO SHOP -MONDIAL 
MOQUETTE 
SPLENDOR 

Ml IPMIVI AM Qt Kki^ 
1^ teo I Mitf Mir it itSST 



Ml. GmUBU0N0MO(M«.) 

m.aAnr 



lllw 



in! VAM MAMITtMMWtkloJ 

m VAN oi «mf bio il£f4 

110. WAMmUMMMdM . 



METAUROMOBIU 
PINARfiUO 



SSiSSSu 



in. VAN MPl UMliO (10104 

lit •Noounonowiooiom.)- 

112. niANCnOiNIMMOOOU* 
114. QflOHPO MoraoflU* 

iiiuivTmtomoiioio.) 

110. MAOfW0fltocM(K4 
117. nNOMNotfoog* 

111. MRANOrrtlora 

110. tiLSCTH OH hmm (NQfv.r 

120. VANOAMOOU. 



COLOMBIE-VARTA 

DkMUM MMtU: lliiiM^trtc 
Ooaot. AOiotolt Morllii-lfliUlt 



1g. CA10y A_^ 

iKCOWHOOIICOoof 
in. JNklCNUPolroeMo* 
121. tOWAMonoo* 
127.mtZOrtoloM- 
121. MOtAbilorOo* 
19. mitlANOJuUoAIMo* 

m TOtoeAiwaoi*. 



REYNOLDS 

WtjHUm MOHIt: J«tO Mlo«*l 

SMMifeiMMOlWMt). 

121. AMI0V0AM41* 
121. AJACwImm' 
OtlAAOO^ 



121. L __ 

124.00flOMt«luHlA* 
l2I.ONtaANOAiiatlMtO 
in. HENNANDtZUrtOO 
117. HINNANOI^UMOAJOMt* 
111. LAOUUiOOOUlO* 
lAMMTOColMOno 



Uo ouoroAlHiour ooyroHro Oofil 10 iiool Oil OlfM r yo oiiOrt^ 

Figure 13>4 > This list gives the 1983 Tour de France 
participants* 
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Figure 13>5 > Students can calculate the U.S. dollar 
value of the prizes shown in this chart. 



7. Combien d' fiquipes y avait-il dans le Tbur 
de 1983? 

8. Combien d* argent le maillot jaune du Tour 
de 1979 a-t-il gagn^? 

9. Quelle compagnie a subventionn^ le prix c3u 
Fair Pl^ de 1979? 
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This is only a partial listing of possible 
questions • Following are a few useful vocabulary 
items relevant to the Tour de France: 



une bonification : temps en secondes et minutes 
dSduit du total pour avoir satisfait a 
plusieurs critSres* Le ooureur a re9u une 
bonification de trois secondes pour avoir plac^ 
cinqui&ne* 

une chute : quand on tombe du v^lo. Le coureur a eu 
une chute prSs de la ligne d'arrivtfe et il 
s'est cass^ la jambe. 

le classement gfafeal au tempa : le classement de 
tous les coureurs par ordre de temps: la 
personne qui termine une ^tape dans le temps le 
plus court est le gagnant* Le ooureur avec le 
meilleur temps au classement g^n^ral au temps 
re9oit le maillot jaune. 

le classement g^n^ral aux points : Pour chaque ^tape 
il y a plusieurs points qui sont dtfcern^s aux 
coureurs* Normalement les premiers quinze 
coureurs regoivent des points* Les ooureurs 
sont tous classes par ordre de points et par 
ordre de temps. Le coureur ayant le plus de 
points est celui qui regoit le maillot vert. 

un co^cpiipier : un autre membre d'une ^cjuipe: Mon 
co^quipier est arriv^ a la ligne d' arrivfe 
trois secondes avant tooL. 

un col : passage entre deux sommets d'une montagne: 
La course dans les montagnes ^tait tellement 
difficile que trois ooureurs ont abandonntf 
avant meme d'etre arrives au ool. 

les contre-la-montre "individuel " et "par ^quipes ": 
II s'agit de la lutte entre les ooureurs et le 
terrain. Le but est de gagner un meilleur 
temps que ses adversaires. Souvent on commence 
et termine la course au meme endroit. Pour une 
contre-la-montre individuelle deux coureurs 
partent toutes les deux minutes. 

un coureur : athlSte qui participe a une course 

sportive; dans le Tour de France il y a plus de 
1 50 ooureurs cyclistes . 

une gquipe : Les Yankees et les Red Sox sont des 
Iquipes de baseball. Celui qui fait partie 
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d'une ^quipe est un &iuipier. II y a 11 
fouipiers dans ime ^quipe de football 
am^ricain. Les T^leigh et les Ooop-Mercier 
sont des fijuipes du Tour de France • II y a 10 
^quipiers dans chaque ^quipe du Ttour. Une 
dizaine d'^quipes font partie du Ttour. 

une gtape ; distance i couvrir en une journ^e. IX ns 
le Tour il y a 22 ou 23 Stapes, La derrifere 
£tape se termine i Paris. 

la ligne d'arriv^e s le but de la course; la fin de 
1 ' fitape • Le gagnant a franchi la ligne 
d'arriv^e aprSs deux heures et 43 minutes. 

le maillot ? chemise que porta un coureur cycliste, 
une sorte de ti-shirt. II y a plusieurs sortes 
de maillots: jaxine pour le meilleur ooureur au 
classement g&i^ral au temps; vert pour le 
n»eilleur coureur au classement g&i^ral aux 
points; I pois pour le meilleur grimpeur (dans 
les montagnes); et blanc pour le meilleur 
jeune, c'est & dire, pour le meilleur coureur 
de moins de 24 ana* 

les pav^s ; ensemble de blocs employ& pour 

construire une route (cobblestones). Quand il 
pleut, il est dangereux de rouler sur les 
pav^s. C'est une des causes principales des 
accidents de v^lo. Le coureur a fait une chute 
sur les pav^s. 

le parcours : I'itinfiraire d'une course; le circuit 
d^termin^ par les organisateurs . Le parcours 
du Tour est different chaque ann& mais il se 
termine tou jours I Paris. Le parcours de cette 
5tape comprend Dijon, Nuit Saint Georges et 
Beaune. 

un patronage ; appui financier donn^ par un 

organisme puissant. Un patronage est I'acte de 
subventionner. La compagnie Merlin-Plage a 
patronn^ (subventionn^) la derniSre ^tape. 

le peloton ; groupe compact de coureurs dans une 
course. 

le prologue ; la premi&re partie du Tour / une courte 
contre-la-montre individuel de 5-10 kilometres 
pour faire connaitre les coureurs I la presse. 
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un rush : acceleration soudaine des court, ^rs pour 
gagner des points suppl&nentaires et des 
bonifications. Dans une e^tape dite de plat, 11 
y a trois ou quatre "rush." ]» s "rush" servant 
i rendre une ^tape plus ^.;:eressante« 

remporter ? gagner. Lc Beige a remporttf la trois- 
i^me etape. Le vainqueur a reiuport^ le maillot 



un sprint ; curse de vitesse sur petite distance; 
allure la plus rapide possible , qu'un ^ureur 
prend i un moment determine, surtc *t a la fin 
d*une course. Ressemble beaucoup a un "rush." 
On ne decerne pas de points pour un sprint. Le 
favcri est tombe pendant le sprint final et a 
fini en 233me place. 

The preceding vocabulary should be helpful in 
understanding the following account of a Tour stage: 

Le Tour de France avait mitte le Val-de-Marne 
avec le Beige £ric Vanderaeden Maillot Jaune, 
un maillot ooncQiis i. la faveur du prologue c^t 
conserve seunedi au cours de la premiere etape 
en ligne qui s'etait terminee par un sprint dt' 
peloton et la vlctoire du puissant Hollandais 
Frits Pirard, coequipier de Van Impe. 
L'epreuve de "L'Equipe" et du "Parisien" {uenx 
journaux frangais) a change de leader iileri au 
terme de la course con :re la montre par equipes 
disputSe sur oent kilometres entre Soissons et 
^'•ontaine-au-Pire, et cela par le jeu des 
bonifications, qui place les dix vainqueurs du 
jour aux dix premieres places du classement 
general. • . . Zoetemelk precede maintenant 
Anderson de 33". . . • Les couj^eurs seront 
encore 1 1' epreuve aujourd'hui sur les paves, 
entre Valenciennes et Roubaix.^ 

In addition to various articles and interviews 
on xhe race and the participants, there are a number 
of box scores that contain many 'Stalls on the race; 
these include the order of teams, the order of the 
racers by time and by points, the winners of prizes 
for each stage (prix de I'amabilite, de oombativite, 
du fair-play, des "rush," etc.), aa well as a de- 
tailed itinerary of the next stage to be run. The 
latter contains information on distance, terrain, 



L'Equipe, 4 juillet 1983, page 1 
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departure time, location of rushes and expected 
times of arrival at each town in the tftape > 

Additional materials can be prepared from la 
publicity * Newspapers and magazines contain many 
advertisements showing Tour champions using a 
variety of products from mineral water to bicycles 
(see Fig. 13.6) • The combination of pictures and 
text (including headlines) allow for many types of 
questions, such aa the following: 



VKTUREAVEC 

MARC GOMEZ, vainqueur 
du Champiomuu de France 1983, 
consomme pendant et apm I'^fbrt 
les pmdmts dieUhcpies 
. VriAGERMINE SPORT. 



o 



B/ vefife : 

JietetuMe, p/jarmadff et magam Je spom, 
DOCUMENTATION GRATUITE 
SUR DEMANDEA VHAGERMINE 
BPN 6 - 33/40 MUINAVE'DVRNON. 




^^^^ 



Figure ^3•S • Vitagermine ad featuring Marc Gomez. 

1. De qui s'agit-il dans I'annonce 
publicix-aire? 

2. Qu'est-co qu'il a gagn^? 

3. Quel est le produit en ques on? Qu'est-ce 
que c'est? 

4. OQ peut-on I'acheter? 

5. oii sont les bureaux de cette compagnie? 

6. Selon le code postal, dans quel d^partement 
la compagnie se trouve-t-elle? 

7. Quelle est la plus grande ville de cette 
y '"i qion? 



LE TOUR DE FRANCE 



13^ 



13 d 



The Tour de France is a rich source of information 
about French language and culture that ties in well 
with a variety of topics ordinarily taught at the 
secondary and university levels • With the present 
popularity of cycling in the United States and the 
participation of Americans in the Tour, the poten- 
tial for a unit based on this race is obvious. The 
cultural and linguistic variety offered by this 
topic make the Tour de France an attractive pedago- 
gical possibility. 



French magazines consulted for preparing a unit on 
the tour de f ranee ; 

1. Guide du Tour ; 126, rue La Fayette, 75416 Paris 

2. L'Equipe Magazine ; 10, rue du Faubourg 
Montmartre 75438 Paris 

3. Miroir du Cyclisme ; 126, rue La Fayette, 75416 
Paris 

4. yglo ; 10, rue du Faubourg Montmartre, 75438 
Paris 

Most of these magazines cost between 15 and 20 
francs an issue and are not readily available in 
this country- 
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Chapter 14 

North American Footbair 



The popularity of sports makes them a natural topic 
of conversation in the foreign language classroom. 
Activities such as la p^tanque, bicycle racing, and 
bullfighting are often discussed in connection with 
the cultures they represent* Another sport that is 
often discussed in language classes is soccer* 
Whether it is _le football , el futbol , or der Furis- 
ball, soccer is probably the most widely followed 
team sport in the world. Interestingly, however, 
this great international sport has made surprisingly 
little impact in the United States. Despite 
increased soccer activity in our Mgh schools and 
colleges, the sport still lags far bahind American 
football, baseball, end basketball. American stu- 
dents identify with very few soccer stars in the 
world. 

American football, on the other hand, has 
achieved phencMnenal growth in terms of national 
interest within the past two decades or so, espe- 
cially with the innovative reporting techniques of 
television. Attendance figures and media coverage 
give *ivery indication that it has replaced baseball 
as our nation'''' sport. With such widespread 
interest in this syort, especially among the young, 
football is an obvious choice of subject matter to 
introduce into the foreign lamguage classroom. 
Choo&ing such a topic might also go a long way 
toward developing interest among boys, who often shy 
away froi foreign language study, by giving them a 
topic to which they relate more easily. 

Practically any spectator team sport can be 
used to teach a variety of items that are generally 
included in the foreign language curriculum, includ- 



This chapter is adapted from the chapter 
entitlea "Le Football'* in Jean-Pierre Berwald and 
David E. Wolfe, Teaching French with American 
Sports; Le Basebal l, Le Football, Le Hockey . 
Detroit, Advancement Press of America, 1975. 
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ing colors, geography^ numbers, verb forms, and so 
on. American football lends itself particularly 
well to the teachxng of French for several reasons. 
First and foremost, it is often described by the 
French-Canadian media. Even though Canadian foot- 
ball receives more coverage than American football, 
there are still many articles and features devoted 
to American professional and college teams. Al- 
though there are a few essential differences between 
Canadian emd American football, the rules, goals, 
and strategy are basically alike. 2 Happily for the 
foreign language classroom, football vocabulary is 
practically the same above and below the 47th 
parallel. 

Another factor that makes American football am 
atractive means of teaching French is the wide vari- 
ety of visual media availed)le. Television, video- 
tape, film, slides, and posters lend themselves very 
well to the description of players, play-by-play 
activity, and game strategy. The use of instant 
replay, especially in slow motion, adds even greater 
interest to the task of describing the action. The 
following list gives a sanypling of the range of 
activities possible in the French classroom: 

Colors ; 

Les uniformes/ les vetements des spectateurs, 
le ballon, le gazcn. 

Num!.ers ; 

Qui porte le num^ro 13? Combien y a-t-il des 
spectateurs? quel est le score (le pointage) du 
match? combien de joueurs y a-t-il dans chaque 
^quipeV Quel est le num^ro de celui qui porte le 
ballon? 

Verbs ; 

Courir, passer, hotter, attraper , sauter, 
plaque r, etc. 

Comparisons ; 

Les Packers jouent itiieux c[ue les Cowboys. Joe 



Canadian football uses three downs instead of 
four. The Canadian playing field is 110 yards 
instead of 100 yards. 
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Montana est un meilleur quart que Dan Marino. Qui 
est I'ailier le plus rapide de la ligue nationale? 



GeographYi citiesi states : 

Les Dolphins ses trouvent a Miami qui est en 
Floride. Quelle ^ipe habite Dallas? OQ se trouve 
Soldiers' Field ? Dans quel ^tat est-ce qu'on trouve 
les New England Patriots? Dans combien de villes 
californiennes y a-t-il une ^uipe prof essionnelle 
de football? 

Professions ; 

Pour quelle profession Doug Flutie se 
pr^parait-il S 1" university? Que fait Walter Payton 
hors-saison? Parmi les joueurs du football pro- 
fessionnel combien y a-t-il d'advocats? 

Before vJ^ooeeding to specific teaching tech- 
niques, it is roost important to note some essential 
football vocal ulary with examples of their use. 

Le quart-arriSre (ou le quart ) ; Celui qui prend le 
ballon ai centre. Personne qui decide toutes 
les strategies de I'^quipe. 

Le centre ; Celui qui donne le ballon au quart. 

t (ou un majeur ) ; Quand on entre dans la 

*-^nt des buts avec le ballon. Pour un touch^ 
on refoit six points. Le quart a couru dans la 

zone des buts pour un touch^. 

Une verge ; Ancienne mesure qui ^gale a peu pr& un 
metre. Le champ de football mesure 100 verges. 
Le <?emi-arriSre a couru 83 verges pour un 
touch^. 

La fiche d'un club ; Les gains et les pertes d'une 
^quipe pour toute la saison. Cette victoire 
porte la fiche des Giants S sept victoires 
contre quatre revers (pertes). 

Une ^quipe de football ; Un organisrae dont le but 

est de jouer au football. Les Patriots et les 
Giants sont des &[uipes. Dans une ^quipe de 
football on trouve deux parties majeures, la 
ligne et le champ-arriere. A la ligne on 
trouve deux ailiers, deux plaqueurs (tackles), 
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deux gardes et un centre • Au diamp-arriSre il 

y a un quart-arriSre, deux daai-arriSres et un 

centre-arriSre. Les joueurs sont num^rottfs de 
la fa9on suivante: 

10-19 le quart-arriere 

20-49 les demi-arriSres et le centie-arriSre 

50-59 le centre 

60-69 les gardes 

70-79 les plaqueurs 

80-89 les ailiers 

Plaquer : Faire tomber quelqu'un. Le but d'un 

joueur dd'fensif est de plaquer celui qui porte 
le ballon. Le garde a plaqu^ le cjuart S la 
ligne de 10* 

Un botteur de placements (un sp&ialiste de 

precision): Celui qui botte des placements 
pour trois points et des convertis (des 
transformations) pour un point. On essaie une 
transformation tout de suite apris \in touch^. 

Premier essai : Il faut avancer 10 verges pour 
accomplir un premier essai* En g^n^ral, si 
l*on ne complete pas oette distance en trois 
essais, on botte le ballon 1' autre bout du 
terrain • 

Faire ; r^ussir^ completer, effectuer: La jeune 
recrue (rookie;) a r^ussi neuf touches et a 
gagn^ 900 verges de course au sol. Il a aussi 
effectu^ 35 bott^s de depart (kickoffs) pour un 
record de 1.019 verges. 

Un 6chap4 (ou une fehappfe ) : Quand celui qui porte 
le ballon le laisse tomber. Une fois que le 
ballon est libre, tout le monde tache de le 
recouvrir . 

La zone des buts ; Lieu oii xl faut aller pour 

marquer des points. Le receveur du bott^ a 
couru avec le ballon jusqu'3i la zone des buts. 

Le moniteur (ou 1' instructeur ) t Celui qui dirige 

une ^quipe. lie moniteur des Dolphins s'appelle 
Don Shula; Marty Shottenheimer est le nouveau 
moniteur des Browns. 

Rater : Le contraire de r^ussir. AprSs le touch^, 
leur sp^cialiste de placement a rat^ le con- 



verti. 
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The preceding vocabulary, though not exhaustive, 
should help the reader get a genercil idea of what a 
football article is «d>out« You may test comprehen- 
sion with an excerpt such as the following* 

Dan Marino a lanc^ le ballon encore plus 
souvent que tout autre quart de la wr (Ligue 
Nationale de Football) . il a d^coch^ 564 
passes et n'a £t4 plaqutf derriSre sa ligne que 
13 fois, ce qui rend bien compte de 
I'efficacit^ da centre Ray Poster et Ed Newman 
et des bloqueurs Jo Giesler et Cleveland Green. 
• • • II a accumul^ des gains de 5.084 verges 
par la passe et a lanc^ 48 passes de touchtf 
pour deux records de la LNF. Seuleiuent 17 de 
ses passes ont intercept&s.^ 

The following general questions are applicable 
to proceedings of all football matches: 

1 . Qui sont les adversaires du match? 

2. Ou et quand le match a-t-il eu lieu? 

3. Combien de personnes ont assist^ au match? 

4. Qui a gagn^ le match? Quel a ft^ le score? 

5. Qui a marqu^ les points? Comment? 

6. Quel a ^t^ le jeu le plus spectaculaire du 
match? Qui I'a effectu^? 

7. Quelle est la fiche de chaque ^uipe 
maintenant? 

These questions can also be used by students report- 
ing on individual articles. Even newspaper accounts 
in English can be used as long as the suggested gen- 
eral questions are answered in French. This tech- 
nique is a good way to develop students' ability to 
talk about footba"*', using essential vocabulary. 

The studv . football lends itself particularly 
well to a nr ^er of audiovisual media. The easiest 
visuals to obtain are magazine pictures and large 
(2' X 3') posters such as those distributed commer- 



"Ikn Marino va-t-il r^p^ter ses succes contre 
les 49ers?" Le Devoir , 18 janvier 1985. 
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cially by Sports Illustrated magazine. They can be 
used to illustrate many aspects of football 
described here and to cover vocabulary, numbers , 
colors, plays, positions, and so on. Team pictuires 
are excellent for practicing numbers and adverbs. 
For exeuaple, you may ask: 

1. Qui est assis a c8t^ du num^ro 20? 

2. Quel est le num^ro de oelui qui se trouve 
au centre du troisidme rang? 

3. Qui est S la gauche du numSro 35? 

4. Quel est le num^ro de la personne assise 
derriere le 55? 

5. De quelle ^quipe s'agit-il? Comment le 
savez-vous? 

One can ailso vaake excellent use of 35mm slides 
that have either been shot in person at actual games 
or copied from books and magazines with a single- 
lens reflex cmera and close-up lenses. The stdvan- 
tage of using slides over flat pictures is that they 
are easily viewed at one one time by an entire group 
of students, and an instructor can draw attention to 
various features iy£ a picture. Such visuals may be 
used with questions such £is: 

1. Qui porte le ballon? 

2. Qu'est-ce qu'il est en train de faire? (ou 
Qu'est-ce qu'il fait?) 

3. A qui le quart lance-t-il une passe? 

4. Qui est le num^ro 55? Que fait-il? 

5. A quelle distance le num^ro 39 est-il de la 
zone des buts? 

The most dynamic medium for presenting football 
is a videotaped telecast. Using a pause button to 
freeze the action on the screen, you can aisk a 
variety of questions about the game, the teamB, and 
the individual players. Thanks to the numbers and 
names flashed on the screen and evident on the 
players' jerseys, simple questions can be asked. 
Once the vocabulary has been learned, the instructor 
or students may dub a play-by-play account of the 
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game in French with crowd noises eioanating from an 
audiocassette deck in the background. It is a 
simple matter of describing the action as it takes 
place, prompted by the information flashed on 
the screen emd the names and numbers seen on the 
jerseys. 

For a more advanced exercise, show Canadian 
football telecasts in French. These games can be 
seen in northern New England as well as in Quebec. 
This activity is excellent for developing listening 
comprehension once the basic terminology has been 
acquired. In this case it would be useful to both 
videotape a game segment for repeated viewings and 
record it on audiocassette for additional practice. 
Following the action emd hearing the French 
desc^ription are useful for mastering the special 
language of football and various morphological and 
syntactical features of French. Of great benefit to 
the viewer is the constant use of la reprise 
instantantfe . After most plays, the instant replay, 
often in slow motion, shows the action in great 
detail. The description is often a careful rewording 
of the original voice-over and sometimes includes 
a chalk-board type of emalysis (complete with 
circles and arrows) to indicate the movements of key 
individuals. 

One vrord of caution: Hie use of French in game 
replays will not be effective unless students are 
prepared to discuss the action in French. Without 
special preparation, the student may do nothing more 
than watch the game like any spectator, since it is 
not necersary to understand French to realize what 
is happening. If comprehension and conversation are 
the desired outcomes of the televiewing, then stu- 
dents must be led through the action at a slower 
pace. The use of a vocabulary sheet with a series 
of reinforcement exercises is an effective way of 
preparing students for What they are about to 
observe. Visuals aie also most helpful for clarify- 
ing various activities to be seen on the screen. 

Teachers and students interested in learning 
more about Canadian football may consult a brief 
article^ in an issue of Saturday Review devoted to 
Canada. it gives a brief explanation of some of 
the essential differences between the Canadian emd 
American versions of this sport. 



4 

Dick Beddoes, "Two on the 55-Yard Line." 
S aturday Review , November 2, 1975, pp. 36-37. 
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Those who wish to delve into the intricacies of 
this sport in French may wish to consult «m excel- 
lent paperback entitled Le Football ,^ This publica- 
tion by Canadian sportscaster Jean Seguin contains 
game descriptions, captioned photos, diagrammed 
plays, illustrated referee signals, and an extensive 
glossary. 

As unusual as it may seem to use American foot- 
ball to teach French, the possibilities for doing so 
are great • The sport's popularity coupled with the 
extensive coverage it gets in the French-Canadian 
press and in our own media make football a topic 
that can be easily exploited. An interesting and 
unusual side benefit of knowing football terminology 
is that a student will be able to describe an actual 
game or telecast to French visitors, v^o will easily 
recognize the terms taken from soccer and rugby. 



Jean Seguin, Le Football , Montreal, Les Edi- 
tions de 1* Homme, 1973 (obtainable also from the 
publisher at 955, rue A^iiherst, Montreal, Canada). 
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Chapter 1 5 
Preparing an Article 
Summary 



Qrce students have had the opportunity to do some 
vocabulary and sentence development with various 
chapters in this volume, they may wish to continue 
in a somewhat more advemced format. Ask them to 
select a newspaper or magazine article and prepare 
it in the following manner. 

After selecting and reading their article, they 
prepare it in outline form leaving out nonessential 
v/ords. They select 10-15 words they consider to be 
useful and important. They define each word and 
write one or two original sentences to demonstrate 
their understanding. Students then use the outline 
to write a summary of the article (1-2 pages), which 
is submitted to the instructor, along with the 
vocabulary work, for corrections and comments. 

You may wish to give feedback by writing 
directly on the sheets the students hand in. Anoth- 
er way is to record your responses on individual 
cassettes as a means of developing students' listen- 
ing cQ>ilities. This technique is more time- 
consuming, but it works very well. At this time the 
instructor tells students to develop the summary 
more fully or to select more useful vocabulary. The 
teacher who knows the students and their capabili- 
ties is in a good position to determine whether 
their work is at an appropriate level of difficulty 
for them. 

Once students have received their corrected 
summaries and vocabulary work, tell them to prepare 
for an examination that will test both. Ask them to 
ccxne to class with two lists of 10 words each. One 
list contains 10 key words from the article that 
students should be able to summarize during the 
class period. The other list contains the 10 essen- 
tial vocabulary words they decided to learn. While 
students prepare their individual compositions, walk 
around the class and select two words from each 
student's list to be defined and accompanied by one 
or two good example sentences. 
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The nature of this class exercise requires 
serious # well-organized preparation. The great 
advantage is that students get to work with articles 
and vocabulary that they themselves have chosen. 
Not only is motivation usually high for this proj- 
ect, but students tend to do well with it. The 
exercise is ideal for developing vocabulary in indi- 
vidual fields of interest and for reviewing various 
elements of grammar, such as verb tenses, pronouns, 
and function viords* 

While the purpose of this text has been to 
develop vocabulaury in various specified fields of 
interest, there are scores of potential activities 
in each chapter that instructors can develop to con- 
form to the interests euid abilities of their stu- 
dents. These include preparing dialogues, skits, 
and mock advertisements based on the topics included 
in each chapter. Suggested activities include the 
following: 



Headlines ; Create headlines based on current 
news or on local events. Exchange headlines with 
classmates and expand them into complete sentences 
As a second stage to this assignment, rewrite the 
sentences substituting pronouns where appropriate. 

Film Reviews ; Prepare blurbs on films being 
shown in the local community or on television. 
Students can also be asked to prepare their own 
critiques of films they have seen. 

Music Reviews ; Describe the members of a rock 
or jazz band, explaining who they are, the instru- 
ments they play, the hits they have had, and the 
companies for which they have recorded. Those 
interested in classical music could describe a par- 
ticular concert program, the soloists, and the 
selections included on the prograun. 



Advertisements ; tSelect any product and prepare 
a brief "commercial" that includes essential infor- 
mation about the product. This becomes even more 
interesting if the product is one that can be 
demonstrated (£.ach as an electric razor, a camera, 
or an instant dessert) . 
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Housing ; Sell your house. First prepare a 
want ad of your house or apartment, extolling its 
special charms and features* Then prepare a floor 
plan of your "dream house" and purchase furniture 
and appliances from a French catalogue for each 



Finance: Describe the roost active stocks of 
the day, noting the important gains and losses. 
Give the exchange rate of the dollar in terms of 
Belgian, French, and Swiss francs (and any other 
currency desired) . 



Train Travel ; Plan a trip between any two 
points in Europe. Determine the distance in kilo- 
meters, the cost in French francs and dollars, and 
the departure and arrival times. 



Syndicat d* Initiative Maps and Brochures ; 
Using a local map emd a brochure, locate an appro- 
priate hotel. Request suitable accommodations, 
taking your needs, interests, auid financial concerns 
into consideration. Indicate the address of the 
hotel, its rating (star system), and the cost for 
one or more people. Plan where you will have lunch 
and supper. Prepare a walking tour of the city, 
explaining the sights to be seen. 



Telephone ; Using Paris as your base, give 
instructions for calling telephone number 12 34 56 
in Paris, Marseille, and London. Call number 
123-4567 in New York and San Francisco. Using the 
yellow pages, find a merchant whose services might 
interest you (bicycle store, travel agency, res- 
taurant, etc.). Indicate the name and address of 
the establishment and any other pertinent informa- 
tion given in a yellow page ad. 



Mail-Ord^r Catalogu e; "Buy" a complete ward- 
robe, indicating the quantity, color, and size of 
all items desired. Complete the bon de commande 
included in the catalogue using a dummy French 
address and telephone number. 
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^rime : Describe the best known cxime of the 
day a.\ you might have heard it on the nr;ws« Include 
information about the crime # its perpetrator, his or 
her description and any clues, possible motives^ and 
^■he outcome of the criminal act« 



Televisio n; Prepare a blurb on any of several 
programs to be featured that day: include documen- 
taries / situation comedies / dramas / and newscasts* 
Or tape an American soap opera off the air wd then 
dub the dialogue into French. Or prepare a voice- 
over narration of any videotaped prograun, such as a 
drama jr a sporting event. 

Football : Basing your knowledge on either a 
school or a televised match/ explain how the touch- 
downs and other scores were made* Conduct an Inter- 
view with a w^.nning or losing player* 



Many of the atssignments described in these 
pages can be completed using French newspapers that 
are wa^lable in this country* Major Fxrnch newspa- 
pers and magazines are sold in certain book stores 
and newsstands in large metropolitan cureas* These 
publications include the following: 

Le Devoir (Quebec newspaper) 

Elle (French magazine) 

I 'Express (French newsmagazine) 

La Figaro (French newspaper) 

France- Aro^rique (American newspaper) 

Le Journal F.angais des Etats-Unis (American 
newspaper ) 

Le Monde (French newspaper) 

Le Nouvel Obsei.vateur (French magazine) 



Paris Match (French magazine) 
Le Poinc (Fren'^^ newsmagazine ) 
La Presse (Quebec newspaper) 
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Various college and university libraries located 
throughout the United States are another source of 
these newspapers and periodicals. Libraries are 
often wiling to give away newspapers that they have 
had for over six months* For many media assign- 
ments, the date is not critical and old publications 
P'jrve nicely. If the date is critical, use recent 
periodicals and copying facilities. 

The roost convenient way to make French- language 
publications available, of course, is to subscribe 
to them directly* The least expensive are the 
French- language newspapers published in this 
country*, such aa France- Am^rique or Le Journal 
Frangais des Etats-Unis . Subscription infor.'^ation 
is sometimes available in professional journals such 
as the Modern Language Journal or French Review . 

Naturally, the greatest variety of publication^ 
are available in Francophone countries such as 
Canada, France, Belgium, and Switzerland. In addi- 
tion to the pubications mentioned here, many 
regional newspapers and magazines treat a wide 
number of interests. Mariet (1985) lists all major 
national amd provincial newspapers and magazines 
published in France. 

Mariet points out that the most important 
French publications to be found in the United States 
are not necessarily che most popular in France. 
American students would thus find it useful to learn 
about the greater range of media found outside the 
United States, including the regional press in 
France. While the national press concerns itself 
mainly with Paris, provincial media focus on various 
aspects of life in France: 

I la presse quotidienne r^gionale ] est 
pourvoyeuse de services pour "^.a population 
(renseignements pratiques, horaires, m6w5o, 
programmes des spectacles, sports, marchS 
agricole, etc.). La presse r^g^unale est 
I'ame des villes et des villages, (p. 222) 

Since not enough French media are available in 
this country to complete all the assignments sug- 
gested in this volume, the reader will find it 
beneficial to investigate the range of publications 
aval able in a Francophone country. Many of the 
specialized magazines mentioned earlier are avail- 
able at newsstands and book stores in Quebec. 

The advantages of mass media in language acqui- 
sition are vrell known. A choice of topics is avail- 
able, and the topics as well as the language used are 



PREPARING AN ARTICLE SUMMARY 147 




current. They en^0^1e the reader to appreciate the 
siofdlarities and differences between cultures • 
Whether in formal classes or individually, learning 
vocabulary by means of mass media is a pleasant task 
and a motivating experience that should prove of 
great interest to all those who wish to develop 
their skills. The next logical step after working 
with mass media in this country, of course, is to go 
to a Francophone axea where print and broadcast 
media complement one another and language acquisi- 
tion, can accelerate dramatically. 
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Note 



The following documents were used in the preparation 
of this text: 



Newspapers : 

Le Devoir (Canadian) 

I'Equipe (French) 

Le Figaro (French) 

La Liberation (French) 

Le Matin (French) 

Le Monde (French) 

Le Monstre (French) 

Le Quotidien de Paris (French) 

La Presse (Canadian) 

Le Soir de Bruxelles (Belgian) 

La Tribune de I'Economie (French) 



Magazines (all French): 

L ' Express 
Guide du Tour 
Miroir du Cyclisme 
Le Poin t 
V^lo 



Telephone Directories (all French): 
Paris 

He et Vilaine 
Cote d'Or 

Mail-order Catalogues: 

Trois Suisses (French) 
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Useful addresses : 



L ' Equipe 

10, rue du Faubourg-Montmartre 
75438 Paris C^dex 09 

Le Figaro 

Direction 

37, rue du Louvre 

75081 Paris C^dex 02 

Le Matin de Paris 
21, rue H&old 

75001 Paris 

Le Monstre 

30, rue Le Peletier 

75009 Paris 

La Presse de Montreal 
7, rue St. Jacques 
Montreal, P.Q. H2Y 1K9 

Le Quotidien de Paris 
2, rue Ancelle 

92621 Neuiily-sur-Seine C^dex 

La Tribune de I'Economie 
108, rue de Richelieu 

75002 Paris, France 

V^lo 

10, rue du Faubourg Montmartre 
"^5441 Paris C^dex 09 
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